E2|sociobliss

Date: 18.09.2019

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of Management Studies and Research,
Kandivali (E), Mumbai

Pin - 400101

Subject: Consultancy project for Digital Marketing Services
Dear Dr.Natu,
Eshaan International was established with an objective to work in the area of Digital Marketing. We are in
to Social Media Marketing and application of digital processes in marketing domain, with a brand name
‘Sociobliss’ incepted in the year 2018.
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing” where we are looking
for support in marketing of services on digital platform.We look forward to the following areas in the
scope of work.

e Develop Digital Marketing strategies with relevance to current Business scenario.

» Ideas to market Business and products on digital platforms.

* Applying marketing theories to digital avenues on social media.

Your expertise in the marketing domain will be very helpful to us in the expansion of business. We look |
forward to a long and successful relationship. The proposed term and conditions for consultancy services

are attached in the Annexure.

Thanking you
With Wa1;m Regards,

2

Ms ;éi]& Bhati
Founder&CEC};._gg:j-* kg
Eshaan International /¢

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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To,

Ms Megha Bhati,
Founder & CEO,
Eshaan International.

Dear Ms. Megha,

With reference to your letter dated 18.09.2019, TIMSR accepts your consultancy offer. We
assure you our best efforts in respect to the scope of work and deliverables in relation to the

digital marketing business.

The payment for the consultancy charges will be made monthly in the favor of TIMSR Short

Term Course.

Thanking you,
With Wagm Regards,

2\
Dr. Pankaj Natu/., %4
Director 5 { /) 5}
TIMSR  So.

-u‘;:‘ "’!I-.

Enclosure: ,
I.  Attached is accepted terms and conditions.

1I.  Details of Bank Account
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P
Guidance and Approval from CEQ

Subject: Reimbursement for Consultancy Revenue to Dr. Pankaj Natu

TIMSR has been offering Consultancy project on ‘Digital Marketing’ to Eshaan International
since October 2019, where Institute is providing consultancy in Social Media Marketing. Dr
Pankaj Natu has been assigned the consultancy work being an expert in Marketing domain.
Consultancy work is ongoing on following areas:

e Develop Digital Marketing strategies with relevance to current Business Scenario

e Ideas to market Business and products on digital platforms & social media

Details of the financials credited for the Consultancy work for the Year 2019-20 & 2020-21 are
as follows:

Total Revenue Share of Faculty
Received from (75%) Share of
Eshaan Profit (Dr. Pankaj TIMSR
Year International (Rs) | Expenses (Rs) Natu) (25%) Rs
2019-20 212400 0 212400 159300 53100
2020-21 283200 0 283200 212400 70800
Total 495600 0 495600 371700 123900

As per the Consultancy Research Projects & MDP Policy(attached herewith), kindly allow the
reimbursement of Rs 3,71,700/- to Dr. Pankaj Natu (Rs 1,59,300/- for A.Y 2019-20 & Rs
2,12,400/- for A.Y 2020-21)

Amount in words: Rupees Three Lakhs Seventy One Thousand Seven Hundred only

o 7 g e

Propesed by Reviewed & Reviewed by Approved by
Pankaj Singh Recommendedby Greena Karani RheaPai Karan V. Singh
AO Dr. Pankaj Natu CFO CcCoo CEO

Director

Enclosure: Consultancy Letter and Ledger Details

‘Ll“i-ce} ‘\‘r-t'w ™ Twe  Mte Aw«u° %\“\a\

Typed by: Ms. Nalinakshi Puthran,Stenographer, TIMSR
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TAX INVOICE,

Invoice No: TIMSR/03/21-22 Date: 10.08.20621
To,
ESHAAN INTERNATIONAL

A 2101, Gokul Gagan, Thakur Village,
Kandivali East,
Mumbai-400 101

GSTIN OF THE SERVICE RECEIVER: 27AEQPB1318E1ZV

Kind Attn: Ms. Megha Bhatti ;

Description of Services:

Taxable Value ( Amountin )

Fees for Consultancy Service 30,000.00
~“Period from 01.07.2021 to 31.07.2021
-4
© jSubTotal. 30,000.00
CGST @ %% 2,700.00
SGST @ 9% 2,700.00
Sub Total. 5,400.00
Grand Total 35,400.00
Less: TDS deductible on * 30,000/- @ 10% 3,000.00
Net Receivable after TDS i 32,400.00

Rupees Thirty Five Thousand Four Hundred Only

GSTIN OF THE SERVICE PROVIDER: 27AAATZ0141P1Z5

PAN NUMBER: AAATZ0141P

Service Accounting Code ( SAC Code): 999293 !

Service Category: Commercial training and coaching services.

Penalty After due date @ 18% P.A.

1. Kindly make payment through “ RTGS” to State Bank of India.
Kandivali East Branch, having Saving Account No: 63030617951

‘4 4. 'Any other tax will be payable extra if applicable in future.

IFSC CODE: SBIN0030366
2. Please issue payee’s A/c Cheques in favour of “TIMSR Short Term Course”.
3. Dishonoured cheque will mean immediate payment by draft/pay order.

5. All cheques payments should be sent in the office situated at TIMSR, C Block, Thakur

Educational Campus,Shyamnarayan Thakur Marg, Thakur Village, Kandivali (E), Mumbai - 400 101,
from 9.30 A.M. to 5.30 P.M. except Saturday, Sunday and other public holidays.

6. Please mentioned the details like TDS deduction, Gross Amount, Net Amount against License Fee
while making the payiment and send the TDS paid certificate on quarterly basis.

£
i

AUTHORISED SIGNATORY

7. Please do not deduct the TDS on CGST/ SGST or any Government tax as on today. _ =

For Timsr Short Term Course ( Zagdu Singh Charitable Trus)




THAKUR INSTITUTE OF
MANAGEMENT STUDIES & RESEARCH
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€ - Block, Thakur Educational Campus,
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali (East), Mumbar - 400 101

Tel.: 6730 8201 / 2, 2884 7147 / 445

Fax : 2887 3869

Email : timsr@thakureducation.org

Website | www. timsrmumbai.in = www.thakureducation. org

TIMSR/ACA/DIR/19-20/130-A
To,
Ms Megha Bhati,

Founder & CEQ,
Eshaan International.

Dear Ms. Megha,

September 25, 2019

With reference to your letter dated 18.09.201S, TIMSR accepts your consultancy offer. We

assure you our best efforts in respect to the scope of work and deliverables in relation to the

digital marketing business.

The payment for the consultancy charges will be made monthly in the favor of TIMSR Short

Term Course.

Thanking you,

With Warm Regards,

TIMSR

Enclosure:
. Attached is accepted terms and conditions.
II.  Details of Bank Account
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Date: 18.09.2019

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of Management Studies and Research,
Kandivali (E), Mumbai

Pin—400101

Subject: Consultancy project for Digital Marketing Services
Dear Dr.Natu,
Eshaan International was established with an objective to work in the area of Digital Marketing. We are in
to Social Media Marketing and application of digital processes in marketing domain, with a brand name
‘Sociobliss’ incepted in the year 2018.
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing” where we are looking
for support in marketing of services on digital platform.We look forward to the following areas in the
scope of work.

s Develop Digital Marketing strategies with relevance to current Business scenario.

e Ideas to market Business and products on digital platforms.

¢ Applying marketing theories to digital avenues on social media.

Your expertise in the marketing domain will be very helpful to us in the expansion of business. We look

forward to a long and successful relationship. The proposed term and conditions for consultancy services
are attached in the Annexure.

o Erp—— . )
YA 5 W) SEh R .
Founder & CEO

Eshaan International

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Terms and Conditions (Annexure

1. Objectives-

e Develop Digital Marketing strategies with relevance to current Business Scenario.
e Ideas to market Business and products on digital platforms.

¢ Applying marketing theories to digital avenues on social media.
I11. Scope for the consultancy

e Developing Marketing skills with strategy

¢ Guiding on Development of Products and Business
III. Duration-Ongoing w.e.f 01.10.2019

IV. Financial Involved: Consultancy charges of Rs Thirty Thousand only (Rs 30000) + Taxes ) will be
paid every month h

V. Deliverables-

e To understand different Digital Marketing strategies and its relevance in current Business

scenario.
e To develop ideas to market Business and products on digital platforms.

e To apply marketing theories to digitalization avenues on social media

VI. Cancellation of the Consultancy Services: One month written notice has to be served by the either

party for the cancellation of the services.

parties.

o §gw7 -‘\:
4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village, ‘

4 /,_.___\
Kandivali East, Mumbai, Maharashtra 400101 ! rimen \ ~ '.
| Readinalj (F) iﬂ
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Holding an MBA in Marketing along with Post graduation in, Digital Marketing and Metrics from'
one of the top B-School, S: P Jain School of Global Management has helped me charting out
marketing strategies gnd contributing to enhancing business volumes & growth and achieving:
profitability norms. Catering to clients worldwide'as their digital partner in the field of Lifestyle, .
. Automobile, Education, Human Resource, Finance, Pharmaceutical, efc. Initially started with a
team of 3, in a year expanded to 15 and still growing. : TR S

A Digij&l' Disruptor with a strategic approach towards value-driven content and effective ROI.

Working in various verticals like Web Development, Social l;'lédia_munogemenf, Search Engine
* Optimization, Online Media Buying, Content creation, Web Analytics Solutions & Influencer -
Management, the idea has always been to be at par with curfent digital trends and to o
use it fo get maximum RO for our esteemed clientele. - : 2] e

NV | Founder, cEO
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Ta kéover '

Get an yndersfandmg of. 1he
brand world and the market .

fort:es of play . -

Sociobliss works on the

3T MECHANISM .

Transition
Help brands mu’gfafe through
“sound strategy so they

resinvent themselves from a
fresh perspective

WIsocioblis:

Transform

‘ M@:kihg brands ¢ Fgré:e to
" reckon with':
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OUR WSEON

Support enfrepreneurs, corporctes und entities to creofe an ernohonal conned‘
wa’rh their customers. :

TR

‘,.,.r.-‘._.‘_5 W) 5
i

" OUR MISSION

To use strategic, mfegrated qnd effechve dlgn‘al markehng strafégy fo delwer on ihe S PR
markehng objective. - e e | i e et g

]
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The busmess DNA of Soc:obllss is founded on the plllarslof
' ANALYSE FOCUS SOLUTION cmd IMPACT '

Analyse the : Focus on the - Using the optimal solution "+ Build a strong
market scenario + ' product.benefits to conimunicate " ' brand value

A AR ,‘.l.I.
2| Gundvesd (E)
I.‘.‘ mabal-101.
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Verticals

' : catered to

Rand'wali (E)
Monadal-101.
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»'AWARD &jCITATIONS'
Soc:obllss has been recogmzed as one of the result-driven
| Dlglicl Markehng Agen(:les in Mumbul by prestigious pla?forms |

. ', Top 10 StartUps In Mumban by SIIICOI’I India, 2019
Awarded Company Of the Year 2020 by The CEO Story

N
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Be Contact no,; +91 98203 87623
e ; * Email id: meghu@soclobhss com . :
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Zagdu Singh Charitable Trust
TIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

Eshaan International
Ledger Account

A 2101 Gokul Gagan
Thakur Village Kandivali East, Mumbai: 400 101

1-Apr-19 to 3-Sep-21

.

Page

Date
19-Oct-19

24-Oct-19

15-Nov-19

19-Nov-19

2-Dec-19

11-Dec-19

~

3-Jan-20

4-Jan-20

T

o

By

To

By

To

By

To

By

Particulars

Training & Consultancy Income Journal

being invoice no: 317 dated 19.10.2019
raised to eshaan intemational for
consultancy charges for the period from 01.
10.2019 to 31.10.2019 Gross 35400/-

State Bank of Indore-63030617951
being invoice no: 317 dated 19.10.2019
raised to eshaan internsational for
consultancy charges for the period from 01.
10.2019 to 31.10.2019 Gross 35400/~ neft
rECEIVED N297190962824683

Training & Consultancy Income
being invoice no: 366 dated 15.11.2019
raised to eshaan intemational for
consultancy charges for the period from 01.
11.2019 to 30.11.2019 Gross 35400/

State Bank of Indore-63030617951
being invoice no: 366 dated 15.11.2019
raised to eshaan intemnational for
consultancy charges for the period from 01.
11.2019 to 30.11.2019 Gross 35400/- neft
rECEIVED N323190985129955

Training & Consultancy Income
being invoice no: 393 dated 02.12.2019
raised to eshaan intemational for
consultancy charges for the period from 01.
12.2019 to 31.12.2019 Gross 35400/-

State Bank of Indore-63030617951
being invoice no: 393 dated 02.12.2019
raised to eshaan international for
consultancy charges for the period from 01.
12.2019 to 31.12.2019 Gross 35400/- neft
rECEIVED N345191005974364

Training & Consultancy Income
being invoice no: 459 dated 03.01.2020
raised to eshaan intenational for
consultancy charges for the period from 01.
01.2020 to 31.01.2020 Gross 35400/~

State Bank of Indore-63030617951
being online fees for consultancy received
from eshann international vide NEFT
N004201026862395 JAN 20

Receipt

Journal

Receipt

Journal

Receipt

Journal

Receipt

Carried Over

Vch Type

Vch No.
7

8

10

10

13

12

23

Debit
35,400.00

35,400.0(

35,400.00

35,400.0(

35,400.00

35,400.9(

35,400.00

35,400.0(

“141,600.00 _1,41,600.0(

"~ continued ..
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" ' Zagdu Singh Charitable Trust
Eshaan International Ledger Account : 1-Apr-19 to 3-Sep-21

Page

Date

1-Feb-20 To

7-Feb-20 By

2-Mar-20 To

5-Mar-20 By

31-Aug-20 To

1-Sep-20 By

16-Sep-20 To

26-Sep-20 By

(1"'\-
10-Oct-20 To

21-Oct-20 By

3-Nov-20 To

Particulars B ~ Veh Type

Brought Forward

Training & Consultancy Income Journal
being invoice no: 497 dated 01.02.2020

raised fo eshaan intemational for

consultancy charges for the perniod from 01.
02.2020 to 29.02.2020 Gross 35400/

State Bank of Indore-63030617951 Receipt
being online fees for consultancy received

from esharn intemational vide NEFT
N038201058201249 FOR FEB 2020

Training & Consultancy Income Journal
being invoice no: 554 dated 02.03.2020

raised to eshaan intemational for

consultancy charges for the period from 01.
03.2020 to 31.03.2020 Gross 35400/~

State Bank of Indore-63030617951  Receipt
being online fees for consultancy received

from eshann intemational vide NEFT
N065201083564886 FOR miarch 2020

Training & Consultancy Income Journal
being invoice no: 059 dated 31.08.2020

raised fo eshaan international for

consultancy charges for the period from 01.
08.2020 to 31.08.2020 Gross 35400/-

State Bank of Indore-63030617951  Receipt
being Consultancy fees aur AUg 20 invoice

no> 059 Received from Eshaan Intemational

vide N245201230053536

Training & Consultancy Income Journal
being invoice no: 072 dated 16.09.2020

raised to eshaan intemational for

consultancy charges for the period from 01.
08.2020 to 30.09.2020 Gross 35400/-

State Bank of Indore-63030617951  Receipt
being Consultancy fees aur SEP 20 invcice

no. 072 Received from Eshaan Infernational

vide N270201255199544

Training & Consultancy Income Journal
being invoice no: 093 dated 10.10.2020

raised to eshaan intemational for

consultancy charges for the period from G1.
10.2020 to 31.10.2020 Gross 35400/~

State Bank of Indore-63030617951  Receipt
being Consultancy fees fOR OCT 20 invoice

no. 072 Received from Eshaan Intermational

vide N270201255199544

Training & Consultancy Income Journal
being invoice no: 114 dated 03.11.2020

raised to eshaan intemational for

consultancy charges for the period from 01.

11.2020 to 30.11.2020 Gross 35400/~

Carried Over

_VehNo.

14

36

Debit ~ Cred

1,41,600.00 1,41,600.0

35,400.00

35,400.0(

¥
42 35,400.00

14

35,400.0C

2,12,400.00

85,400.00

35,400.00

35,400.00

35,400.00

35,400.00

35,400.00

35,400.00

~ 1,41,600.00  1,06,200.00

“continued ...



- Zagdu Singh Charitable Trust
Eshaan International Ledger Account ° 1-Apr-18 to 3-Sep-21

Page

Date

12-Nov-20

2-Dec-20

12-Dec-20

2-Jan-21

5-Jan-21

2-Feb-21

10-Feb-21

1-Mar-21

9-Mar-21

("\

23-Jul-21

By

To

By

To

By

To

To

By

By

Particulars __ VchType

Brought Forward

State Bank of Indore-63030617951 Receipt
being Consultancy fees Received invoice

no. 114 Received from Eshaan International

vide N317201308770411

Training & Consultancy Income Journal
being invoice no: 143 dated 02.12.2020

raised to eshaan intemnationial for

consultancy charges for the period from 01,
12.2020 to 31.12.2020 Gross 35400/-

State Bank of Indore-63030617951 Receipt
being Consultancy fees Received invoice

no. 143 Received from Eshaan Infemational

vide N347201338866381

Training & Consultancy Income Journal
being invoice no: 164 dated 02.01.2021

raised to eshaan intemational for

consultancy charges for the period from 01.
01.2021 to 31.01.2021 Gross 35400/

State Bank of Indore-63030617951  Receipt
being Consultancy fees Received invoice

no. 164 Received from Eshaan Intemational

vide NO05211363618954

Training & Consultancy Income Journal
being invoice no: 195 dated 02.022021

raised to eshaan intermational for

consultancy charges for the period from 01.
02.2021 to 28.02.2021 Gross 35400/

State Bank of Indore-63030617951 Receipt
being Consultancy fees Received invoice

no. 195 Received from Eshaan Intemational

vide N041211402674907

Training & Consultancy Income Journal
being invoice no: 223 dated 01.032021

raised to eshaan intemational for

consuiltancy charges for the period from 01.
03.2021 to 31.03.2021 Gross 35400/-

State Bank of Indore-63030617951  Receipt
being invoice no: 223 dated 01.032021

raised to eshaan intemational for

consultancy charges for the period from 01.
03.2021 to 31.03.2021 Gross 35400/-

Received vide NO668211432940599

State Bank of Indore-63030617951  Receipt
Being NEFT Received from Eshaan

Intemational for July 21 consultancy vide
N204211575232147 for invoice TIMSR/03

/21-22

Carried Over

_ __Vch No._____ i
1,41,600.00

17

19

21

12

23

12

Debit

Cred

35,400.00

35,400.00

35,400.00

35,400.00

1,06,200.0

35,400.0

35,400.0(

35,400.00

35,400.00

35,400.00

2,83,200.00

35,400.00

~35,400.00

~ continued ...
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-Zaqgdu Singh Charitable Trust
* Eshaan Intemnational Ledger Account : 1-Apr-19 to 3-Sep-21

b | Date

5-Aug-21 To

10-Aug-21 To

20-Aug-21 By

3-Sep-21 To

! By

Page 7

Particulars VchType

Brought Forward

Training & Consultancy Income Sales
Being Invoice no: TIMSR/02/21-22 issued

for Consultancy for the period from 01.08.21

to 31.08.21

Training & Consultancy Income Sales
Being Invoice no: TIMSR/03/21-22 issued

for Consultancy for the period from 01.07.21

to 31.07.21

State Bank of Indore-63030617951  Receipt

Being Consultancy fees received against
invoice no TIMSR/02/21-22 VIDE
N225212601530025

Training & Consultancy Income Sales
Being Invoice no: TIMSR/04/21-22 issued

for Consultancy for the period from 01.09.21

to 30.09.21

Closing Balance

_Vch No.

Debit

Credil

TIMSR/02/21-22

TIMSR/03/21-22

13

TIMSR/04/21-22

35,400.00

35,400.00

35,400.00

35,400.00

35,400.00

6,01,800.00

5,66,400.00
35,400.00

6,01,800.00

6,01,800.00
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Date: 18.09.2019

To,

Dr. Pankaj Natu,

Director,

Thakur Institute of Management Studies and Research,
Kandivali (E), Mumbai

Pin - 400101

Subject: Consultancy project for Digital Marketing Services
Dear Dr.Natu,
Eshaan International was established with an objective to work in the area of Digital Marketing. We are in
to Social Media Marketing and application of digital processes in marketing domain, with a brand name
‘Sociobliss’ incepted in the year 2018.
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing” where we are looking
for support in marketing of services on digital platform.We look forward to the following areas in the
scope of work.

o Develop Digital Marketing strategies with relevance to current Business scenario.

o Ideas to market Business and products on digital platforms.

o Applying marketing theories to digital avenues on social media.

Your expertise in the marketing domain will be very helpful to us in the expansion of business. We look
forward to a long and successful relationship. The proposed term and conditions for consultancy services
are attached in the Annexure.

Thanking you
With Wagm Regards,

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Terms and Conditions (Annexure

I. Objectives-

e Develop Digital Marketing strategies with relevance to current Business Scenario.
o Ideas to market Business and products on digital platforms.

o Applying marketing theories to digital avenues on social media.
I1. Scope for the consultancy

o Developing Marketing skills with strategy

¢ Guiding on Development of Products and Business
I11. Duration-Ongoing w.e.f01.10.2019 *

IV. Financial Invelved: Consultancy charges of Rs Thirty Thousand only (Rs 30000) + Taxes ) will be
paid every month

V. Deliverables-

e To understand different Digital Marketing strategies and its relevance in current Business
scenario.
e To develop ideas to market Business and products on digital platforms.

e To apply marketing theories to digitalization avenues on social media

V1. Cancellation of the Consultancy Sexvices: One month written notice has to be served by the either
party for the cancellation cf the services.

VIL Others: Any changes in the scope or nature of work will be done by mutual consent of botk %\6 4
parties. --i‘”""'%xg et '

4th floor, TIMSR , Thakur Mall, above Pizzahut, Thakur Village,
Kandivali East, Mumbai, Maharashtra 400101
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Consultancy Report on Digital Marketing

About TIMSR-

* Accredited with 'A+' grade by National Assessment and Accreditation Council (NAAC),
Bangalore for 5 Years with effect from 15th Nov 2019

e Approved by AICTE, Govt. of Maharashtra, affiliated to the University of Mumbai

e ISO9001:2015 Certified

e World Class Infrastructure

o Curated Management education to cater to the VUCA( Volatile Uncertain Complex
Ambiguous) World

o (Committed to Nourish & Nurture Mindful Leaders

Thakur Education Group (TEG) was established in the year 1990 with the Vision to become a
leading educational organization known globally and providing holistic quality education to
learners at all levels. Thakur Institute of Management Studies and Research (TIMSR),
established in 2002 by Zagdu Singh Charitable Trust, is one of the gems under the aegis of TEG

to provide world class management education.

Under the strategic and new age thinking of TIMSR’s dynamic CEOQ Mr. Karan Singh, TIMSR

designed its Mission to nurture mindful leaders with an attitude of continuous learning and social

ccmmitment.

In TIMSR, the Master of Management Studies (MMS) Programme is fortified with professional,
managerial and leadership skills to match aspirations by inculcating knowledge, backed by
business skills and professional attitude. Every aspect of the teaching learning process is
carefully implemented including leadership assignments to transfer students’ potential into

competence. With the unique learning experience, students are made competent to tackle

business challenges.

Every component of the MMS experience is carefully crafted to instill managerial and leadership
traits in the students. TIMSR prepares students for complex business challenges so that they can

maximize the opportunities in dynamic business situations. This is accomplished with the




PB/2016-2017/ Date: [/ |/

—

To,
Dr. Pankaj Natu,
Director,

Thakur Institute of management studies and Research,
Kandivali (E), Mumbai
Pin — 400101

Subject: Consultancy project with Eshaan EnterprisesPvt.Ltd on Digital Marketing

"4

Ref.; your letter no.

Dear Sir,
We are happy to offer to TIMSR, the Consultancy project on “Digital Marketing” where we are
looking for support in marketing on digital platform.

e Develop Digital Marketing strategies and its relevance in current Business scenario.

e Ideas to market Business and products on digital platforms.

e Applying marketing theories to digital avenues.

N/

Looking forward for long and successful relationship.

Thanking you.

With Warm Regards,

CFO



teaching approach and training to provide knowledge and inculcate effective decision-making

skills in the students.

Vision and Mission statements

(Vision statement typically indicates aspirations and Mission statement states the broad
approach to achieve aspirations).

The Vision and Mission of TIMSR are as follows:

Vision

To emerge as a world class management institute imparting multifaceted management

training with a passion for excellence

Mission
*To inculcate an attitude of continuous learning, strong social commitment and ethical values

in the students

* To provide an enabling environment for nurturing mindful leaders and entrepreneurs

The highlighted words capture the spirit of TIMSR

World Class: TIMSR relates ‘world class’ towards its approach to inculcate in its students an
attitude of continuous learning of management education by providing world class teaching
infrastructure. by experienced faculty members providing multifaceted training and by instilling

values through social activities. Its excellent environment speaks through its global outlook and a

thoughtfully designed infrastructure to nurture mindful leaders.

Multifaceted Training: The institute offers various courses, training programmes, bridge
courses, guest sessions, field visits, internships, live projects, global immersion programmes, etc.

in association with industry & academic partners to foster all-round development and excellence.




Continuous Learning: All academic and co-curricular activities have a continuous learning
approach. The system of Continuous Evaluation has been implemented to keep a tab on the

learning of students and to take remedial measures where necessary.

Social Commitment: A sense of social responsibility is added in the new-age managers and
leaders through various courses such as Corporate Social Responsibility, Change Management
and Environment Management and the myriad co-curricular activities that are taken up by
students under the aegis of “Social Responsibility Cell’ that conducts year-round activities for

upliftment of neighbouring community and society in tune with the institutional values.

Ethical Values: The future of management and business can be sustained on long term basis

only if business is carried out in an ethical and responsible way, these aspects are imparted

through the course such as *Business Ethics.”

Mindful Leaders and Entrepreneurs: Mindfulness is the balance of “Whole Self’- Mind, Body,
Emotion & Energy and is fostered through breathing exercises by way of Daily Mindfulness
Sessions (DMS) and also Hourly Thought Traffic Control (HTTC).

Critical thinking, creativity and innovation are facilitated through embedded courses and
experiential learning initiatives such as Entrepreneurship Labs and dedicated Incubation Centre

through the TIMSR Centre of Entrepreneurship and Innovation (TCEI)

The institute focuses on value-based education and aspires to create mindful leaders who will be

able to transform the leadership landscape and elevate the current consciousness of businesses and

society.

About EshaanEnterprise

Eshan Enterprises Private Limited is a Private incorporated on 16 September 2013. It is

classifiec as Non-govt company and is registered at Registrar of Companies, Mumbai. its

o’

N



authorized share capital is Rs. 100,000 and its paid up capital is Rs. 100,000. It is involved in

Business activities n.e.c.
Objectives-

e To advice on Digital Marketing strategy

e To mentor and develop the Digital marketing
Scope-

When it comes to digital marketing, a strategy is the foundation of all efforts. Every marketing
action taken should tie back to strategy and each should work as collaborative elements of a

skillful marketing machine.

A well thought out -marketing plan and serious strategy can make all the difference in how well
product and Business is received once you head to market. Institute that focus on development of

products and Business are more likely to grow in future. Development strategies can prevent the

Institute from becoming stagnant.

Hence Eshaan Enterprise has helped our Institute by guiding on following assignn_;_eﬁts—

o Developing Marketing skills with strategy

e Developing Products and Business
Duration- Smonths (October 2019-February 2020)

Deliverables-

e To understand different Digital Marketing strategies and its relevance in current Business
scenario.
e To develop ideas to market Business and products on digital platforms.

o To apply marketing theories to digitalization avenues.

el
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Event Report
: | Consultancy project With Eshaan Enterprise

Name of the Event YP Ip
Date of the Event : | October2019 to February 2020

Ve - | TIMSR

Guest studies and Research

(Name, Designation, Name
of the Organization, Contact
Details, E-mail ID)

Resource Person / Chief Dr. Pankaj Natu, Director, Thakur Institute of Management

No. of Participants

External
Students Staff
Participants
PGDM | MMS | Others | Total
0 0 0 1 0
Duration : | 5 Months

Objectives:

e Toadvice on Digital Marketing strategy

* To mentor and develop the Digital marketing platform

Brief Description:

When it comes to digital marketing, a strategy is the foundation of allefforts. Every marketing

-



action taken should tie back to strategy and each should work as collaborative elements ofﬂ

skillful marketing machine.

It was discussed in the meeting with Eshaan Consultancy about different Digital Marketing
strategy to develop Business and products. Eshaan Consultancy has offer different digital

marketing opportunity with TIMSR to develop Business.

Budget Allocated | Rs.177000

Actual Expenditure Rs. 177000

Enclosures

(Any data in an electronic
mode, needs to be verified
by IT & Head of Institute

with their Name and

Signature)

L

Event Pictures and Recording of the Event
Updation on website

Profile of the Resource person / Chief Guest

Organizing Team

Receiver of Report

(Date and Signature)

Head of Institute

(Date and Signature)




Objectives-

e To advice on Digital Marketing strategy

e To mentor and develop the Digital marketing

Scope-

When it comes to digital marketing, a strategy is the foundation of all efforts. Every marketing

action taken should tie back to strategy and each should work as collaborative eiements of a

skillful marketing machine.

A well thought out marketing plan and serious strategy can make all the difference in how well
product and Business is received once you head to market. Institute that focus on development of

products and Business are more likely to grow in future. Development strategies can prevent the

Institute from becoming stagnant.

Hence Eshaan Enterprise has helped our Institute by guiding on following assignments-

e Developing Marketing skills with strategy

¢ Developing Products and Business

Duration- Smonths (October 2019-February 2020)

Delivered-

e The different Digital Marketing strategies were discussed and its relevance in current
Business scenario. Advice provided on various digital marketing strategies to increase the
Business. ]

o Suggestions provided on development of ideas to market Businesé and products on digital
nlatforms like LinkedIn, Facebook, Instagram, etc to increase more Business

e Advised to apply marketing theories to digitalization avenues to explore the Business.

T



" MOBILE
ADVERTISING

Mol:u!e ads are 30 times more effective than any olher form of’
adverusement & 70% of internet traffic is derived from Mabijle,
it targets customers in the right place at the right time

and it's best to drive conversions. 3
@ O @)
I‘Eonumllblllly

Accurate Target I\d Context

N
O

Diversity of Ad
Formats

PROGRAMMATIC
ADVERTISING

Programmatic advertising is the process of buying
and planning ad inventory in real-time through
an automated bidding system.

WHY BRANDS SHOULD USE PROGRAMMATIC ADVER TISING 7

@00

Greater  Greater targeting  Increased
efficiency capalsilities:  audience reach

Real-time

Transparency
measurement
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Sunglasses

Sale | 50% "
Sunglasses Sale | 50%

off

Sunglasses
Sale | 50% Off

DISPLAY
ADVERTISING

Our eye-catching arid vnsual!y appeahng ads not just
familiarize the intended audience with the brand but'

DOOH MEDEP\

Digital Out of Home ads can be targeted to réach spec1ﬁc :
%udlences, but the criteria used are more environmental than
personal leading to relevant advertising that doesn't

t e cross a line into intrusion. |

1@@0@

also gwe ohe the ability to tra¢k and monitor
engagement and success at a low cost!

uild Brand Expand your Performance u "%

. NATENEeSsS . Reach Measurement . Sy
A
- . . ‘ ‘
. .

.
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YOUR AB HERE

NATIVE
ADVERTISING

Native aduerusinc_:i stems from putting yourself in the
consqmers shoes and look for a way to make advertising
which connects Wwith the consumer, offering them relevant’

mforrnat:on in a non- -intrusive way. Native ads don't really look
like ads, they look hke, a bit of the editorial slide of the page !

RICH MEDIA &
VIDEO ADVERTISING

chh media advernsmg uses a wide variety of interactive *
‘digital media- videos, audio,'even live streams-it presents a,
“wide open”canvas for creative to implement their
messagés in a more impactful way.
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LET'S DIGITALIZE
~YOUR BRAND &
'EXPANDYOUR
REACH! -
| €3 Social Media"Marke,tir.ig
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Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE

Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

Training & Consultancy income
Ledger Account

1-Apr-19 to 31-Mar-20

Page 1

Date
19-Oct-19

15-Nov-19

2-Dec-19

3-Jan-20

1-Feb-20

2-Mar-20

By

By

By

By

By

By

To

Particulars Vch Type

Eshaan International Journal
being invoice no: 317 dated 19.10.2019

raised fo eshaan international for

consultancy charges for the period from 01.

10.2019 to 31.10.2019 Gross 35400/~

Eshaan International Journal
being invoice no: 366 dated 15.11.2019

raised fo eshaan international for

consulfancy charges for the period from 01,
11.2019 to 30.11.2019 Gross 35400/-

Eshaan International Journal
being invoice no: 393 dated 02.12.2019

raised to eshaan intermational for

consultancy charges for the period from 01.

12.2019 to 31.12.2019 Gross 35400/-

Eshaan international Journal
being invoice no: 459 dated 03.01.2020

raised to eshaan international for

consultancy charges for the period from 01.
01.2020 fo 31.01.2020 Gross 35400/-

Eshaan International Journal
being invoice no: 497 dated 01.02.2020

raised to eshaan international for

consultancy charges for the period from 01.
02.2020 to 29.02.2020 Gross 35400/~

Eshaan International Journal
being invoice no: 554 dated 02.03.2020

raised to eshaan intemational for

consultancy charges for the period from 01.
03.2020 to 31.03.2020 Gross 35400/-

Closing Balance

@ f =1y
== [ HAMNLY
(2 (unah

Vch No.

10

12

14

42

Debit

1,80,000.00

1,80,000.00

Credit
30,000.00

30,000.00

30,000.00

30,000.00

30,000.00

30,000.00

1,80,000.00

1,80,000.00



1TSET NANAGEMENT STUDLLS & RESEARCH
g . ppmenind by AWTE Gant, el Mt & afidd o Unaversios s Moot A P 4
Event Report

Name of the Event : | MDP

Topic- Advanced Excel for Effective Decision Making
Bt of thie B 2 122.02.2020, 14.03.2020, 27.06.2020%& 05.09.2020*
Venue : | Zoom Platform
Resource Person / Chief Dr.Charu Upadhyaya
Guest : | Asst.Professor, TIMSR
(Name, Designation, Name Charvaupadhvavaiomail.com
of the Organization, Contact 7738131037
Details, E-mail ID

) Ms. Tarun Bothra

Designation: Founder,

Grey Bricks

tarunbothrailemail.com

9004357225
No. of Participants

Students Staff E.\'fe{'m:!
Participants
PGDM | MMS | Others | Total
| 20

Durnlio" : 4 SCSSiOn fOl‘ 14 hOl“‘S
Objeéctives: '

» To develop an ability to approach a decision-making problem in a logical manner.

+ To improve decision ability of managers through analysis of real-life situational data
across different functional domains.

¢ To provide hands-on working knowledge of excel and its advanced features.

Brief Description:

A MDP on ‘Advanced Excel for Effective Decision Making™ was conducted by Mr.Tarun
Bothra, founder Grey Bricks and Dr.Charu Upadhyaya, Asst. Professor TIMSR. The program
was focused to provide hands on experience with real life data cases by using advance excel
tools. The program was designed to enable managers to think and act rationally by using data
processing and analyzing techniques in Excel and reasoning about the business problem and is
also designed to appreciate that data interpretations are vital tools for today’s managers.

The program was divided into four sessions, and the major topics covered under each session
were:

Session l:Introduction to MS Excel, Versions, Compatibility issues, Introduction to Excel's
Graphical User Interface (GUI), Introduction to the workbook/worksheet structure,
Understanding the worksheet layout: Rows, Columns, Cells, Importance of a ribbon-based GUI
& Excel Shortcuts. '

At
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& Correlation

Session 2 & 3: Introduction 10 Microsoft Excel Functions,
Functions, I\mmu ng Functions, Date Functions, Text Functions & Look Up Functions
Session 4 What li Analysis: GOAL SEEK, Sensitivity Analysis: DATA TABLE, PIVOT
Tables, SORT: Custom Sort, Cell Color Sort, Font Color Sort, FILTER: Filter by Color,
SUBTOTAL function, I\L.I'I‘lO\’ ing duplicate data from a database, Lincar Regression, Covariance

Mathomationd .nu[ I)-' | ‘~l atification |

Budget Allocated NA

Actual Expenditure | NA

Enclosures
(Any data in an clectronic
mode, needs to be verified
by IT & Head of Institute
with  their Name and
Signature)

List of Participants

Event Pictures and Recording of the Event
Updation on website

Profile of the Resource person / Chief Guest
Revenue sharing approval

Organizing Team

BEEs SRR s s s s ssssbnaR ey

Receiver of Report
(Date and Signature)

Head of Institute
{Date and Signature)

*Two sessions were rescheduled in the month of June and September due to pandemic.
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Crey Toricks

Tarun has more than 12 years of experience in financial advisory and information technology
industry with global firms like Deloitte, Aranca, PepsiCo and Tata Consultancy Services. His
professional experience is an amalgamation of in-depth financial modeling along with business
valuation, stock valuation, mergers & acquisitions, corporate finance and Monte-Carlo

‘simulations.

Presently, Tarun is co-founder of two companies. His first venture is into business valuation and
financial advisory servicing US and Indiancompaniesfor their valuation requirements and his
second venture is into corporate trainings and financial education under the brand name
GreyBricks. Tarun has delivered more than 900 workshops across retail and corporate clients and
trained in excess 0f10,000 students/professionals over the past 8 years.

Tarun has designed and delivered customized trainings for;corporate clients including marquee
names like Tata Communications, Essar Oil, Future Lifestyle Fashion Limited, Centrum, Big Bazaar
and Thermax.

Tarun has also delivered trainings for leading training firms in India like EduPristine, ICICI Direct
Center for Financial Learning and Future Learning.

Tarun is a visiting faculty or has delivered training in the past in B-Schools including IIM Indore,
SIBM Pune, Wellingkar, Kirloskar Institute of Advanced Management Studies, Symbiosis Institute
of Banking and FinancingIMS Pune, TIMSR and SIMS (management institute for defence
personnel and their dependents).

He is an ardent follower of equity markets and has a passion for personal finance and investing.
Tarun holds an MBA in Finance from SIBM Pune along with a Bachelor of Engineering in
Computer Science. He is also a CFA Level 3 Candidate in the CFA Program (CFA Institute, USA).
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To, January 28, 2020
The Director,
IMSR

Mumbai

Subject: Approval for MDP Programme to be conducted on February 8% & 22", 2020 and March

14" & 28" 2020,
Dear Sir,
(s
As a part of providing advance training and practical skill set, we plan to organize a Management
Development Programme (MDP) in the month of February & March 2020. The program will be
held on second and fourth Saturday i.c. on 8™ and 22" February, 2020 and 14% & 2g™ March,
2020 in the institute premises between 02:00 p.m. to 07:00 p-m. The MDP will be conducted on
the topic ‘Advance Excel for Effective Decision Making’. The objective of this programme is to
improve decision ability of managers through analysis of real Jife situational data across different
functional domains by providing hands-on working knowledge of excel and its advanced
features. Seek you approval on the same.
¢
) '
Thanking You * ¢
Kind Regards, N
, &
i \ . ‘lﬁ' Al -
T . & W
CA.Jai Kotecha E{EL e & X
N NISY
s \ . A
DI‘.ChﬂI'U Upadhyay t’ﬁV o '\L":\ :-;}.
o
. LA AN NN o
(Finance Department) _ AR e e g
L3 \‘?\ .q:j ‘;, o
{‘.\:J '}‘\ "!'\Q




P R L N T T R

RRGENIENT DEVEL
ON

2" February 2020 | 14" & 28" March 2020 | 11" April 2020
(Second and Fourth Saturday in the month of February, March & April 2020)
| RESOURCE PERSON

Mr. Tarun Bothra, Founder Grey Bricks

P Mr. Tarun Bothra has 12 years of experience in Financial Advisory & Information Technology Industry
with Global Firms like Deloitte, Aranca, PepsiCo & TCS. He has delivered more than 900 Workshops
across Retail & Corporate Clients and Trained over 10,000 Professionals.

CA. Jai Kotecha, Asst. Professor, TIMISR

A Chartered Accountant since 2012, CA. Jai Kotecha has worked with corporates such as Bank of America,
Barclays and Standard Chartered Bank before pursuing a career in academics. He brings the
right balance of Expertise, Experience and Evangelism to Advanced Excel for Effective Decision Making.

CONTACT PERSCN
Dr. Charu Upadhyaya.

Venue
Thakur School of Architecture & Planning, 5" Floor, Digital Lab

_Z':ﬂcﬁ Jb-.sré Charitalle Thust'’s (J?zj]i )
THAKUR INSTITUTE OF MANAGEMENT STUDIES & RESEARCH

(Approved by AICTE, Govt. of Maharashtra & Affiliated to University of Mumbai)
S0 5001 : 2015 Certified « Accredited with A+ Grade by National Assessment and Accreditation Coundl {NAAG




To, February 20, 2020
The Director,
TIMSR

Mumbai

Subject: Approval for issue of memento for MDP Programme on Advanced Excel for Effective
Decision Making.

Dear Sir,

The MDP on Advanced Excel for Effective Decision Making is scheduled to begin from 22"
February 2020. The Key resource person for the program is Mr. Tarun Bothra. We would be
felicitating Mr.Tarun Bothra with the institute’s memento. Request you 10 give your approval for
the same.

Thanking Yeu

. & ¥
§ ¥
Kind Regards,
Dr—.(’l@ml Upadhyaya

Prof.Jonita Dcosta 3‘%;‘9:

(Finance Department)
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Venue- 5 fioor, TSAP Digital Lab

THAKUR INSTITUTE OF MANAGEMENT STUDIES & RESEARCH
Fagd Stngh Chartbabiie Thust’s (Regd. )
i ISO 9001°: 2015 Certified || NAAC 'A+T Grade

SCHEDULE OF MANAGEMENT DEVELOPMENT PROGRAMME
Advanced Excel for Effective Decision Making

Timing: 02:00-07:00 p.m.

S.No Program Details Date
1. | Introduction to MS Excel, Versions, Compatibility issues
2. ]ntroduclion_ to Excel's Graphical User Interface (GUI)
3. | Introduction to the workbook/worksheet structure
4. | Understandin g the worksheet layout: Rows, Columns, Cells
3. | Importance of a ribbon-based GUI
6. | Excel Shortcuts: Learn to decipher your own shortcuts
7. Working with data: Input, Edit, Delete
8. | Relative and Absolute Cell Reference
9. Importance of Calculation Options in Excel o
10. Learning Naming Convention 22°* February, 2020
1. | Name Manager Utility
12. | Circular Reference
13. | Understanding types of error: #REF, #DIV/0, #NAME?,
#VALUE!
14. | Removing “Inconsistent Formula” warning
15. Freezing/Unfreezing Panes
16. | Introduction to Microsoft Excel Functions
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=1 H001 1 278 Coritued : = haherecucation,org

+ Acaretited with A% Grade by National Assessment and Accreditation Counc {NRAC) Welbsite D www Umermumibal in « wees thekureducation,org
TIMSR/CEOQ APPROVAL/2020-21/157 07-11-2020

Guidance and Appreval frem CEO

Sub: Budeet for MDP on Advanced Excel for Effective Decision Makino

A MDP on ‘Advanced Excel for Effective Decision Making’ was conducted by Dr. Charu
Upadhyaya, Asst.Professor, TIMSR and Mr. Tarun Bothra, Manager, Kotrike Fin Advisory
Services Private Limited. The MDP was focused to provide hands on experience with real life
data cases by using advance excel tools. A total revenue of Rs.70,000 has becn generated and
the following disbursement is proposed as per the “Consultancy, Research Pro_;ect and MDP

policy™.

Sr. Particulars Budgeted

No Amount
(Rs)

1. | Payment to be released in favor of Dr.Charu Upadhyaya, Asst 69,500

Professor TIMSR and Mr.Tarun Bothra, Manager, Kotrike Fin
Advisory Services Private Limited

Total 69,500

Amount in words: Rupees Sixty-Nine thousand, five hundred only.

- Kindly approve the same.

Collectively Proposed by Reviewed & Recommended Seen by Approved by

by . 1
M\ L o VI L nahd
I\ o el ¥ B AR

i '_q—}:—" 1_.‘_’_/“ __., g ..‘-" N it b 1
Dr.Charu Upadhyava Dr.Pankaj Natu Rhex Pai Karan V. Singh

A"sfsﬂﬁrofessor Director coo CEO
/:?
7

Mr. Pnnka_] SI
AO

Enclosure: a.Event report
b. Invoice
c. Participant List
d. Brochure

Typed by: Dr. Charu Upadhyaya, Asst. Professor, TIMSR
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MDBDP on ‘ADVANCLED EXCEL FOR EFFECTIVE DECITICW MANING?
22/02/2020 3
S.NO Name of Participant Contact Number email address SIGNATURE.
1. | Mzhendra Salunke 9619829537 mgsalunke5@gmail.com \\\J 11
2. | Sandeepgowda K S 9945396414 sandeepcool6471@yahoo.in K¢ ( 5 i 6’ &
{
3. | Parth Nayak 9820704501 | prihnayak16@email.com N7 Heeth
4 /\J_:'t/f’
4. | Akhilesh Tiwari 7709218969 Akhilesh.timsr@gmail.com L@gi,{
| 5. | Ashu Singh 9870737938 ashulsingh54@gmail.com q“pfw &
M _
6. | Aruta Vartak 9823394667 arutavartak@gmail.com osent
A
7.__| Abhijeet Sunil Kule 8080888179 abhijeetkule004@gmail.com - /CH
i 11“I
8. | Prachi Kapurwan 7977948273 prachikapurwan@gmail.com I, 1}"_"(} '
N~
9. | Nilesh vasant Tawde 3082713246 nileshtawded 6@email com £ C~L‘*LE"’
T
10. | Supriya santosh dalvi 9619033527 dalvi.supriya22@email.com fhjil”
) j A
11. | Manju Patel 7666939698 manjupatel9591@email.com QT-;P
12. | Rajesh Solanki 9619018605 solanki0906@email.com ) ,E‘“z%LT
L i 4
13 i
13. | hemlata dube 9833502175 ‘1bhiiLtI}\ll]L004@Qn‘lﬂil com . 3{_":&.‘.’0
SauarablBowant 433 YS@ZGmeif coim jjﬂuﬁ_ﬂ
14. | Saurabh sawant 7977221406 praclnkapunvan(.)nmm] com 3
dolvine he s @amed . (1 ’\CLL"'”“%
15. | Neha Sawant 9820899743 abidshaikh in1583@yahoo.co.in @J/r’ {-- J
16. | Ratheesh Nair 9167330972 nileshtawde46@email.com o~
17. _| Naaz Parveen Chunawala ; 9833239391 dalvi.supriya22@email.com Cg"\{;i
18. | Meghana Pandit Patil 9167953836 manjupatel9591 @email.com QW_’
19. | Mithun Pednekar 9867063696 Shwetamishra2614@gmail.com 1] o~
=
o
20. | Kavita Tanak 9867536932 solanhi0906@:,matl com ‘\:3\}",’"'{“'\%‘
Sheulhg shar eragama, b et
21. | Mr. Shailesh Sharma 9833462829 "abhnee{kule(}()éi@cmatkc;\ Jrai>tat
Latika Chandrakant \ W
22. | Pimputkar gmail.com < _

9872483738
;ﬂ‘ﬁ gsiIQc
‘e M % ‘?'m‘

{2

pcachtkapunuan@
IUET\ M%‘A @ﬁmt G




TIMSR/FRM/1P-03-06

TIMSR

REVISION: A

ATTENDANCE SHEET FOR GUEST LECTURE/EVENT/INDUSTRIAL VISIT/OTHER ACTIVITIES

Topic: MDP on ‘Advanced Excel for Effective Decision Making”

Date
: 22/02/2020
Name of the Speaker: Mr.Tarun Bothra & CA. Jai Kotecha
Sr. Name of Participant Organization Designation Years of Experience | Signature
No.
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Mr.Tarun Bothra Charu Upadhyaya

CA.Jai Kotecha Prof.Jonita Dcosta




TIMSR/FRM/IP-03-06

TIMER

REVISION: A

ATTENDANCE SHEET FOR GUEST LECTURE/EVENT/INDUSTRIAL VISIT/OTHER ACTIVITIES

-

Tepic: MDP on ‘Advanced Excel for Effective Decision Making’ Date
22/02/2020
Name of the Speaker: Mr.Tarun Bothra & CA. Jai Kotecha
Sr. Name of Participant Organization Designation Years of Experience | Signature
Ne.
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Mr.Tarun Bothra

CA.Jai Kotecha

ru Upadhyaya

Prof.Jonita Dcosta
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Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

Excel Training
Ledger Account

1-Apr-19 to 31-Mar-20

Page 1

Date
10-Feb-20

14-Feb-20

15-Feb-20

16-Feb-20

17-Feb-20

18-Feb-20

By

By

By

By

By

Particulars

Vch Type Vch No.

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FRO

RAJESH GOVIND SOLANKI PARTTIME
STUDENTS VIDE BARBP20041710777

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

Mahendra Ganpat salunkhe met

032102476432 and nilesh tawde

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

vide IMPS: IMPS00451676083 Akhilesh

Tiwari

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM
Sandeepgowda UPI/CR/004518927789

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

Abhijee! sunil vide NEFT:

NG45201065818121

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM Patel
Manju vide UPI/CR/004519095393

State Bank of Indore-63030617951  Receipt
BEING MDP FEES RECEIVED FROM

vide IMPS004612932719 from prachi

kapurwan

State Bank of Indore-63030617951  Receipt
being cheque no. 446061 recd from Ashu

Singh towards advance excel training Rs.

3500/~ and MDP Income Rs.500/- Part time

MMM 19-20

State Bank of Indore-63030617951  Receipt
being online fees received vide

imps004817160567 for advance excel

training MDP programme

State Bank of Indore-63030617951  Receipt
being cheque no. 044422 recd from Aruta

vartak towards advance excel training Rs.

3500/~ Part time MFM 17-20

State Bank of Indore-63030617951  Receipt
being cheque no. 000024 recd from parth

nayak towards advance excel training Rs.

3500/~ Part time MFM 18-21

Carried Over

37

38

39

40

41

42

43

45

46

47

Credit
3,500.00

7,000.00

3,500.00

3,500.00

3,500.00

3,500.00

3,500.00

3,500.00

3,500.00

3,500.00

3,500.00

42,000.00

continued ...



Zagdu Singh Charitable Trust
_Excel Training Ledger Account : 1-Apr-18 to 31-Mar-20

Date

18-Feb-20 By

20-Feb-20 By

21-Feb-20 By

9-Mar-20 By

16-Mar-20 By

To

Page

Particulars Vch Type

Brought Forward

State Bank of Indore-63030617951  Receipt
being cheque no. 000917 recd from supriya

dalvi towards advance excel training Rs.

3500/~ Part time MFM 18-21

State Bank of Indore-63030617951  Receipt
being online fees received from Saurabh

sawant and neha sawant vide UPI/CR
/005114936665 for adv excel training

State Bank of Indore-63030617951  Receipt
being onloine money received from Hemlala
dubey vide IMPS005212046296

State Bank of Indore-63030617951  Receipt
being Advanced excel training fees from

TSAP Received vide Cheque no: 694416 for
Mithun pednekar, Kavita Tanak

State Bank of Indore-63030617951  Receipt
being cheque no: 229970 received from

MCA for their 2 nos staff advance excel

fraining fees received

Closing Balance

Vch No. _ Debit Cred
42,000.0

48 3,500.0

49 7,000.0

51 3,500.0

74 7,000.0

75 0.0

70,000.C
170,000.00
70,000.00 70,000.0
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TIMSR/FRM/1P-03-07 TIMSR REVISICN : D

Event Report

Name of the Event : | MDP on “How to keep your customers happy?”
Date of the Event : | March 8, 2020

Venue ;| TIMSR

Resource Person / Chief Guest Dr Vlshai Bhole, ASSOCiaTE PrUfESSOF, TIMSR

(Name, Designation, Name of Prof M Ranganathan, Asst Professor, TIMSR

the Organization, Contact
Details, E-mail ID)

No. of Participants : Students Staff External
Participants
PGDM | MMS | Others | Total = 5
Duration : | 9.45amto 11.45am
Objectives:

This programme consists of modules to make participants understand how to keep the customers
happy, which will further help them in understanding:

1. What is customer happiness?
2. Types and categories of customers
3. Customer Service

4, Achieving Wow moments

Brief Description:

In today’s Dynamic Business Environment, success of the organizations Iarge!y depends on keeping the
customers happy. This program will focus on the importance of keeping your customer happy and the
processes used by the organizations to keep the customers happy. The programme will specifically help
participants to

. Understand the importance of keeping the customers happy
. Understand processes used by the organizations to drive Customer Loyalty and Retention
. Understand Customer Life Time Value and Customer Equity

Budget Allotted : | Rs. NIL Actual Expenditure : | Rs. NIL
Enclosures List of Participants : ATTACHED Vs e

- - Event Pictures & Updation on website: UPDATED ?” e
{Any data in an electrenic = .--‘
e Feedback Analysis )
mode, needs to be verified by o G o2 1}\.\“’,
IT & Head of Institute with e Ll Do $
their Name and Signature)
Organizing Team J
Dr Vishal Bhole and Prof M. Ranganathan b
\.\"“r R ‘-\ Y pr ./:ﬁ./l
Slgnature of each team member with Name AN /
{ Al

AR

Receiver of Report Head of Instltute

(Date and Signature) (Date and Signature)

gqﬂl'ﬂenf \9

;g@ 5%
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C » Block, Thakur Educational Campus,

THAI{ UR !N SFI TUT :C. O}: Shyarmrarayan Thakur Aarg, Thakur Village,
- - - = Kandivali (East), mumbai - 400 161,
MANAGEMENT STUDIFES & RESEARCH bt dutdeats
: ¥ 19 mae. ,
CApprovedd by AICTE. Gent, of Maharashury & Abfilisted sa University of Mambd ;’g; iﬁiﬁ; /2 BB RT L B
~ PSSO L 35 Corpifnd Emad : timsr@thakureéducation.ong

* Arcreddited with A# Gragie by National Assessmient and Accrsilation Coiiil fHAR0) Website : www timsrmumbat.in » www, thakureducation. org

MANAGEMENT DEVELOPMENT PROGRAMME

On
“How to keep vour Customers happy?”

In today's Dynamic Business Environment, success of the organizations largely depends on keeping the
customers happy. Businesses are moving towards Relationship Marketing (from Transactional
Marketing). Cross Functional Marketing, Customer Retention and Superior Customer Service have
become the norm of the day. The critical metrics to measure the success of the organizations is moving
from Brand Equity to Customer Equity. This program will focus on the importance of keeping your
customer happy and the processes used by the organizations to keep the customers ha ppy.

ettt g

hat to Expect:

Lot

The programme will specifically help participants to

* Understand the importance of keeping the customers happy
e Understand processes used by the organizations to drive Customer
Loyalty and Retention

* Understand Customer Life Time Value and Customer Equity

* Session is designed for all those who are interested in acquiring professional knowledge in
the area of Customer Management. '

= Students pursuing graduation and under graduation courses in Management (especially
Marketing and Finance students); MBAs and other Professionals who interact with
customers.

e

Resource Persons:

Dr Vishal Bhole, Associate Professor and Mr. M Ranganathan, Assistant Professor — TIMSR, Mumbai

Programme details: Sunday 8" March 2020 (9.45 to 11.45 am) at TIMSR, Kandivali East, Mumbai

Registration Fee; INR 500/- per participant

To register, click this link: https://docs.google.com/forms/d/e/1 FAIpQLSe0EGegAFK_Y08pVDSusQ5-
FRtip4ajW4I86MEALiJUeOMJIQNiewform

Please fill in the online Registration Form through the link provided above. Registration Fee may be paid
in cash to Mr Vinod Gawas, TIMSR (Mob. 9870093722) at least two days before the event date.

ation

The institute will issue certificate of participation to all participants after the completion of the program.

Certificate of Partici

Contact Details: e
Mr Vinod Gawas: 9870093722; Prof M Ranganathan: 9969886187; Prof. Navin B




' TIMSR/FRM/MP-02-05 TIMSR

Roll No :M)ER0)))
Date : ng}g(}}o

Topic : Hp o fo ‘C’ﬁt’ﬁ Your amhmioy

ame & Designation of the Resource Person :-

ha y?

Student Feedback Form for Guest Session

Programme : MM S Frourtr

REVISION: B

Sem: r Vv
‘_'__..-"'

pr izha! Ehwole & {am?qmqhnau S =

Criterion

Poor

Average

Good

Very
Good

Excellent

1. Content & Knowledge

2. Delivery & Expression

3. Relevance of Content

4. Use of Anecdotes, Examples and Relevant
Supporting Material ( AV aids)

5. Pedagogy & Instructiveness
¥

Y
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Hoggele gl Chiasretalile Thge ' (ahitgd. ) ..;\
C - Block, Thakur Educational Campi.

']_‘MAI{U]QL iNC—‘ F:_[‘!._J'j_‘_ﬁ OF e b Shyamnarayvan Thakur Marg, Thakoar Vi

Kandivali (East), Mumbal - 400 101,

MANAGEMENTT STUDIES & RESEARCEL : -

tApproved by ATCTE, Govi. of Maharashiea S Affllaed to University of Mumbai) Julos araninenL Al 2pee HAMLE R

= IS0 2001 2 2015 Certified Emnil : timsreathakureducation.org

= Aceredited wWith A+ Grade hy National Assessment and Acoreditation Counell (RNAAC) Weelinite @ wwsae timermumbai.in = wwsel thalkuredur

Management Development Programme
On

""How to keep your customers Happy?™*
8th March 2020, 10.00 a.m. To 12.00 p.m.

Sr. No. Name Organization Name Designation Contact No. Signature
I |RESHMA VERMA 1CIC | BANK DEPVTY MANAUEN FOYSEFIOD) @%
AVSHAY ST neH ArS E LT Aoty BFECOTME 292002 (74 A 1y LA
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Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

MDP Income
- Ledger Account

1-Mar-20 to 31-Mar-20

Date  Particulars

* 7-Mar-20 By Cash Receipt 69
RESHMA VARMA HOW TO MAKE
COSTOMER HAPFY

By Cash . Receipt 70
AKSHAY SINGH HOW TO MAKE :
COSTOMER HAPPY

8-Mar-20 By Cash Receipt 71
SHUBHAM TIWARI HOW TO MAKE
COSTOMER HAPPY

By Cash Receipt 72
YASHN HOW TO MAKE COSTOMER
HAPPY .

By Cash Receipt 73
UMANG SHAH HOW TO MAKE
COSTOMER HAPPY

To Closing Balance 2,500.00
~2,500.00

Vech Type ~ Vch No. Debit

Page 1
Credit

500.00

500.00

. 500.00

500.00

500.00

2,500.00

2,500.00



~ Date
16-Feb-20 By

22-Feb-20 By

By
By
By

By

By
By
By
By
By
By

By

Particulars

Zagdu Singh Charitable Trust
TTIMSR SHORT TERM COURSE
Shyamnarayan Thakur Marg, Thakur Village,
Kandivali East
Mumbai: 400101

MDP Income
Ledger Account

1-Feb-20 to 10-Mar-20

Vch Type

State Bank of Indore-63030617951  Receipt
being cheque no. 446061 recd from Ashu,

Singh towards advance excel training Rs.

3500/~ and MDP Income Rs.500/- Part time

MMM 19-20
Cash

5203 arjun dhami (mfm)

Cash

Receipt

Receipt

being cash recd from poonam yadav agst
receipt no. 5204 roll no. 60 (MFM)

Cash

Receipt

being cash recd from alok sharma agst
receipt no. 5205 roll no. 13 (pgdm)

Cash

Receipt

being cash recd from siddhant tibrewala agst
receipt no. 5206 roll no. 80 (pgdrm)

Cash

. Receipt

being cash recd from bhakti more

Cash

Receipt

being cash reced from mamta dhuri mfm 17

-20 roll no.7
Cash

Receipt

being cash recd from mahir shah mfm batch

17-20
Cash

Receipt

being cash recd from akasha prayali mfm

batch 17-20 roll no.27

Cash

Receipt

being cash recd from deepti taran mfm batch

17-20 wealth creation

Cash

Receipt

being cash recd from manisha bhole mfm
batch 17-20 wealth creation

Cash

Receipt

being cash recd from mhrdm angika suchde
batch 17-20 wealth creation

Cash

Receibt

being cash recd from mhrdm tejal sheth
batch 17-20 wealth creation .

Carried Over

VRO Lol

4

52

53

54

55

56

57

58

59 °

60

61

62

63

Page 1
Credit

500.00

500.00

500.00
500.00
500.00

500.00

500.00
500.00
500.00
500.00
) 500.00
500.00

500.00

6,500.00

continued ...



Zagdu Singh Charitable Trust
_MDP Income Ledger Account : 1-Feb-20 to 10-Mar-20

Date

_22-Feb-20 By

By

24-Feb-20 By

3-Mar-20 By

To

Page 2

Particulars Vch Type

Brought Forward

Cash Receipt
being cash recd from jhanvi shah batch 17
-20 wealth creation

Cash Receipt
being cash recd from nisha mehta batch 17
-20 wealth creation

State Bank of Indore-63030617951  Receipt
being online fees received from sneha for
MDP UPI/CR/005423658424

State Bank of Indore-63030617951 Receipt
BEING MONEY RECEIVED UNKNOWN

Closing Balance

Vch No.

64

65

66

67

Debit  Credit
6.500.00

500.00
500.00
500.00

500.00

8,500.00
8,500.00
8,500.00  8,500.00



Analysis of Rating of MDP Conducted on 22.2.20 (Sat)
Topic : Steps to Wealth Creation

Faculty Prof Navin Bhatt
Poor | Average | Good | Very Good | Excellent
Content & Knowledge 3 6 7
Delivery & Expression 3 13
Relevance of content 1 5 10
Use of ancedotes, examples and relevant supporting materials (AV aids) 2 14
Pedagogy & Interactiveness 1 5 9
Total R nil nil 5 21 53
Average 6% 27% 67%

Very Good and Above - Overall response from 18 students is 94%
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TEFIAKUR INSTITUTE OF
MANAGEMENT STUDIES & RESEARCE

tApproved by ATCTE, Govi. of Mahorashereas & Affilinted to University of Mumbai)

= Accredited with A+ Grade by National Assessment and Accreditation Council (NAAC)

C - Block, Thakur Educational Canpus,
Shyamnaravan Thalour Marg, Thakur Village,

Kandivali (East), Mumbai - 400 101.

Tel.: 6730 8201 / 2, 2884 7147 / 445
Fox : 2887 3869

Emalil : timsrathakureducation.org
Website 1 www. timsrmumibai.in = wonnwd, Lhakureducation. ore

Management Development Programme

On

"STEPS TO WEALTH CREATION"

22nd February 2020, 7.00 p.m. To 9.00 p.m.

Name

Organization Name

Designation

Contact No.

Signature
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Email : timsrgthakureducation.org
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Management Development Programme
On

"STEPS TO WEALTH CREATION"

22nd February 2020, 7.00 p.m. To 9.00 p.m.
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TIMSR/FRM/IP-03-07 TIMSR REVISION : D

Event Report

Name of the Event MDP on “Steps to Wealth Creation”

Date of the Event : | Feb22,2020
Venue : | TIMSR ]
Resource Person f Chief Guest Pl’Df Navin Bhatt, Asst Professor, TIMSR

(Name, Designation, Name of
the Organization, Contact
Details, E-mail ID)

No. of Participants : Students Staff External
: Particip_;_'.;r_]ti
PGDM | MMS | Others | Total “ 18
Duration : | 6:00 pm to 9:00 pm 1
Objectives:

This programme consists of modules to make participants understand the concept of personal financial
planning which will further help them in understanding:

1. Basics of Personal Financial Planning
2. The importance of personal finance with reference to risk and return.
3. The financial products available.

4. Awareness on fraudulent scheme in market

Brief Description:

Personal finance is the application of the principles of finance to the monetary decisions of an individual
or family unit. It addresses the ways in which individuals or families obtain, budget, save, and spend
monetary resources over time, taking into account various financial risks and future life events.

This programme consists of modules to make participants understand the concept of personal financial
planning which will further help them in understanding of basics of Personal Financial Planning,
importance of personal finance with reference to risk and return.

Budget Allotted < 'Ps, Actual Expenditure 7 [iRs. f

Enclosures : | List of Participants
Event Pictures & Updation on website +— W\Qf"\

Feedback Analysis ~
MDP reporting template

(Any data in an electronic
mode, needs to be verified by
IT & Head of Institute with
their Name and Signature)

Organizing Team \6;; C., %f’ \ 2\

semnses " -----------------------

—' = A F i
j\." i‘\l-x{'qa)’ [)u, lf‘C) o

Signature of each team member with N

e

.............................

Receiver of Report Head of Institute
(Date and Signature) (Date and Signature)




Memorandum of Understanding
Between
Thakur Institute of Management Studies and Research, Mumbai, India (Party A)

and

Seneca College of Applied Arts and Technoiogy, Toronto, Canada (Party B)

'RECOGNIZING the mutual interest in the fields of educaticn, research, training and development of

" knowledge and

RECOGNIZING.the importance of each of the institutions, parties tc this MOU, in promaoting

‘Entgrnational collaberation and increased contribution to social development

THE PARTIES HEREBY agree to establish collaboration according to terms and conditions set out in the

articles following hereunder.

Article I: Scope of the Coliaboration

. The general purpose of the MOU is to facllitate academic and appiled research collaboration between
~ the partles hereunder based upon the principles of mutual benefit. The areas of collaboration may

include the foliowing:

1.1. Exchange of visiting scholars and students; .
1.2. Collaborative applied research projects on relevant subjects where possible and

appropriate; .
1.3. Participation in workshops, seminars and summer schools
1.4.Joint programs and projects whers appropriate
1.5.Other form of collaboration in the mutual interest.

1.6. Exchange of Co-op/work term students




e,

Article Il - The Agreement

2.1 The parties may enter into specific written agreements under authority of this MOU to
clarify and define the nature, extent and terms of operation for the proposed collaborations,
including intellectual property and financial arrangements.

2.2: This MOU may involve other institutions by mutual consent which may be added in the
near future by written addendum to this MOU (e.g. industry partners)

Article lll - General Terms

3.1.This MOU is not intended to, and does not create any right benefit or trust responsibility
substantive or procedural, enforceable at law or equity, by party, its officers, employees, or
agents against the other party, its officers, employees or agents.
3.2.The activities of this MOU must be carried cut in accordance with appropriate laws and
regulation existing in each country and institution. ' s O
3.3.All promotional materials and events shall be agreed upen by both parties before use,
3.4.This MOU shall ke provided in two copies in English language.-

" Article IV - Duration

-This MOU may be modified by mutual written consent. It will be in eﬁ‘ect from the date of signature for
‘a period of five (5) years. It shall be renewed upon mutual wntten agreement. The agreement may be
. terminated by either side at 6 months written notlce

The un dersngned agree to this MOU on behaif of their respective mstatuuons.

-PartyA . . - ParyB

. Thakur I U Management Studles and Reseérch Seneca Coliege of piled Arts and Technology h
By: Aé z; k by ' By / : ' ]
: Karalysmgh, CEO , ' M David Agnew, President

oa-te;,QD!btl‘ui\% - Date: ﬁdﬂ.!?; ‘7..3 443[7
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t The objectives of the project are as follows:

Seneca - TIMSR FinTec Centre Collaboration Agreement

BETWEEN SENECA COLLEGE OF APPLIED ARTS AND TECH NOLOGY
{“Seneca”)
TORONTO, CANADA

axits THAKUR INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH
(“TIMSR”)

MUMBAI, INDIA

Each a “Party”, collectively the “Parties”

WHEREAS, Seneca and TIMSR entered into a Memorandum of Understanding (“Mo u”)
(Appendix A), signed February 20, 2018, with the goal of facilitating academic and applied
research collaboration between the Parties for their mutual benefit; and

WHEREAS, Seneca and TIMSR propose to create the Seneca-TIMSR FinTec Centre (“the
Project”) to facilitate training and programmes in the Finance Technology domain, under the

terms and conditions of the MOU. '

Article I: The Project

1) -To promote activities and events in alignment with the TIMSR/Seneca MOU.

2) To create training platforms for the students and professionals utilizing both online and
. .offline modules. T = : :

3) To provide access to specific/certain Seneca programmes in Mumbai.

4) To create brand visibility for Seneca in Mumbai,

To achieve these objectives, many strategies will be utilized including:

a) Marketing various programmes to .jstudents and professionals in Mumbai by capitalizing
on the intellectual competency of the Seneca-TIMSR Collaboration MOU.

b) Networking with the Thakur Education Group Alumni base working in the cdrporate
world. _ ' %

¢} Toleverage the strength of the student base of 50,000 currently registered with the
Thakur Education Group '

d) To conduct corporate management development prograrﬁmes in Mumbai that have .

- been developed by Seneca ' o
e) - Creating Hybrid flexible learning modules utilizing both online and offline resources,

7 RS it
T~ ‘U ;
:}”‘;;/* i ﬁrﬁ&wﬂ,w};
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Article II: Term and Termination

The effective date of this Agreement shall be the most recent of the dates of signature upon
which this Agreement is executed by the Seneca and TIMSR, and urless sconer terminated as
provided in this Agreement, shall continue for a period of five (5) years.

The Agreement may be terminated by either Party by providing 6 months written notice.

Article lll: Financial Commitments .

The total budget outlay for the Project will be $30,000 (in Canadian Funds), and is to be split
equally between the Parties. It is proposed that the contribution by each Party be allocated in
the following manner: :

TIMSR: S.‘E.D,OO-O'—-' pu rchase of infrastructure and furnituré
. 3,000 - for the purchase cf information technology and maintenance
2,00_9 — for miscellanecus day-to day operating expenses of the Centre

Seneca: $7,000 o investments in technology related equipment for the Centre
3,000 — for Human Resources training and facilitation
5,000 - Marketing and publicity expenses for the Centre

Article IV: General Terms
Confidentiality

Each of the TIMSR and Seneca has a written privacy policy and code of practice and procedure
that complies in all material respects with all appiicable Canadian Privacy Legislation and which
governs the collection,.use and disclosure of Personal Information in-Canada or, if required
under applicable Privacy Legislation, information about entities other than identifiable
individuals. -

()

G
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Notice

Any notice to Seneca or to TIMSR with respect to this Agreement shall be effectively given if
delivered or sent by email, or by facsimile addressed to Seneca or to TIMSR at its address as
given in this Agreement or other address designated in writing,

For Seneca:

Address: 1750 Finch Ave. E., Toronto, ON M2J 2x5

Attention: Prashant Srivastava, Director, Regional Business Development, South Asia

Phone: (416} 491-5050 ext. 22492

Email: prashant.sﬁvastava@senecacoﬁege.ca

For TIMSR:

Address: C-Block, Thakur Educational Campus, Shyamnarayan Thakur Marg, Thakur
Village, Kandivali East, Mumbai, Maharashtra 400101, India

Attention: Dr. Pankaj Natu, Director

Phone: +91 22 6730 8201

Email: pankaj.natu@thakureducation,org

Any notice that is delivered shall be deemed to have been received on delivery. Any notice sent
by email shall be deemed to have been received when transmitted.

Assignment

- » ' T
This agreement shall not be assigned by the Seneca or TiMSR without the prior consent of the
other Party. ‘-

The College and Organization deciare that nothing in the Agreement shall be construed as
creating a partnership, joint venture or agency relationship between the Seneca and TIMSR.
Indemn’iﬁcatfon

The parties shall each indemnify and save harmless the other from and against all claims,
losses, damages, judgments, costs, expenses, actions and other prbi:eedings made, sustained,

- brought, prosecuted or threatened to be brought or prosecuted that are based upon,

occasioned by or attributable to any bodily injury to or death of 3 person of damage to or loss
of property caused by any negligent act or omission on the part of the indemnifying party, its
officers, employees, students, agents or volunteers arising out of this agreement.




Ownership of Materials and Intellectual Property (IP)

Seneca retains sole ownership of all training materials and IP used in performance of this
. Agreement unless otherwise disclosed in this agreement.

Amendment

This Agreement may be amended by a formal written amendment executed by Seneca and
TIMSR.

Law
This Agreement shall be governed by and construed in accordance wrth the laws in tne Province

: ofOntano ™ O

Entire Agreement i
. _

Th:s Agreement together with Appendix A, constltutes the entire Agreement between the
Parties with respect to the Pro;ect

This Agreement has been executed on behaif of Seneca and on behalf of the TIMSR by their
_ duly authorized offi icers. - - S :

For Seneca Coilege of Applied Arts and Tec_hnolegy ' _ ;
| At Jest {Zof‘} _ cm

Jos Nolle, ive Director, Seneca International -

For THAKUR INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH _ '

Date {5[05{2@(‘7

5 DA
Dr. Pankaj Natu; Director k e
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MINUTES OF THE MEETING

- .icovering ceurse | -

© ouomes,  evaluation
Parameters, duration, |-
ete. for each topics
taght  under the| -
course.

"€) Gap areas to alsp be
identified” by Jaideep
Dasgupta where  the |
same is to- be filled in
by industry experts: of |

Seneca College through |

1" oulinelectures, ot
J d}Post  sharing the
e COUISE out!i~re “apar~ |
College team  of

| Baerts to thoroughly |
; anmfne the S3ame and 3L
~“suggest modifications

- Webinar deadline -

Meeting called by: Dr. Pankaj Naty Duration: 1.5 hours
Subject of Meeting: TIMSR-Seneca Fintech Course Venue: Board Room
Date of the Meeting: August 24, 2019 ‘
1 Attendees:
[ Sr.No. | Name. Designation
1 Mrs. Maria Sairoglou Director, Internationaj
Training and J
Development, Seneca / ‘ 4
: International e
{ .2 | Dr.Pankaj Natu Director, TIMSR (%2 -
3 Mr. Prashant Srivastava Director, South Asia, ‘m)
; Seneca I !
4 | Mr. Jaideep Dasgupta Assistant Professor e
. — Finance, TIMSR s A .. |
5 ‘ Mr. Jai Kotecha Deputy HOD Finance, ey
} TIMSR . CJ A
2. Agenda & Discussion: -
Sr.No. [  Agenda Discussion Action to Deadline |
| betaken ' i
: b - N— ]
1 TIMSR-Seneca | - a)) Proposed tourse | Jaideep | a) Course outlines to be
Fintech ~ curriculum for Fintech | Dasgupta shared by Jaideep
Course ~ -wasshared | toprovide Dasgupta
Curriculum - b) Suggestions provided the " September 30, 2019
N by Mrse Mapia updated | b) Inputs 1o the shared
. ‘Sairogloy in terms .of | course - course outline to pe
: / -~ providing a structured | ‘outlines tp Shared by December
| . course ‘outline | Maria 31,2019,

Commencement  of
-T_IMSR_‘-Seneca, Course.
by Pebruary 12020

Noveniber/Decembeg
2019 . .
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4.

2.,

Sr.No. | Agenda Discussion Action to
be taken

b

e) Scope of a dedicated
Seneca Program  for
bart-time students apg
engineering college
students also discussed. ’
Program duration to be
approximately  of | 8
months ifincorporateq.

f) Webinar for
introduction to Fintech
to be conducted by
Seneca College

Outcome of the Meeting:

Members present agreed to the above menp tioned discussion,

C—

The mecting ended with 5 vote of thanjks.

Agreed and Accepted the MOM

Name

Designa tion

Director, Internationa] Training

and Develg bment, Senecy
' Internationa]

[ Birector, Tivisg
: fﬁ_jx‘ector, South Asra,Seneca i

Mr. Prashant Srivastava
TMr }éidéép- Da 'Sg‘!iﬁtafz' Assistant Professor Fiﬁéncé;
“TIMSR

Deputy Hop anénce,-ﬂmgf

Deadline

DRPANKAJ NATY

DIRECTOR

Y

-

»

e
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February 6, 2020

To,
Director

TIMSR

Re: Fintech certification sessions summary conducted by Seneca College of Canada for TIMSR Finance

. “students - Batch 2019-21

Dear Sir,

This is in reference to our discussion wherein details of Fintech sessions conducted by Seneca College of
Canada on video conference through Zoom are depicted below:

January 09, 2020 (Thursday) — Block Chain session — Number of students attended 21 (PGDM - 17
and MMS - 4) — Duration 1 hour - 6.00 pm to 7.00 pm IST

January 13, 2020 (Monday) — Crypto currency session — Number of students attended 15 (PGDM-
14 and MMS - 1) — Duration 1 hour - 6.00 pm to 7.00 pm IST

January 21, 2020 (Tuesday) — Privacy and its importance session — Number of students attendeg
12 (PGDM - 10 and MMS - 2) — Duration 1 hour - 6.00 pm to 7.00 pm IST

January 31, 202C (Friday) — Regtach session — Number of students attended 10 (FGDM - 9 and MMsS
7= 1)=Duration 1 hour - 6.00 pm to 7,00 pm IST ¢

Total number of 31 students had participated in this Fintech session at its inception cbn ducted by
* Seneca College of Canada for the aforesaid four days of which 18 were from PGDM and 13 were from

MM,

9 students of 13 MMS students have withdrawn from the training progra;n at its inception as they were
- notinterested in the training program due to some other commitments.

- Thanking you

- Yours truly,

CA. Jaa‘latg:%

{Asst Professor — Finance)
Prof. Jaideep Dasgupta

(Asst Professor — Finance)

" -




TIMSR/ANX/14

TIMSR

R

REVISION: A
Student Attendance Sheet for Gnest lecture/Event/In dustrial sziUOtberActm ties

'_ Topic: ]\e,cb' bGL}] ,IT! L.YDGCM h @,)

Nanse of the Speaker/ Activity: JJCM::’(Q {7]-; MWEQ\/H»M’M Ch[&ﬂ?; ’

| Sr. : I
- Name of Student Course Specialization . Signature
g Mee Yeal, %}Lauﬂl _ MM Einanee ' \w"
Pallon/t amidaxe] P6OM | nemcy %ﬂm&%
Coonen Aty [Gom [Finaner | Psrgy |
l‘{»ym.n C;iwama_ PGom | Finanse !E
Angtug Taudomar| peom PPhonce. Dutol=
Fonkgrmag ¢ Perom. | fhavsce, e
3#?\901.1,@ Swirne, | PLUDM Fongm€
: KiYon_ Pndesy — paond [faaviee
ﬁn& Shwbesh Showana | Py, Firepee
HTTEIN 4}\@{77«.4\ PuD hﬁywovﬂua,
5 ) ;

L
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TIMSR/ANX/14

TIMSR

'REVISIQN: A

Student Attendance Shecet for Guest lecturcvaehthﬁdustrial Visit/Other Activities

Topic: . Block e h )

Date: ’ '
109/0) /2020 |

Name of the Spcn!{crfA{:ﬁl'if}’i N‘ZIJ-SS 0y Wﬂﬂ.ﬁ(j‘fm / cho{ﬁ_ €}9 D&O?%ﬂkf«

‘52 ‘ :
Name of Student [ Course } Spccinlization-/ Signature
| [Swmy Rapadin. [ Prom_| Fipworie | Stiagesn
Togice Ferunclss [ Paorn " | Fmamee | umancte
h - Kiyen Paﬂw(z,\gf , Paptn .‘Ev;a'vkce | Rir=—"
O | [Rajkrba Mook DM [ Hnounce | @
| [Prepha Teled  [ppom - ] Dvance . | Jawef s |
| IMeetooh Bgarml  TMIMS | Fingm (A | Mige? ]
Varbhav PLehfon -~ [0Gom | Birence [\t |
Rajam Tho )ewy Ny 7 ﬁ:n///?/c" ,—M |
|Pdctya Shom buny MMS .| Fingmex | 7,
Pornam Spotbsy * | peom | Riuma foueith
Kaygn Suveyna, — |SEPM Fnem e |
Ashubosh -Shayma, | PLOM |Fonamée |~
e PapM | Fremie | PE—
; HMS?]S'}W\}\ %DM Linean CD° /)\J‘t@’rﬂ‘{‘“-
- Jhawrs Chuyr MRS b Fingme (Gl
- Hwssh Shaymor MM | Finarmot] gt
lospumey eam | Banee | Frfrrirmat
?T’Vﬁ\!ﬂ. T%kﬂqg PuDyy- jl:_f_r\ﬁme @ﬁ%&r
Ao Chap RHMMS | Fononm (¢ -3
Aol Tpgh. Korrad [ PO [Moman oL Aasludogh-
Pl s Sirta,m'u:mu Pt M ’ELIJW ' =
|
™ e |
1?3"::?;: N S ‘{T: '

—— e e i -



- TIMSR/ANX/14

TIMSR

REVISION A

Student Attendmce Sheet far Guest lecture/Even tﬂndnstm] Visit/Otber Activities

{Date I

optr, P)'WQC@ omd_ Cs Imj’f/wbvmf(l 2)/0:/2020
Name ofthf.iSpc'llcerfActiwry M CMM@ C L{Sbb 9\/(7% M{FDMWW‘{
‘ .- :1; Nn’mco[Smdlcnl Course / .Spccn]nz*:fmn-( Signature 7
S Kagoglion [Phpm ’ Pinomart | Geupnaly —’
Jonkile Feipnden | Papm | =T Pt |
Kivon Fancley Papen_[Frnam ce ,i‘fv/ |
i, kaumm’ Poom | Bvance | ol o |
qum Thakuy T_ﬂa 227 ’M_
1S-4) Kuna L }’lbsbm IMMS ] Finen ¢ -\fﬁ"(
M3 Ashish Lolee. glﬁ‘i’kﬁm ,l menm !F e
L "fam 5 1T A, D wene & || riLg
ID&, W&k Shorwma | Pepy [ Tnanc(
@,mk Modal . {PODY] | P | Qs |
. T2 Ha Jain | peonl | foirenee f’%”]*
Honl : Qal [ PEpW | Flgey X/L«L £,
.L\,} ﬁ
(W m \

Admiand



TIMSR/ANX /14 TIMSR "REVISION: A _ . I

Topic: _ CT?P}_‘I)LELFI’C,H f,yr ?3:1301]20207

Name of the spcnkerjmﬁﬁm ssam ?bmotjem / Taolee P Dcw fen
18y

Name of Student Course Specialization . Signature

O - -(T‘?{vklﬂﬂcl'f _ J Pem | Bvrpnee :

5 Yo Joy bumay - I TFingnea oy

Rocyam Thexuy - F’Z D ﬁ.;é}z}n(.‘ﬂ

0o Shebby [ Pobm | iy foorid

Aoy Ohiyy, © MMS |Frome g

Bshutoch ShmrmcL DM -| Frvmnce

Rors byi b Moolor, - - PGDM Fﬂnﬂc{, '

Sonttl Suvoyna PO [Fann L

Iy KmPﬂOLECL. _1P00™ ] Pl bARS

Bdityo. Ton JPM)H IF[)’M | |

Koora guui(mo\, - ’l f F

: 1 Kvyan Pendoy, PADM - | Phguize |

(:r | ﬂumm,%«aﬁml! D L | Mdlodots |

M_.-{M Panm |  SFponce: ,
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TIMSR-8hort Term Courses
Shyamnarayan Thakur Marg
Thakur Village , Kandivii(East)

Mumbal

Seneca College of Applied Arts and Technology

Ledger Account

1-Apr-2019 to 31-Mar-2020

Page 1

~ Date  Particulars
4-12-2019 Cr FINTECH LAB Contribution

BEING fintech LAB as per MOU
seneca - TIMSR on Technology

VehType

Debit Note
bentween
, Human

Res development and marketing publicity for
thier share of CAD 15000 convertible rate as

on 04.12.20120@ 54.92
Dr

State Bank of Indore-63030617951

Receipt

Being TIMSR Seneca FINtech lab
Contribution of CAD 15000/- converted in

INR to Rs. 7,96,800/-@53.12 on

04.12.2019

T ImSe, Shosk tenw) Cowrde

Q-] l: b(}-—"‘*‘; c’k lt-»c,&'-q/
30306 7S]

b

AAAAA

i
a PR Y
IEETRYA AR o o e TR -

(4.12.19 Gervice

Uncl Bal: g3 Cir

Cirgal
10.12.19  1MPS934412331752

MO NO: 9323753525
fACCT NO: XX0B96
2CHL:MABOC0392681703
NEFT NR45191005974364
HOFC0000001

ESHAAN THTERMATI

Uncl Bal:

11.12.19

0.00

[CYr Bal:

Thakus Comple,

mp

S
8100
L e B . B o

2 ygre : Lueona
' SRl Teved? uf yliuw She.

1711323.59 Cr:|+R00 EAL:

'1
Y

P
*IgF ”

L e e m——

I bl BRI s LA A T

_VehNo.

s SRS T

_ Debit
1 7,96,800.00

Credit

1 7.7,96,800.007

7,96,800.00 7,96,800.00

Prandivels Eopt

LIS R

o i
o
"
mes =

i = -
dubailedr Wil

1875925.5%Cr




Contact

www.linkedin.com/in/biren-parekh
(Linkedin)

www.birenparekh.com (Personal)

www.birenparekh.com/at-a-glance
(Blog)

Top Skills
SDLC

IT Strategy
Business Analysis

Languages

Hindi (Native or Bilingual)
Gujarati (Native or Bilingual)
Japanese (Elementary)

Certifications
JETRO Level 4 exam
LinkedIn Quick Tips

Business Analysis: Business
_'ggneﬁts Realization,

“Agile Requzrements Foundat[ons

Honors-Awards

Ghairman's Delivery Excellenre
Award

Team Award

Team Award

i Commercial Excellence Award
' NEXT100 CIO 2020 Winner

Biren Parekh

Vice President | NEXT100 CIO 2020 Winner | Delivery Head |
Energetic Leader | FinTech | Product Management | PMI Voluntee
Speaker | Blogger | Mentor | Investor | Lifelong Learner

Mumibai

Summary

I am an Energetic Technology Servant Leader with Global &

Rich experience in managing complex digital transformation &
implementation programs in retail & corporate banking. This incluc
strategic interfacing with CxO stakeholders.

| demonstrate Thought Leadership and have Notable Credits on rr
records.

| present myself as a Product Manager with vast implementation
experience across the gamut of banking services.

Expertise

# Program & Portfolio Management — interfacing Senior Leadersh
at Strategic level

# Play a pivotal role for Presentations & Report analysis to Top
management for a strategic review

# Turnaround RED projects to GREEN

# Ensure successful product implementation with consistently higl
profitability & margins with zero revenue leakage

# Score Consistently high on CSAT, Employee Engagement lnde
Leadership Index

# Proven ability for Delivery Excellence and lead, motivate & inspi
cross-cultural teams to produce exceptional value

| am a Fintech executive who is

- Well-versed with design, development, implementation,

data migration, data warehouse, production support, ODC, IT
Governance, IT Strategy & Transformation, IT Security, Banking
Application Architecture & Design.

Page 1 of 4



