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MBA (Fianncial Management) - Course Outcome

Sr. Program Sem Course COURSE OUTCOMES
1. Able to evaluate the global context (Opportunities and threats) for taking managerial actions of planning,
1| MBA (M) | Principles of organizing and controlling. _ N o
Management 2. Understand the process of planning, organizing and controlling in global context.
3. Know the recent trends in management.
1. Students apply the basic concepts and fundamentals used in financial accounting.
2 | MBA (FM) I Financial Accounting|2. Students are able to parepare financial statements
3. Students analyse the annual reports
1. Students list and define basic organizational structure, personality types, attitudes and behavior principles
and analyze how these influence behavior in the workplace
3| MBA (FM) | Organis_ation 2.Stuo_|ent_s identify_ various motivational theories and evaluate motivational strategies used in different
Behaviour organizational settings.
3. Students evaluate the effectiveness of various leadership styles and conflict management strategies applied
in organizations.
1. Students analyze and apply the theory and practice of Managerial Economics
4| MBAEM) | Manager_ial 2. S_tu_dents analyse_demand, cost, production, markets, competition and macroeconomic aspects and forecast
Economics their impact on business
3. Students are able to do capital budgeting based on demand, supply, cost and risk of capital
BUSINess 1. Students identify the style of both verbal and written business and professional communication
5| MBA (FM) I Communication 2. Students diffentiate the cultural identities and intercultural communication aspects
3. Students identify the barriers to communication
1. Discuss OR Concepts, Genesis, Application Potential to Diverse Problems in Business & Industry, Scope
A and Limitations.
6 | MBA (FM) I Quantitative Methods 2. Discuss different Quantitative methods such as Assignment Problem, Transportation Problem, Inventory

in Management

Models, Game Theory, Linear Programming and Network Analysis
3. Apply Quantitative Methods to digitally simulate the problem




1. Discuss different business functions such as Marketing, Finance, HR, Procurement, Manufacturing
2. Discuss manufacturing processes, plant layouts, location management, inventory, scheduling and quality

7| MBA (Fm) I I\;;?]g“g;oe?] . |control
g 3. Apply Quantiative Methods to solve Production Management problems
4. Discuss on emerging technology trends in Production Management
Business Research |1. Students apply various research methods to investigate the problem
8 | MBA (FM) Il . . . . .
Methods 2. Students apply various techniques for data analysis and result interpretation
Marketin 1. Students analyze markets and customers.
9| MBA (FM) I Mana emegn ¢ 2. Stundents define and apply knowledge of key marketing concepts.
g 3. Students apply the concept of marketing mix to developing the marketing strategy.
Legal Aspects of |1. Enabling the development of critical and analytical abilities in the area of Business Law
10| MBA (FM) I . . e . .
Business 2. Provide much needed clarifications on business laws, rules and regulations.
1. Students differentiate between the Financial Accounting, Cost & Management Accounting
2. Students ascertain costs by using various mentods of costing
Cost & Management L . o . .
11| MBA (FM) ] ) 3. Students are able to make decision for business situation and problems applying tools and techniques of
Accounting . L . - . .
costing and management accounting like standards, budgeting, responsibility accounting, transfer pricing and
neo concepts
12| MBA (FM) I Human Resource |1. The students comprehended the functions of Human Resource Management
Management 2. Students discuss the HRD strategies
1. Discuss International Business practices such as Globalization, Multinational Corporations, Global Supply
13| MBA (FM) i International Chain Management and International tradd theories
Business 2. Discuss the various International trade and regulatory organizations involved in International Business
3. Apply knowledge of International business to evaluate risks and take informed investment decisions
1. Discuss the role of Management Information Systems in achieving strategic business objectives
Management 2. Analyze the needs for information across different levels of Management in achieving competitive
14| MBA (FM) I g advantage

Information System

3. Discuss various Strategic Information Management Systems and their implementation in a business
environment




1. Students appraise the financial performance using various techniques of analysis

15| MBA (FM) " Financial 2. Students ou_tline cost a_nd managemen_t Qf different sources of _finance _ _
Management 3. In order to implement investment decision the students shall find themselves equipped with the process and
methods of evaluation of various investments proposals
1.Students understand the framework of Indian Income Tax Act
16| MBA (FM) " Taxation 2. Students are able to compute tax liability on case basis
3. Students understand the applicability of different Indirect Taxes
Creativity & 1. Students discuss the role of Creativity and Innovation in the Organisation and the dynamics that underlie
17| MBA (FM) i Innovation Creative Thinking
Management 2. Students get creative insight and research and assess an idea with the help of various tools and techniques.
Financial Markets, |1) Students discuss Indian markets and various financial Institutions
18| MBA (FM) v Products & 2) ldentify and discuss various financial products and instruments
Institutions 3) Students discuss fixed income instruments (PV, FV, YTM) and risk measures.
1. Students study the international financial environment including the international flow of funds,
19| MBA (FM) v International Finance [international financial markets, and exchange rate determination.
2. Students differentiate between the international financial products.
1. Understanding the basic concepts of valuation and the interplay of factors affecting valuation
20| MBA (FM) v Corporate Valuation |2. Understanding of different alternative methods used in Valuation
3. Ability to calculate the value of a company
1. Students relate the provisions of various Acts to corporate aspects
21 MBA (FM) v Corporate Law 2. Students co-relate the corporate legal issues and problems with applicable Acts
1. Students will study various financial instruments available for invetsment and risk/return attached to the
. . same
Security Ana_ly5|s & 2. Students will able to understand how to analyze different financial products for investment
22| MBA (FM) v Portfolio . . . e .
Management 3. Students W!|| learn how to value financial secur_ltles like Equities, B_onds etc. _
4. Students will able to understand macro economics related to Porfolio Management and its performance
evaluation
Management of  |1) Students identify various types of banks and their operations.
23| MBA (FM) \ Banks & Financial |2) Students discuss about the risk, MIS, profitability and liquidity, capital adequacy in banks
Services 3) Students discuss about the present and future financial services network in India and its instruments
1) Students will learn in detail the meaning, propterties, mechanics, and strategies of Options, Futures,
24| MBA (FM) v Derivatives & Risk |Forwards and also the overview of Swaps

Management

2) Students will understand various trading and risk managemement strategies using derivative products
3) Students will learn various Greeks of the Options and Option valuation methods




Mergers,

1. Understand various types of M&A and reasons for M&A

25| MBA (FM) \ Acquisition, & 2. Understand various types of M&A structures
Corporate . . L
. 3. Modes of financing a Merger / Acquisition 4. Present case study
Restructuring
1. Students identify the impact of various behavioural aspects on investment decisions and Utility/preferences
and functioning of financial markets
26| MBA (FM) \ Behavioural Finance (2. Students identify the impacts of external factors on investor behaviour, risk perception and attitudes
3. Students study the impacts of behavioral factors and corporate decisions on capital structure and dividend
policy
Industry Oriented 1. Explain the application of Financial Management in Business
27| MBA (FM) \ . . . 2. Demonstrate innovation and understanding of next generation business requirements
Dissertation Project .
3.Apply technology to solve finance problems
1. Apply Strategic Thinking in the VUCA business environment
2. Analyze strategic business opportunities, challenges and strategies using internal and external management
Strategic tools and
28| MBA (FM) Vi Management 3. Discuss on Strategic Business Growth Accelerators - People, Process, Technology, Society and
Environment
Treasury 1. Students oyerview the structure,_orgapisation and objectives of treasury
29| MBA (FM) VI Management 2. Students discuss the aspects of liquidity management
3. Students discuss the role of Information Technology in treasury management and Bond Dynamics
1. Students solve project financing examples
30| MBA (FM) Vi Project Finance 2. Students relate project fi_nance with corporate lending, asset based lending and property lending
3. Students evaluate the poject cash flow.
4. Students discuss the aspects of project funding, risks, due diligence and models
1. Students use Excel for financial modelling
31 MBA (FM) VI Financial Modeling |2. Evaluate and validate business ideas by preparing business plan using financial model
3. Students overview sectors and write reports
1. Students apply basic concepts and fundamentals of wealth management for evaluating different avenues of
32 MBA (FM) VI Wealth Management |investments

2. Students design appropriate portfolio for the investors based on their risk appetite and income preferences




