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Thakur Institute of Management Studies & Research (TIMSR) was established in 
the year 2002 under the aegis of Zagdu Singh Charitable Trust. It is an 
autonomous institute affiliated to the University of Mumbai and approved by the 
All India Council for Technical Education (AICTE) and Govt. of Maharashtra. The 
institute is accredited with A+ grade from the National Assessment and 
Accreditation Council (NAAC) and its MMS programme is accredited by the 
National Board of Accreditation (NBA). TIMSR is also ISO 21001:2018 certified and 
is listed in the UGC 2(f) & 12(B) list. Recognized for its excellence, the institute was 
awarded the "Best Management College in West India for Infrastructure 2023" by 
the Centre for Education Growth and Research (CEGR), 2nd Rank in Mid-Day 
B-School Survey 2025 and named one of India's Best B-Schools for 2025 by Career 
360. TIMSR offers a range of programmes, including Master of Management 
Studies (MMS), MMS for Working Professionals, 5 Year Integrated Master of 
Business Administration (MBA), Bachelor of Management Studies (BMS) and 
Ph.D. in Management Studies.

Thakur Institute of Management Studies & Research (TIMSR)

About the
Institute



ESTABLISHED
RECOGNITIONLEGACY

 in 2002

24+ ACADEMIC
EXCELLENCE YEARS

 OF 

PLACEMENT EXCELLENCEACADEMIC STRENGTH

Established Global
Linkages

100+
Faculty Members

6000+
Alumni Network

SPECIALISED
Pre-Placement
Training

500+ Recruiters
Annually

Strong Industry
Connect

WORLD-CLASS INFRASTRUCTURE

WORLD-CLASS INFRASTRUCTURE

WORLD-CLASS INFRASTRUCTURE

WO
RLD

-CLA
SS I

NFR
AST

RUC
TUR

E

WORLD-CLASS INFRASTRUCTURE

Smart Classrooms & Labs

Smart Classrooms & Labs

Smart Classrooms & Labs

Classrooms & Labs

CLASSROOMS

Central Library &
Learning Resource Centre

Central Library & Learning Resource Centre

STU
DY

 SK
ILL

 CE
NT

RE

STUDYConsciousness
Lab

Centre for Entrepreneurship
& Innovation

Centre for 

CENTRE FOR 

Centre for WI-FI ENABLED
CAMPUSWI-F

I EN
ABL

ED

WI-FI ENABLED CAMPUS

WI-FI ENABLED CAMPUS

WI-FI ENABLED CAMPUS

WI-FI ENABLED CAMPUS

WI-FI ENABLED

W
I-F

I E
N

AB
LE

D

WI-FI ENABLED

WI-FI ENABLED
WI-FI ENABLED

WI-FI ENABLED
CAMPUS

WI-FI ENABLED

WI-FI ENABLED CAMPUS

Divyangjan Friendly
Facilities Divyangjan Friendly

Facilities

Divyangjan Friendly

Divyangjan
Friendly Profession

al 
A

cadem
ic

A
m

bien
ce

Professional Academic Ambience

Professional

Professional Academic Ambience

Professional Academic Ambience
Academic Ambience Residential &

Study Facilities

Residential &
Study
Facilities

Residential &
Study
Facilities

Residential & Study Facilities

Residential & Study

Facilities

Residential & Study Facilitie
s

Residential &

Residential &
Study Facilities

RESIDENTIAL & STUDY FACILITIES

RESIDENTIAL &

STUDY FACILITIES

Central Library & Learning

Central Library & Learning

Central
Library
& Learning

Central Library
& Learning

Central Library

Central Library & Learning

Central Library
& Learning

Central Library
& Learning

Central Library
& Learning

Central Library
& Learning

Resource Centre
Entrepreneurship

Entrepreneurship

& Innovation

& Innovation

& Innovation

S
M

A
R

T

&
 L

A
B

S
C

A
M

P
U

S

CAMP
US

CAMPUS

SKILL CENTRE

SKILL CENTRE

ST
U

D
Y

Ce
ntr

al L
ibr

ary
& L

ea
rni

ng

CA
MP

US
SK

ILL
 CE

NT
RE

S
T

U
D

Y

Ce
ntr

al L
ibr

ary
& L

ea
rni

ng

Central Library
& Learning

CA
MP

US
SK

IL
L C

EN
TR

E

SKILL CENTRE

CA
MP

US

Facilities

Study
Facilities

Study

Study

PROFESSIONAL 

Academic
Ambience

WI-FI

WI-FI ENABLED CAMPUS & Learning

2(f) 
UGC Act 1956

12(B)
UGC Act 1956

 MMS Programme

Conferred with
Autonomous Status

Institute
Highlights



Co
nt

en
ts Page No.

06 Intellectual Capital

01 Leadership Messages

07 Vision & Mission

09 Admission Details

19 Fees & Hostel

21 Anti-Ragging

23 Programme Curriculum



TIMSR
Where management learning 
meets ambition, industry 
exposure, campus life and 
career possibilities.

Page No.

36 Industry Connect

40 Academic & Industry
Associations

42 Campus Facilities

43 Life at TIMSR

45 Events & Activities

46 Student Cells & Committees

48 Training & Placements

52 Alumni Testimonials



"We recognize the significant role of 
management education in India's 
growing economy and the advancement 
of corporate sectors.

Thakur Institute of Management Studies 
& Research (TIMSR) is committed to 
providing world-class management 
education that equips students with 
essential skills and qualities for success 
in the evolving workplace.

At TIMSR, we strive to cultivate not only 
academic excellence but also soft skills, 
creative thinking, teamwork, leadership 
capabilities and a deep sense of human 
consciousness among our students.
Our aim is to prepare them for the 
challenges of the corporate world by 
fostering management knowledge, 
flexibility, and an understanding of the 
societal context.

Aligned with our mission statement, we 
provide an academic environment that 
is renowned for its excellence. Our 
commitment is to provide 
state-of-the-art facilities of global 
standards. TIMSR takes pride in its 
consistent academic achievements, 
active student participation, remarkable 
placement rates, valuable industry 
partnerships and recognition on 
national and international platform. 
These accolades further enhance our 
institute's reputation.

We strongly believe in holistic 
development and offer ample 
opportunities for co-curricular and 
extra-curricular activities. These  
activities complement academic success 
and aid in the overall growth of our 
students.

Through student-led groups, social 
events, cultural activities, sporting 
events, and more, we aim to instil social, 
moral, ethical, and universal principles. 
Our goal is to shape responsible global 
citizens who can contribute positively to 
the society.

We extend a warm invitation to all of 
you to join TIMSR on an exhilarating 
journey towards success. We assure you 
that the TIMSR campus environment 
will make your professional education 
truly memorable and worthwhile."

Wishing you all the best in your 
endeavours!

From The
Chairman's

Desk

V. K. Singh
Chairman
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As educators, we recognize the need to 
foster lifelong learners who possess 
creativity, persuasion, collaboration, 
problem-solving skills, adaptability and 
emotional intelligence. At TIMSR, we 
integrate social responsibilities with the 
understanding of cutting-edge 
technologies and promote-ethical 
reasoning. This comprehensive 
approach ensures an intellectually 
stimulating and fulfilling environment.

Since its inception, TIMSR has achieved 
remarkable milestones in technical 
education. Our unwavering dedication is 
focused on providing the highest quality 
of professional education to our 
students, preparing them for a global 
career. We offer a platform for you to 
fulfil your cherished dreams and 
aspirations. Our qualified and 
experienced faculty members, who 
emphasize quality teaching and a sense 
of belonging, have earned us 
recognition and accolades. Our 
education system is characterized by 
self-reliance and self-sufficiency, 
aligning with your ambitious plans.

We are confident that students aspiring 
to join our esteemed institute will find 
success on their journey. I extend my 
best wishes to all of you for a bright and 
prosperous future."

"You've got to find what you like. Your 
work is going to fill a large part of your 
life, and the only way to be truly satisfied 
is to do what you believe is great work. 
And the only way to do great work is to 
like what you do". - Steve Jobs

“Thakur Institute of Management 
Studies & Research (TIMSR) leaves an 
indelible impression on the minds of 
students and inspires them to emulate 
the knowledge they acquire in the 
classroom. Our institute aims to unveil 
the path to professional excellence in a 
truly memorable way.

As our society rapidly evolves, 
educational institutions play a crucial 
role in adapting to these changes. In this 
dynamic world, knowledge remains a 
vital resource globally.

From The
CEO’s
Desk
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Karan Singh
CEO



“Welcome to Thakur Institute of 
Management Studies & Research, 
(TIMSR), where state-of-the-art 
infrastructure and the right academic 
ambience meet to create the perfect 
destination for young students aspiring 
to emerge as successful managers and 
entrepreneurs. TIMSR provides a 
vibrant learning experience both inside 
and outside the classroom for a holistic 
education. You'll find dynamic classes, 
great internships, and opportunities to 
do research under the guidance of our 
esteemed faculty members. TIMSR is 
the perfect launching pad for a 
rewarding career in this fast-changing 
global economy.

We firmly believe that cutting edge 
technological education holds the key to 
not only our individual success but also 
to our nation's growth, economic 
development, and social progress. In 
addition to management education, 
TIMSR addresses the need to inculcate 
human values, discipline, and a 
commitment to the nation and society in 
our students. At TIMSR, we prepare 
students for real life with higher focus 
on leadership skills, keeping an eye on 
the future. With the support of 
Management, highly qualified faculty 
members and excellent infrastructure, 
we shall continue to add to the 
intellectual, economic and social 
development of our country.

Our students will not only be equipped 
with the knowledge to build successful 
careers but also make a difference in 
our society. We believe that TIMSR will 
enable you to unleash your potential to 
accomplish great things in the future.”

Greena Karani
C.A., C.S., B. Com, Diploma in
Information Systems Audit (DISA)
CFO

From The
CFO's
Desk
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At TIMSR, our curriculum evolves 
continuously to reflect emerging 
business practices, enabling students to 
develop the knowledge, perspectives, 
and competencies required in today's 
professional landscape. 

Through strong industry partnerships, 
internships, and live projects, students 
gain hands-on experience that bridges 
the gap between theory and practice. 
These opportunities not only enhance 
learning but also build professional 
confidence and readiness. 

Supported by an experienced and 
passionate faculty members, TIMSR
provides a vibrant learning environment 
that nurtures both intellectual and 
personal growth. With a strong 
foundation in research and a 
commitment to holistic development, 
TIMSR empowers students to become 
capable, future-ready professionals. 

Wishing everyone at TIMSR an amazing 
and successful academic journey 
marked by learning, growth and 
achievement.” 

“At Thakur Institute of Management 
Studies and Research (TIMSR), Mumbai, 
we believe management education is 
about shaping individuals who can 
strategically lead with purpose and 
create value in the ever-changing 
business world. 

Our commitment to academic 
excellence is guided by a strong focus on 
relevance, innovation, and industry 
engagement. As organizations continue 
to adapt to technological advancement, 
changing consumer expectations and 
global business shifts, management 
education must remain contemporary 
and responsive.

04

Dr. Harish Kumar S. Purohit 
Ph.D., MMM, B.Sc.
Director

From The
Director’s
Desk



“We warmly welcome you to the TIMSR
family, where we take pride in offering 
outstanding facilities and resources to 
help you fulfil your ambitions.

We firmly believe in the holistic 
development of our students, fostering 
their employability and nurturing 
essential human values. Here, the 
environment empowers students to 
become mindful leaders and pursue 
entrepreneurial endeavours.

Central to our educational philosophy is 
the recognition that learning 
encompasses more than just academic 
knowledge. To support this belief, we 
provide a wide array of comprehensive 
facilities and resources. Our campus 
features cutting-edge infrastructure, 
including modern technology equipped 
classrooms. The library is stocked with 
an extensive collection of books and 
online resources to facilitate students' 
academic pursuits.

Through an array of extracurricular 
activities and clubs, we actively 
encourage students to develop their 
leadership skills and explore their 
entrepreneurial potential. At TIMSR, we 
provide an environment that not only 
equips students with the necessary 
knowledge and skills but also empowers 
them to make a positive impact.

We are thrilled to have you join the 
TIMSR community and eagerly 
anticipate supporting you throughout 
your journey towards success.”

Dr. Rekha Singh
Ph.D., M.Phil., MBA, MA, EPHRA (IIM-L)
Dy. Director

From The
Dy. Director’s

Desk
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Dr. Rekha Singh
Ph.D., M.Phil., MBA, MA, BA, EPHRA(IIM-L)

Dr. Shuchi Gautam
Ph.D., CA, M.Com.

Dr. Harish Kumar S. Purohit
Ph.D., MMM, B.Sc.

Dr. Vishal Sandanshive
Ph.D, NET, SET, MBA, M.Com, B.Com.

Dr. Ramkrishna Dikkatwar
Ph.D., MBA, B.E.

Dr. Chitra Gounder
Ph.D., MBA, M.Phil., M.Com. 

Dr. Yesha Mehta
Ph.D., M.B.A., B.E.

Dr. Charu Upadhyaya
Ph.D., MBA, B.Sc.

Dr. Sonal Sharma
Ph.D., MBA, MA., BA, CPLVW(IIM-1)

Dr. Pooja Thorat
Ph.D., MPM, M.Com., B.Com.

Dr. Rahul Wagh
Ph.D., MBA, B.Sc.

Dr. Megha Sharma
Ph.D., M.Com, NET,  MBA,  CA, B.Com

Dr. Nidhi Srivastava
Ph.D., MBA, M.Sc., B.Sc.

Dr. Bonita Mitra
Ph.D., M.Phil., PGDM, BBA

Dr. Swati Agrawal
Ph.D., MBA, B.Com

Dr. Mamta Meghnani
Ph.D., SET, M.Com, B.Com

Mr. Niranjan Karkera
PGDM, B.Com.

Dr. Charusheela Shah
Ph.D., MMS, BMS

Dr. P.Thalhath
 Ph.D., NET, M.com, B.Com,

Dr. Ravikumar Gajbiye
Ph.D., MMM, B.Sc.

Dr. Lata Poojari
Ph.D., M.F.M., CAIIB, B.Com.

Mr. Gunwant Awasthi
MMS, B.Sc

Mr. Rahul Mehta 
MMS, B.E.

Mr. Ashish Kumar
MMS, NET, CAIIB, BBM

Mr. Mahendra Daima
MBA, NET, M.E., B.E. 

Mr. Anmol Dixit
MMS, B.E.

Ms. Patricia Lemos
MMS, BMS, SET

Ms. Ketaki Shetye
MMS, B.E.

Ms. Kinjal Shah
M.Com, MBA, BMS

Mr. Sunil Chougule
MBA, B.Sc.

Ms. Reenakumari Gupta
M.A., M.Com, B.Com

Mr. Sandeep Dubey
MMS, NET, M.Com, B.Com

Mr. Navin C. Bhatt 
CIA, ACMA, B.Com.(Hons.)

Ms. Meghana Patil 
MMS, B.E. 

Mr. Girish Korde 
MMS, NET, B.E.

Mr. Darshan Shah
MMS, B.Com., CFA

Mr. Krunal Damania 
CA, CWA, M.Com., B.Com.

Mr. Dynanesh Kamath 
B.E., MBA 

Mr. Mayuresh Patil 
MMS, B.E.

Mr. Mahendra Salunke 
MFM, CS, LLB 

Ms. Tanu Fauzdar 
MBA, B.Sc.

Mr. Mayank Rathod
MMS, B.E.

Dr. Kaustubh G. 
P.h.D., M.E., B.E., MBA

Mr. Romil Parmar 
MFM, B.Com

Mr. Rajesh Mohile 
MMS(Marketing), B.Sc (Phy)

Dr. Deepali Manjrekar 
Ph.D., MBA(MKT), Mphil, M.Com

Ms. Shubhangi Nirwan
MBA, LL.M, B.L.S.

Mr. Srinivasan K. R.
MMS(OPS), B.E.

Mr. Kirit Dhabalia 
MBA(OPS), M.A., B.Sc.

Mr. Vishnu Vyas 
PGDM, MBA, CS, B.Com

Mr. Amit Gursale 
MBA

Dr. Ashish Sharma
Ph.D. (Amu), M.Com.,
PGDM (Finance), B.Com

Intellectual Capital
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Vision
To be a globally connected management institute with focus 
on academic excellence, transformative research and 
innovation for sustainable impact.

Mission
• To establish a global network with organizations to 

integrate validated quality standards, enhancing academic 
and operational excellence

• To deliver outcome-driven management education through 
immersive pedagogy

• To enable a research-driven ecosystem that advances 
knowledge, promotes innovation, and provides solutions 
for business and society

• To develop value-driven leaders who create sustainable, 
entrepreneurial, and positive impact

Vision & Mission
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1. Demonstrate the ability to operate effectively in diverse international and
multicultural business environments.

2. Apply advanced management knowledge and analytical skills to make 
informed decisions and drive organizational success.

3. Engage in continuous learning, conduct impactful research, and develop 
innovative solutions for complex business challenges.

4. Lead ethically and responsibly, fostering sustainable practices and creating 
positive impact for organizations and society.

Programme Educational
Objectives (PEOs)

Program Outcomes (POs)

01 P01
Apply knowledge of management theories and practices to solve 
business problems.

02 P02
Foster analytical and critical thinking abilities for data-based 
decision making.

03 P03
Ability to develop value-based leadership ability

04 P04
Ability to analyse and communicate global, economic, legal, and 
ethical aspects of business.

05 P05
Ability to lead themselves and others in the attainment of 
organizational goals contributing effectively to team environment.

Apply advanced knowledge and skills in core areas like Finance, 
Marketing, HR and Operations to create effective strategies that 
improve business performance and support long-term growth.
Synthesize advanced business analysis to formulate innovative and 
sustainable business strategies across sectors and geographies.
Demonstrate leadership, teamwork, and innovation to manage 
teams, drive change and improve business processes in a global and 
competitive environment.

Program Specific Outcome (PSO’s)

PSO1:

PSO2:

PSO3:



Admissions
MMS - Entry Requirements
Name of Course
Year of starting Course
Duration of Course
Intake for A.Y. 2026-27
Approval Details
Affiliation Details

No. of batches graduated

-
-
-
-
-
-

-

Master of Management Studies (MMS)
A.Y. 2002-2003
Two years
360
Approved by AICTE, DTE & Govt. of Maharashtra
Affiliated to University of Mumbai (Autonomous)
MMS Programme Accredited by
National Board of Accreditation (NBA), New Delhi.
Valid upto 31.12.2028
23

Highlights of Courses

Eligibility criteria and requirements for admissions
(1) Maharashtra State Candidature Candidate
(i) The Candidate should be an Indian National;
(ii) Passed minimum three year duration Bachelor's Degree awarded by any of the
 Universities recognized by University Grants Commission or Association of Indian
 Universities in any discipline with at least 50% marks in aggregate or equivalent (at
 least 45% in case of candidates of backward class categories, Economically weaker
 section and Persons With Disability Candidates belonging to Maharashtra State
 only) or its equivalent;
(iii) Obtained non zero score in CET conducted by the Competent Authority
 (MAH-MBA/MMS-CET 2026)
(2)  All India Candidature Candidates, Union Territory of Jammu and Kashmir
 and Union Territory of Ladakh Migrant Candidature Candidates
(i) The Candidate should be an Indian National;
(ii) Passed minimum three year duration Bachelor's Degree awarded by the
 University recognised by University Grants Commission or Association of Indian
 Universities in any discipline with at least 50% marks in aggregate or equivalent (at
 least 45% in case of candidates of backward class categories, Economically weaker
 section and Persons With Disability Candidates belonging to Maharashtra State
 only) or its equivalent;
(iii)  The candidate should have obtained non zero positive score in any one of the
 Following examinations:
 CET conducted by the Competent Authority or Common Admission Test
   conducted by Indian Institute of Management (CAT) or Common Management
 Aptitude Test Conducted by National Testing Agency (CMAT) or Xavier Aptitude
 Test conducted by Xavier School of Management Jamshedpur (XAT) or Entrance
 Test for Management Admissions conducted by the Association of Indian
 Management Schools (ATMA) or Management Aptitude Test conducted by All
 India Management Association (MAT) or Graduate Management Aptitude Test
 conducted by Graduate Management Admission Council, United States of
 America (GMAT).
For more information about Admission process log on: cetcell.mahacet.org.
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*Refundable deposit.

• CET Admission Freeze/ Confirm Copy
• Institute Allotment Copy
• Scrutiny Centre Verification Copy
• CET Score Card Copy 
• Degree Certificate/Passing 

Certificate/Provisional Certificate
• Graduation All Semester Mark Sheets
• Graduation Transfer Certificate/ Leaving 

Certificate (TC/LC)
• HSC Mark Sheet
• SSC Mark Sheet
• Diploma All Sem Mark Sheet (if applicable)
• School Leaving Certificate (HSC or SSC)
• Birth Certificate 
• Domicile Certificate

• Migration Certificate (In Case Candidate has 
Graduated from Other than Mumbai 
University)

• University Verification Report (In Case 
Candidate has Graduated from Other than 
Mumbai University)

• Aadhaar Card (Xerox Copy)
• PAN Card (Xerox Copy)
• Anti Ragging Reference No. Copy
• ABC ID Number  (APAR) Copy
• Affidavits Hindi Minority (if any)
• Affidavits GAP Certificate (if any) 
• Income Certificate (if applicable)
• EWS Certificate (if applicable)
• Caste Certificate  (if applicable)
• Caste Validity  (if applicable)
• Non Creamy Layer Certificate  (if applicable)

Post- Graduate Registration
All candidates admitted provisionally to MMS course are required to apply to the University of 
Mumbai for registration. The provisional admission will be confirmed on fulfillment of the following:
1. Candidates who are graduates of the University of Mumbai will be required to

produce Transfer Certificate from the constituent college of this University last attended by them 
at the time of admission

2. Candidates who are graduates of Universities other than University of Mumbai will be required 
to produce a provisional statement of eligibility issued by the Registrar, University of Mumbai

3. Students migrating from other Universities are required to submit Migration Certificate
4. All Candidates except Outside Maharashtra State (OMS) candidates should be domicile of 

Maharashtra State and they should produce the domicile certificate
5. Candidates who are admitted provisionally on the basis of appearing in the qualifying final year 

examination are required to submit the result of passing the same, within the date prescribed by 
the statutory authorities

Note: Indian Nationality certificate of the Candidate. In lieu of the "Certificate of Indian Nationality" 
any one of the following certificate will also be acceptable:

The School leaving Certificate indicating
the Nationality of the candidate as 'Indian'
Indian Passport in the name of the candidate, 
issued by appropriate authorities

Birth Certificate of the Candidate 
indicating the place of birth in India

Fee Details
First Year Fee for A.Y. 2026-27

Intake Details

Total Intake

Category Allotted
by

No. of
Seats

Intake
PercentageAmount in   

2,37,391/-
35,609/-

5,000/-
2,78,000/-

Hindi minority
General
Institute level

DTE
DTE

Institute

184
104
72

360

51%
29%
20%

100%

Particulars
Tuition fees
Development fees
Caution Money*
Total

List of documents require for first year MMS course



MMS Working Professionals
Entry Requirements
Name of Course
Year of starting Course
Duration of Course
Intake for A.Y. 2026-27
Approval Details
Affiliation Details

-
-
-
-
-
-

MMS Working Professionals
A.Y. 2024-2025
Two years
60
Approved by AICTE, DTE & Govt. of Maharashtra
Affiliated to University of Mumbai

Highlights of Courses

Admission to the Professional Education Post Graduate Courses for
MMS Working Professionals.

(1) In addition to qualification and eligibility for candidates eligible for respective
 Professional Education Post Graduate Courses Candidate shall have following
 additional requirements for admission to courses for working
 professionals, namely:
(i) The candidate shall be working professional in Registered Industry or Organization
 (Central or State) or Private or Public Limited Company or Micro Small and Medium
 Enterprises (MSME’s) located within fifty kilo meter radial distance from the Institute.
(ii) The candidate shall have Minimum of one Year Full time or Regular working Experience in
 Registered Industry or Organization (Central or State) or Private or Public Limited
 Company or Micro Small and Medium Enterprises (MSME’s).
(2) The Course Duration shall be as decided by the affiliating university or
 Autonomous Institute or University.
(3) The timings for conduct of classes normally shall be in the evening hours/any
 flexible convenient timings in alignment with timings of Industry or Organization
 (Central or State) or Private or Public Limited Company orMicro Small and Medium
 Enterprises (MSME’s).
(4) The mode of Conduct of Classes shall be as applicable for Regular Programmes as
 defined in the AICTE Public Notice Vide. No. AICTE/AB/Academic/2020-21, dated
 13th August, 2020 (In Regular Face to Face Mode).
(5) Minimum admission required to run the course shall be 1/3 of the approved intake
 in each course.
(6) One seat in every Institute shall be Reserved for Candidates working in the Central
 Government Organizations or Industries or Companies or Autonomous
 Organizations purely on MERIT Basis. In absence of any such Candidate, the vacant
 seat shall be transferred to General Category.
(i) Working Professionals provisionally admitted in a course of the institute where total
 admissions in a course are less than 1/3 rd of approved intake of the course after pre
 cut-off date for admissions shall be transferred strictly on merit basis in the nearby
 institute within 50 kilo meter radial distance from the working industry or organization in 
 the same course or different course in case vacancy exists in nearby institutes on the
 request of the candidate.
(ii) Provisional Admission of the candidate shall be cancelled automatically if the candidate is
 not able to secure the admission on merit against vacancy in other institutes.

11



12

*Fees for AY 2026-27 will be decided as per competent authority (FRA)

• CET Admission Freeze/ Confirm Copy
• Institute Allotment Copy
• Scrutiny Centre Verification Copy (Full Set)
• CET Score Card Copy
• Degree Certificate/Passing Certificate / 

Provisional Certificate
• Graduation All Semester Mark Sheets
• Graduation Transfer Certificate/ Leaving 

Certificate (TC/LC)
• HSC Mark Sheet
• SSC Mark Sheet
• School Leaving Certificate (HSC or SSC)
• Birth Certificate
• Domicile Certificate  
• Proforma W1 (Current Company)
• Experience Letter (Previous Company)
• Proforma W2

• Migration Certificate (In Case Candidate has 
Graduated from Other than Mumbai 
University)

• University Verification Report (In Case 
Candidate has Graduated from Other than 
Mumbai University)

• Aadhaar Card (Xerox Copy)
• Pan Card (Xerox Copy)
• Anti Ragging Reference No. Copy
• Affidavits GAP Certificate (if any)
• Proforma O (if applicable) 
• Income Certificate (if applicable)
• EWS Certificate (if applicable)
• Caste Certificate  (if applicable)
• Caste Validity  (if applicable)
• Non Creamy Layer Certificate  (if applicable)

(iii) This process of transfer shall be carried out between Pre cut-off date and cut-off date for
 admissions to working professionals.
(iv) Institute having admissions below 1/3 rd admissions after Pre cut-off date has to refund full
 fees to the candidate in case of cancellation/transfer of admission immediately within two days
 of cancellation or transfer of admission
(7) Any other eligibility criteria or requirements declared from time to time by the
 appropriate authority and AICTE as defined under the Act.

For more information about Admission process log on: cetcell.mahacet.org.

Note: Indian Nationality certificate of the Candidate. In lieu of the "Certificate of Indian Nationality" 
any one of the following certificate will also be acceptable:

The School leaving Certificate indicating the 
Nationality of the candidate as 'Indian'.

Indian Passport in the name of the candidate, 
issued by appropriate authorities

Birth Certificate of the Candidate 
indicating the place of birth in India

Intake Details

Total Intake

Category Allotted
by

No. of
Seats

Intake
Percentage

Hindi minority
General
Institute level

DTE
DTE

Institute

31
17
12
60

51%
29%
20%

100%

List of documents require for first year MMS Working Professionals course



BMS
Entry Requirements
Name of Course
Year of starting Course
Duration of Course

Intake for A.Y. 2026-27
Approval Details
Affiliation Details

-
-
-

-
-
-

Bachelor of Management Studies (BMS)
A.Y. 2024-2025
BMS (3 Years)
BMS Hons. (4 Years)
BMS Hons. with Research (4 Years)
60
Approved by AICTE, DTE & Govt. of Maharashtra
Affiliated to University of Mumbai (Autonomous)

Highlights of Courses

Eligibility for Admission for First Year Under Graduate Courses in Management
(BMS) 3/4 years duration.

(1) Maharashtra State Candidature Candidate
(i) The Candidate should be a citizen of India;
(ii) Should have passed 10+2 examination with eligibility as per the Admission Policy of the
 Affiliating University and obtained non zero score in the MHA-BMS CET-2025 conducted
 by the Competent Authority.
(2) All India Candidature Candidates, Union Territory of Jammu and Kashmir and
 Union Territory of Ladakh Migrant Candidature Candidate
(i) The Candidate should be a citizen of India;
(ii) Should have passed 10+2 examination with eligibility as per the Affiliating University
 Admission Policy and obtained non zero positive score in common University Entrance
 Test (CUET) Under Graduate (UG) or obtained non zero score in CET conducted by the
 Competent Authority: Provided that, preference shall be given to the candidate obtained
 non zero positive score in Common University Entrance Test (CUET) Under Graduate (UG)
 over the candidate obtained non zero score MHA-BMS CET-2026 conducted by the
 Competent Authority.
 For more information about Admission process log on: cetcell.mahacet.org.
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Intake Details

Total Intake

Category Allotted
by

No. of
Seats

Intake
Percentage

Hindi minority
General
Institute level

DTE
DTE

Institute

31
17
12
60

51%
29%
20%

100%

*Fees for AY 2026-27 will be decided as per competent authority (FRA)
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Note: Indian Nationality certificate of the Candidate. In lieu of the "Certificate of Indian Nationality" 
any one of the following certificate will also be acceptable:

The School leaving Certificate indicating the 
Nationality of the candidate as 'Indian'.

Indian Passport in the name of the candidate, 
issued by appropriate authorities

Birth Certificate of the Candidate 
indicating the place of birth in India

• CET Admission Freeze/ Confirm Copy
• Institute Allotment Copy
• Scrutiny Centre Verification Copy
• CET Score Card Copy
• HSC Mark Sheet
• SSC Mark Sheet
• Transfer Certificate/Leaving Certificate 

(TC/LC)-HSC(12th)
• Diploma All Sem Mark Sheet (if applicable)
• School Leaving Certificate (HSC or SSC)
• Birth Certificate
• Domicile Certificate
• Migration Certificate (In Case Candidate has 

Graduated from Other than Mumbai 
University)

• University Verification Report (In Case 
Candidate has Graduated from Other than 
Mumbai University)

• Aadhaar Card (Xerox Copy)
• PAN Card (Xerox Copy)
• Anti Ragging Reference No. Copy
• ABC ID Number  (APAR ID) Copy
• Affidavits GAP Certificate (if any)
• Proforma O  (if applicable)
• Income Certificate (if applicable)
• EWS Certificate (if applicable)
• Caste Certificate  (if applicable)
• Caste Validity  (if applicable)
• Non Creamy Layer Certificate  (if applicable) 

List of documents require for first year BMS course



Integrated MBA Course
(5 Years) - Entry Requirements
Name of Course

Year of starting Course
Duration of Course
Intake for A.Y. 2026-27
Approval Details
Affiliation Details

-

-
-
-
-
-

Master of Business Administration (Integrated Course)
5 Years
A.Y. 2025-2026
BBA + MBA (5 Years)
60
Approved by AICTE, DTE & Govt. of Maharashtra 
Affiliated to University of Mumbai (Autonomous)

Highlights of Courses

Eligibility Admission for Master of Business Administration (Integrated Course)
(MBA) 5 Years

(1) Maharashtra State Candidature Candidate
(i) The candidate should be a citizen of India;
(ii) Should have passed 10+2 examination and obtained at least 45% marks in
 aggregate (at least forty percent. marks in aggregate for Reserved Categories,
 Economically Weaker Section and Persons with Disabilities category candidates
 belonging to Maharashtra State) and the Candidate should have appeared in МАH
 BCA/BBA/BMS/BBM CET-2026 conducted by the Competent Authority and should obtain
 non zero score in CET;
(2) All India Candidature Candidates, Union Territory of Jammu and Kashmir and
 Union Territory of Ladakh Migrant Candidature Candidate
(i) The Candidate should be a citizen of India;
(ii) Should have passed 10+2 examination and obtained at least 45% marks in aggregate (at
      least forty percent marks in aggregate for Reserved Categories, economically Weaker
        Section and Persons with Disabilities category candidates belonging to the Maharashtra  
        State) and obtained non zero positive score in Common University Entrance Test (CUET)
       Under Graduate (UG) or obtained non zero score in  MAHBCA/BBA/BMS/BBM CET-2024
      conducted by the Competent Authority: Provided that, preference shall be given to the
       candidate obtaining nonzero positive score in Common University Entrance Test (CUET)
         Under Graduate (UG) over the candidates who obtainednon zero score in MAH BCA/BBA/     
         BMS/BBMCET-2026 conducted by theCompetent Authority.
         For more information about Admission process log on: cetcell.mahacet.org.
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Intake Details

Total Intake

Category Allotted
by

No. of
Seats

Intake
Percentage

Hindi minority
General
Institute level

DTE
DTE

Institute

31
17
12
60

51%
29%
20%

100%

*Fees for AY 2026-27 will be decided as per competent authority (FRA)
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Note: Indian Nationality certificate of the Candidate. In lieu of the "Certificate of Indian Nationality" 
any one of the following certificate will also be acceptable:

The School leaving Certificate indicating the 
Nationality of the candidate as 'Indian'.

Indian Passport in the name of the candidate, 
issued by appropriate authorities

Birth Certificate of the Candidate 
indicating the place of birth in India

• CET Admission Freeze/ Confirm Copy
• Institute Allotment Copy
• Scrutiny Centre Verification Copy
• CET Score Card Copy
• HSC Mark Sheet
• SSC Mark Sheet
• Transfer Certificate/Leaving Certificate 

(TC/LC)-HSC(12th)
• Diploma All Sem Mark Sheet (if applicable)
• School Leaving Certificate (HSC or SSC)
• Birth Certificate
• Domicile Certificate
• Migration Certificate (In Case Candidate has 

Graduated from Other than Mumbai 
University)

• University Verification Report (In Case 
Candidate has Graduated from Other than 
Mumbai University)

• Aadhaar Card (Xerox Copy)
• PAN Card (Xerox Copy)
• Anti Ragging Reference No. Copy
• ABC ID Number  (APAR ID) Copy
• Affidavits GAP Certificate (if any)
• Proforma O  (if applicable)
• Income Certificate (if applicable)
• EWS Certificate (if applicable)
• Caste Certificate  (if applicable)
• Caste Validity  (if applicable)
• Non Creamy Layer Certificate  (if applicable) 

List of documents require for first year MBA Integrated course



Eligibility for Ph.D. Programme:

Ph.D. in Management Studies
Entry Requirements
1) Candidates who have completed
(i) A 1-year / 2-semester master’s degree programme after a 4-year / 8-semester bachelor’s 

degree programme or a 2-year / 4-semester master’s degree programme after a 3-year 
bachelor’s degree programme or qualifications declared equivalent to the master’s degree 
by the corresponding statutory regulatory body, with at least 55% marks or an equivalent 
grade where grades are awarded, provided a five percent relaxation from 55% to 50% may 
be allowed for applicants belonging to SC / ST / OBC (non-creamy layer) / Differently abled, 
Economically Weaker Sections (EWS) and other categories as per the decision of the UGC 
from time to time.

OR
(ii) A candidate seeking admission after a 4-year / 8-semester bachelor’s degree programme 

(Honour’s Degree with Research) should have a minimum of 75% marks in aggregate or an 
equivalent grade where grades are awarded, provided a five percent relaxation from 75% 
to 70% may be allowed for applicants belonging to SC / ST / OBC (non-creamy layer) / 
Differently abled, Economically Weaker Sections (EWS) and other categories as per the 
decision of the UGC from time to time.

OR
(iii) Equivalent qualification from a foreign educational institution accredited by an assessment 

and accreditation agency which is approved, recognized or authorized by an authority, 
established or incorporated under a law in its home country or any other statutory 
authority in that country to assess, accredit or assure quality and standards of the 
educational institution.
Provided a five percent relaxation from 55% to 50% may be allowed for applicants 
belonging to SC / ST / OBC (non-creamy layer) / Differently abled, Economically Weaker 
Sections (EWS) and other categories as per the decision of the UGC from time to time.

OR
(iv) A candidate who has completed the M.Phil. degree or its equivalent with at least 55% marks 

in aggregate or its equivalent grade in the point scale wherever grading system is followed 
or equivalent qualification from a foreign educational institution accredited by an 
assessment and accreditation agency which is approved, recognized or authorized by an 
authority, established or incorporated under a law in its home country or any other 
statutory authority in that country to assess, accredit or assure quality and standards of the 
educational institution and successfully completed the M.Phil. Degree shall be eligible to 
proceed to do research work leading to the Ph.D. Degree, provided the M.Phil. admission is 
through relevant norms. A relaxation of 5% of marks or its equivalent grade shall be allowed 
for those belonging to SC / ST / OBC (non-creamy layer) / Differently abled, Economically 
Weaker Sections (EWS) and other categories as per the decision of the UGC from time to 
time.

OR
(v) A candidate possessing Ph.D. Degree of University of Mumbai or any other recognized 

university, as per the guidelines of the UGC from time to time, in a given subject and who 
wants to pursue Ph.D. in the same or other subject.

OR
(vi) For the purpose of admission to the Ph.D. programme in the faculty of Commerce and 

Management Studies the eligibility criteria shall be:

17 



Duration of the Programme

Sanctioned Intake

-

-

-

Minimum 3 years & Maximum 6 years

Admission Process Eligible Applicant should either possess valid PET 
(Ph.D. Entrance Test conducted by University of 
Mumbai) score or exempted from appearing for PET. 
Subsequently applicant will appear for interview at 
TIMSR’s Ph.D. center.  

24

OR
(vii) Graduation in any specialization from the University of Mumbai or any recognized University / 

Institute and possessing recognized CA / CS / ICWA qualification with requisite qualifying marks or 
its equivalent grade. CA/CS/ICWA qualification be considered equivalent to PG (Masters’) Degree 
as per UGC’s Public Notice D.O.No. 9-35/2016 (CPP-II) dated 15th April, 2021.

2) For the purpose of admission to the Ph.D. programme, the qualifying degree can be through 
distance mode from a recognized University.

3) For the admission to the Ph.D. degree, the percentage of Marks (or grades) shall be calculated on 
the basis of total marks (or grades) mentioned in the statement of marks issued to the candidate 
by the University, even if the candidate has passed the said examination in multiple attempts.

4) Any foreign qualification which is recognized by the UGC or Central Competent Authority of India 
equivalent to Master qualification shall be treated as recognized for the purpose of admission 
through the procedure detailed herein.

5) Notwithstanding anything contained above, conditions regarding qualifying marks and / or grade 
as may be applicable must be satisfied.

6) Dual degree program is not allowed to be pursued simultaneously along with Ph.D. program as per 
the ‘UGC guidelines for Pursuing Two Academic Programmes Simultaneously’ of April, 2025.

About PET
(1) The University may conduct the PET only for the subjects where the UGC or State Government of 

Maharashtra do not conduct the NET / SET / GATE / GPAT etc.
(2) Eligibility for appearing for PET is same as mentioned in these regulations. University may 

conduct PET only in the subject notified by the University.
(3) The PET shall be conducted subject-wise for pre-declared subjects for Ph.D. admissions. The 

details of the test such as syllabus, format, day and date, venue and time, etc., shall be declared 
by the University well in advance in its notification.

Exemption from PET
The following candidates shall be exempted from the PET and shall appear only at the interviews to 

be conducted at the research centres:
(i) Candidates qualified in UGC-NET (including JRF) / UGC-CSIR NET (including JRF) / SLET / GATE 

examinations conducted by national regulatory bodies like CSIR / UGC / ICAR / ICMR / DBT / DST / 
ICSSR with valid score;

(ii) INSPIRE fellowship awardees / Teacher fellowship awardees / Full Bright Scholarship awardees 
etc. under any programme of the national regulatory body like CSIR / UGC / ICAR / ICMR / DBT / 
DST / ICSSR / AICTE / PCI / BCI etc. (within validity period if any).

(iii) Candidates, who have passed M.Phil. Programme of University of Mumbai or any other 
recognized University / Institution in India; provided that the M.Phil. is as per the UGC guidelines,

(iv) Ph.D. degree holders of the University of Mumbai or any other recognized Universities / 
Institutes desiring to pursue Ph.D. at the University of Mumbai; provided that such candidates 
have acquired earlier Ph.D. degree as per the relevant UGC regulations 2009 onwards;�

Master degree in Commerce / Management Studies (M.Com. / MMS / MBA) of two years 
programme or three years programs, or any other equivalent programs from the University of 
Mumbai or any other recognized University / Institute.

18



(Refund of Fees after cancellation of admission by Institution)
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Fee Refund Policy
i. After receiving a duly signed admission cancellation request letter from the candidate as 

per schedule published by the competent authority, the institution shall cancel the 
admission immediately and online acknowledgement of cancellation of admission through 
Institute login and issue a signed copy to the candidate.

ii. The refund of fees before cut-off date of admission shall be made within one week i.e. total 
fee minus the processing charges of Rs. 1,000/- or refund rule shall be as per the guidelines 
of the appropriate authorities or the State Government as the case may be.

iii. If the admission is canceled after the cut-off date of admission declared by the Competent 
Authority, there shall be no refund except Caution Money Deposit.

For further admission details, please visit our campus.
Note: Any additional documents, if required for admission purpose needs to be produced
as and when asked.
Sale of Application Form
MMS Full-Time, MMS Working Professionals, BMS, MBA Integrated & Ph.D. admissions
application forms are available in the Administrative Office. Forms will be issued and
accepted between 09.30 a.m. to 4.30 p.m. from the date of Notification in the newspaper.

For more information about refund policy at CAP / Institute Level log on:
www.dtemaharashtra.gov.in

Students should be regular and 
punctual for theory and practical 
sessions.

Minimum 75% attendance in each 
passing head is mandatory for term 
grant.

Attendance for participation/conduct in 
extra and co-curricular activities will be 
granted as per institute norms.

In case of leave due to emergency or 
medical reasons application should be 
addressed to the Director for the leave 
grant through HOD.

The College website to be visited 
regularly.

Assignments / Journal writing / Practical 
should be completed as per the 
schedule.

All important dates provided by the 
examination section should be met 
without fail.

Cell phones are not allowed within 
academic boundaries.

All facilities and amenities should be 
used judiciously.

Any illegal activity within the College 
premises is strictly prohibited.

Wearing an ID card on a College campus 
is compulsory.

Formal dress code should be 
maintained (halfpants, capris, sleeveless 
T-shirts are not allowed).

Discipline and decorum should be 
maintained within the College premises.

Consumption of alcohol, tobacco, drugs, 
cigarette smoking is prohibited in the 
Institute Campus. General awareness 
Programmes are conducted on regular 
basis.

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

Note: Apart from above mentioned instructions, other guidelines may be provided from
time-to-time.



Hostel Facility Available for
Girls & Boys
(At a Walking Distance from Institute)

Air-conditioned 
Rooms

Washing Machine

Refrigerator

Microwave Oven

Water Purifier

Geyser

Wardrobe

Overhead Cupboard

Study Table

Window Curtains

Dining Space

Provision for WiFi 
Connection

24 x 7 Security
(Including lady Security)

Elevator Services

20

Facilities & Amenities

All Images are Actual

Dining Space Lobby AC in Each Room Bed with Mattress

24 x 7 Security and
CCTV Camera

Washing Machine
and Oven

Refrigerator &
Water Purifier

Overhead Storage
and Study Table

Further details about 
Anti-ragging, visit our website 
www.timsrmumbai.in

For Hostel facility Contact
Mr. Alok Singh
Mr. Atish Sail

Cell
81697 14213
83559 70140



AICTE Notification
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Anti-Ragging
As per the notification of All India Council for Technical Education (AICTE) dated 25.03.2009 in 
connection with prevention and prohibition of ragging in technical institutions, universities 
including deemed to be universities imparting technical education, notify that:
"All the concerned persons are requested to make note that ragging is totally banned and 
anyone found guilty of ragging and/or abetting ragging is liable to be punished.”

Maharashtra Prohibition of Ragging Act 1999 which is in effect from 15th May 1999 has the 
following provisions for Action against Ragging:

Maharashtra State Act against ragging:

Ragging within or outside of any 
educational institution is prohibited.

Whosoever directly or indirectly 
commits, participates in, abets, or
propagates ragging within or outside 
any educational institution shall, on 
conviction, be punished with 
imprisonment for a term up to 2 years 
and/ or penalty which may extend to ten 
thousand rupees.

Any student convicted of an offence of 
ragging shall be dismissed from the 
education for five years from the date of 
order of such dismissal.

Whenever any student or, as the case 
may be, the parent/guardian or a 
teacher of an educational institution 
complaints, in writing, of ragging to the 
head of the educational institution, the 
head of educational institution shall, 
without prejudice to the foregoing 
provisions within seven days of the 
receipt of the complaint,  enquire     into

the matter mentioned in the 
complaintand if, prima facia, it is found 
true, suspend the student who is 
accused of the offence, and shall, 
immediately forward the complaint to 
the police station having jurisdiction 
over the area in which the educational 
institution is situated, for further action. 
Where on inquiry by the head of the 
educational institution, it is found that 
there is no substance, prima facie, in the 
complaint received; he/she shall 
intimate the fact, in writing, to the 
complainant. The decision of the head of 
the educational institution shall be final.

If the head of the educational institution 
fails or neglects to act in the manner 
specified in section "d" above when a 
complaint of ragging is made, such 
person shall be deemed to have abetted 
the offence and shall, on conviction, be 
punished as provided for in section "b" 
above.

a)

b)

c)

d) e)

Ragging Prevention at TIMSR
• Anti-ragging squad is constituted as per AICTE guidelines
• Names, telephone nos. of authorities is displayed on website. In case of any

emergency, the student can contact the authority or hostel warden
• Staff members do the necessary counseling from time-to-time
• Surprise / Routine visits to the hostel, College canteen, common room & other

sensitive areas by the committee members
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Anti Ragging Committee for the A.Y. 2026-27
(As per Maharashtra Prohibition of Ragging Act, 1999)

Anti-Ragging Committee:

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

Dr. Harish Kumar S. Purohit

Dr. Rekha Singh

Dr. Charu Upadhyaya

Dr. Yesha Mehta

Dr. Nidhi Srivastava

Mr.Bapusaheb Marathe

Mr. Rupesh Shinde

Mr. Thomas Adaikalam

Mr. Dnyanesh Joshi

Mr. Prahlad Indolikar

Mr. Ritesh Shukla

Mr. Arshaan Qureshi

Mr. Tushar Patil

Mr. Dinesh Pawar

Mr. Pankaj Singh

Director, TIMSR

Professor & Dy. Director

Associate Professor & HOD-Fin.

Associate Professor & HOD-Mktg.

Associate Professor & HOD-HR

Sr. Clerk

Inspector, Samta Nagar Police 
Station

Head Volunteering, Engagements 
and Partnership, Kotak Education 
Foundation

President, Drishti Parivaar 
Association for Blind People

Unit Manager, Pudhari 
Publications Pvt.Ltd.

MMS-2nd year, Roll No.M2527169

MMS-2nd year, Roll No.M2527161

Head of Documentation, Vinmar 
International

Bank Manager, Nashik District 
Central Cooperative Bank, 
Adgaon, Nashik

Administrative Office

HOI

Member Secretary

Member (Faculty)

Member (Faculty)

Member (Faculty)

Member (Non-Teaching)

Member (Representative of 
Police Administration)

Member (Representative of 
Civil Administration)

Member (Non-Government 
Organization)

Member (Local Media)

Sr.
No.

Name of the
Committee Member Designation Position in

the Committee

Member (Parent 
Representative)

Member (Student 
Representative)

Member (Non-Teaching)

Anti-Ragging Squad:

1.

2.

3.

4.

Dr. Vishal Sandanshive

Dr. Lata Poojari

Mr. Pankaj Singh

Mr. Santosh Sharma

Professor

Assistant Professor

Administrative Officer

Jr. Clerk

Member

Member

Member

Member

Sr.
No.

Name of the
Committee Member Designation Position in

the Committee
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MMS - Course Content
SEMESTER-I

Core Course (CC) (Mandatory)

Open Electives (OE) (Any 2)

Principles of Management
Organization Behaviour
Business Economics
Statistics for Business

1.
2.
3.
4.

1.
2.

3 .

4.

5.
6.
7.
8.

Emerging Trends in Business
Business Communication

Information Technology for   
Managers
Yoga and Positive Psychology    
for Managing Career and Life

Essentials of Marketing
Financial Accounting
Fundamentals of HRM
Operations Management

Course Category Course Title

SEMESTER-II

Core Course (CC) (Mandatory) Entrepreneurship
Management

1. 2.

1.

1.

1.
2.

Legal & Tax Aspect of Business

3. Indian Knowledge System: 
Management Perspectives

Research Methodology Business Research Methods

OJT / FP On-Job-Training

Open Electives (OE) (Any 1) Advanced Excel for Business
Design Thinking

Course Category Course Title

Domain Specific Course
(DSC) (Mandatory)

Corporate Finance1. 2.

1.

2 .

3.

Analysis of Financial Statements

4 .

5 .

6.

Fixed Income Securities

Behavioral Finance

Sustainable Finance and ESG 
Investing

Domain Specific Electives 
(DSE) (Any 4)

Cost and Management 
Accounting
Banking Services and Credit 
Analysis
Financial Markets and 
Regulations

Specialization: Finance

Domain Specific Course
(DSC) (Mandatory)

Product and Branding 
Strategy

1. 2.

1 .

2 .

3.

Consumer Behaviour

4 .

5 .

6.

Sales Management & Personal 
Selling
Ethical Marketing in the Digital 
Age
Integrated Marketing 
Communications

Domain Specific Electives 
(DSE) (Any 4)

Digital Marketing

Tech-Driven Marketing

Retail & Distribution 
Management

Specialization: Marketing

Domain Specific Course
(DSC) (Mandatory)

Contemporary Talent 
Management

1. 2.

1 .
2 .

3.

Learning and Development

4 .
5 .

6.

Industrial Psychology
Leadership & Change 
Management
Employer Branding and 
Employee Value Proposition

Domain Specific Electives 
(DSE) (Any 4)

HR Audit and HR Scorecard
Human Resource 
Development and Planning
Industrial Relations and 
Labor Legislations-I

Specialization: Human Resource



MMS - Course Content

Domain Specific Course
(DSC) (Mandatory)

Supply Chain Management 
and Design

1. 2.

1 .
2 .

3.

Quantitative Models in 
Operations-I

4 .
5 .

6.

Logistics Management
Strategic Sourcing & 
Procurement Management
Operations Strategy

Domain Specific Electives 
(DSE) (Any 4)

Warehouse Management
Total Quality & Maintenance 
Management
Inventory Management

Specialization: Operations

SEMESTER-III

Core Course (CC) (Mandatory) Strategic Management1. 2.

1.

1.

International Business

2. AI in Business

OJT / FP Summer Internship Project

Open Electives (OE) (Any 1) Power BI and Tableau

Course Category Course Title

Domain Specific Course
(DSC) (Mandatory)

Security Analysis and
Portfolio Management

1. 2 .

3.

1.
2 .

3.

Corporate Valuation and Finacial 
Modeling
Financial Analytics

4 .
5 .

6.

Investment Banking
International Finance

Mergers and Acquisitions

Domain Specific Electives 
(DSE) (Any 3)

Entrepreneurial Finance
Derivatives and Risk 
Management
Financial Planning and 
Wealth Management

Specialization: Finance

Domain Specific Course
(DSC) (Mandatory)

Marketing Research & 
Analytics
Marketing Strategy

1 .

2.

3.

1 .

2 .
3.

Services Marketing

4 .
5 .

6.

Marketing of Financial Services
Rural Marketing

Sports and Entertainment

Domain Specific Electives 
(DSE) (Any 3)

Customer Experience 
Management
B2B Marketing
Social Media Marketing

Specialization: Marketing

Domain Specific Course
(DSC) (Mandatory)

Performance Management 
Systems
Compensation and Reward 
Management

1 .

2.

3.

1.

2 .

3.

HR Analytics and Data-Driven 
Decision Making

4 .

5 .

6.

Inclusive Workplace Cultures 
(Diversity, Equity, Inclusion & 
Belongingness)
Industrial Relations and Labor 
Legislations- II
Managing Change and 
Organisational Development

Domain Specific Electives 
(DSE) (Any 3)

HR Technology and Digital 
Transformation

Strategic Human Resource 
Management
Competency Mapping and 
Assessment Center

Specialization: Human Resource
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Exit Option on Successful Completion of 1st Year: PG Diploma Subject to Completion additional 4 credits
of On-Job Training.



MMS - Course Content

Domain Specific Course
(DSC) (Mandatory)

Operations Analytics
Service Operations 
Management

1.
2.

2.

1 .
2.
3.

Quantitative Models in 
Operations - II

4 .
5 .

6.

Enterprise Resource Planning
Integrated Operations 
Management
Cybersecurity in Services 
Operations

Domain Specific Electives 
(DSE) (Any 3)

Productivity Management
World Class Manufacturing
Benchmarking and Business 
process re-engineering

Specialization: Operations

SEMESTER-IV

Core Course (CC) (Mandatory) Business Environment & 
Sustainability

1.

1.
2.

1. 2. Dissertation - II

3.
4.

Seminar / Workshop
MOOC

OJT / FP (Electives) (Any 2) Innovation Lab
Field Project

Research Project Dissertation - I

Course Category Course Title

Domain Specific Course
(DSC) (Mandatory)

Corporate Governance 
and Ethical Finance

1. 2. Financial Strategies
(Case Study Based)

Specialization: Finance

Domain Specific Course
(DSC) (Mandatory)

International Marketing1. 2. Marketing Applications and
Practices

Specialization: Marketing

Domain Specific Course
(DSC) (Mandatory)

HR Compliance1. 2. Mergers and Acquisitions
(Case Study Based Approach)
based approach

Specialization: Human Resource

Domain Specific Course
(DSC) (Mandatory)

Project Management1. 2. Operations Applications and 
Cases

Specialization: Opeartions
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Exit Option on Successful Completion of 2nd Year: Award of PG Degree  - “Master of Management Studies.”



BMS - Course Content
SEMESTER-I

Major - Mandatory

Vocational Skill Course (VSC)

Skill Enhancement Course (SEC)
Ability Enhancement Course (AEC)

Value Education Course (VEC)
Indian Knowledge System (IKS)

Co-Curricular (CC)
(Select any one

course of 02 credit)

Core Course (CC)

(Select any two course
of 2 credit each)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.

Introduction to Business Administration
Principles of Economics
Fundamentals of Accounting

1.
2.
3.

Fundamentals of E-commerce & E-business
Introduction to Business Environment
Basics of Information Technology & Systems

1. Excel for Managers
1. Foundations of Communication

1. Psychological Well-being
1. Environmental Protection and Conservation
1. Indian Ethos in Management
1.
2.

Yoga for beginners
Foundational Skills in Aptitude and Logical 
Reasoning

(Select any one course
of 2 credit each)

(Select any one course
of 2 credit each)

SEMESTER-II

Major - Mandatory

Minor - Mandatory

Generic /
Open Electives

Vocational Skill Course (VSC)

Core Course (CC)

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Marketing
Human Resource Management
Cost and Management Accounting
Business Statistics

1.
2 .

3.

Sustainability Management
Innovative Business Solutions for Social 
Problems
Introduction to Small Business and 
Entrepreneurship

1. Excel for Business Analysis
Skill Enhancement Course (SEC) 1. Interpersonal and Professional Communication

Ability Enhancement Course (AEC) 1. Financial Planning and Literacy
Value Education Course (VEC)

Co-Curricular (CC)

1. Democracy Awareness & Gender Sensitization

1.
2.

Yoga for managers
Data Interpretation and Sufficiency

(Select any 1 course
of 2 credit each)

SEMESTER-III

Major - Mandatory

Minor - Mandatory

Generic /
Open Electives

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Financial Markets
Introduction to Sales Management
Micro Organizational Behaviour
Operations Management

1.
2.

Startup Ecosystems and Incubation
Basics of Research

1.
2.

Business Communication & Public Speaking
Introduction to Emerging Technologies
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Exit Option on Successful Completion of 1st Year: Award of UG Certificate in Major with 44 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



BMS - Course Content
Course Category Course Title

Vocational Skill Course (VSC) 1. Advanced Excel for Business Decision-Making

Ability Enhancement Course (AEC)

Field Project (FP)

1. Foreign Language - I

1. Field Project

1.
2.

Yoga and Nutrition
Advanced Aptitude and Logical Reasoning

Co-Curricular (CC) (Select any 1 course
of 2 credit each)

Co-Curricular (CC) (Select any 1 course
of 2 credit each)

(Select any 1 course
of 2 credit each)

SEMESTER-IV

Major - Mandatory

Minor - Mandatory

Skill Enhancement Course (SEC)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.
4.

Direct and Indirect Taxation
Introduction to Consumer Behaviour
Business Ethics
Basics of Supply Chain Management

1.
2.

AI in Business
Management Information System

1.
2.

Basics of Digital Marketing
Personality Development and Business 

1.

1.

1.

Business Writing and Presentation Techniques

Ability Enhancement Course (AEC) Foreign Language - II

Community and Engagement Service (CEP) Social Work & Community Outreach

1 .

2.

Yoga and Positive Psychology for Managing 
Career and Life
Advanced Analytical Reasoning

SEMESTER-V

Major - Mandatory

Major
Electives

Finance

Domain
Specific
Electives

(Select any 02 
course

of 02 credit 
each)

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4.
5.

-
-
-
-
-

Business Law
Selling and Negotiation Skills
Retail Banking
Introduction to Operations Research
Cross Cultural Management

1.
2.
3.

Risk Management
Introduction to Sustainable Finance
Fundamentals of Merger and Acquisition

Marketing
1.
2.
3.

Marketing Research
Introduction to Brand Management
Advertising & Sales Promotion

Human 
Resource

Operations

1.
2.
3.

Recruitment and Selection
Learning Organisation
Introduction to Performance Management

1.
2.
3.

Logistics Management
Regulatory Compliance in Global Operations
Lean Management and Waste Reduction
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Exit Option on Successful Completion of 2nd Year:  Award of UG Diploma in Major with 88 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



SEMESTER-VI

Major - Mandatory

Minor - Mandatory

On-Job-Training (OJT)

Major
Electives

Finance

Domain
Specific
Electives

(Select any 02 
course

of 02 credit 
each)

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4.
5.

-
-
-
-
-

Corporate Law
Financial Management
Basics of Stock Market
Introduction to Business Analytics
Industrial relations

1.
2.
3.

Behavioural Finance
Equity Research Analysis
Investment Banking

Marketing
1.
2.
3.

Essentials of Industrial Buying
Marketing applications and practices
Customer Experience Management

Human 
Resource

Operations

-
-

-

1.
2.
3.

1.
2.
3.

Performance Appraisal
Finance for HR Professionals
Introduction to Organizational Structure

1.
2.

1.

Supply Chain Management and Design
Purchase and Material Management
Vendor and Supplier Management

Design Thinking
Creativity and Innovation

Internship Project

Minor - Mandatory

Course Category Specialization Course Title
1.
2.

-
-

Meso Organizational Behaviour
Corporate Social Responsibility

Vocational Skill
Course (VSC)

1.- Data Visualization Techniques

Field Project (FP) - Survey-Based Research in Social Sciences 
  

1.

Mandatory

Minor - 
Mandatory

Core Course
(CC)

Domain
Specific

Course (DSC)

SEMESTER-VII
Course Category Specialization Course Title

1.
-

Finance

Power BI and Tableau

1. International Finance

Marketing 1. Consumer Behaviour

Human Resource 1.

1.

Macro Organizational Behaviour

Operations Service Operations Management
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Exit Option on Successful Completion of 3rd Year: Award of UG Degree in Major & Minor with 132 Credits
and an additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.

BMS - Course Content



Major -

Mandatory

Minor Minor Course

Finance

Domain
Specific
Electives

(Select any 02 
course

of 02 credit 
each)

Course Category Specialization
Select any 01 Specialization for Elective Courses

Course Title

1.
2.
3.

Corporate Valuation
Merger and Acquisition
Portfolio Management

Marketing
1.
2.
3.

Sales Management & Personal Selling
Digital Marketing
Services Marketing

Human 
Resource

Operations

Research

1.
2.
3.

1.
2.
3.

Human Resource Information System
Talent Planning and Acquisition Management
Crisis Management

1.
2.

Inventory Management
Warehouse Management
Quantitative Models in Operations - I

Advanced Research Methodology
Research Project

SEMESTER-VIII

Mandatory Core Course
CC)

Course Category Specialization Course Title
1.- International Business Environment

Minor - 
Mandatory

Domain 
Specific

Course (DSC)

Major - 
Mandatory

Domain 
Specific

Electives

(Select any 
02 course

of 02 credit 
each)

Finance

Finance

Marketing

Wealth Management

Marketing Marketing Strategy & Planning

Select any 01 Specialization for Elective Courses

1.

1.

Human Resource Employee Lifecycle Management1.

Operations Operations in E-commerce1.

Financial Analytics
Derivatives market
Fintech

1.
2.
3.

Product & Brand Management
Tech-Driven Marketing
Marketing Analytics

Human
Resource

Change Management
HR Analytics
Sucession Planning & Leadership Development

Operations

-On-Job-Training (OJT)

Quantitative Models in Operations - II
Operations Analytics
Enterprise Resource Planning

1.
2.
3.

1.
2.
3.

1.
2.
3.

Industrial Training1.
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BMS - Course Content

On Successful Completion of 4th Year: Award of UG Honours Degree in Major & Minor with 160-170 Credits
/Award of UG Honours with Research Degree in Major & Minor with 160-170 Credits.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure
SEMESTER-I

Major - Mandatory

Vocational Skill Course (VSC)

Skill Enhancement Course (SEC)
Ability Enhancement Course (AEC)

Value Education Course (VEC)
Indian Knowledge System (IKS)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

Core Course (CC)

(Select any 02 course
of 02 credit each)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.

Introduction to Business Administration
Principles of Economics
Fundamentals of Accounting

1.
2.
3.

Fundamentals of E-commerce & E-business
Introduction to Business Environment
Basics of Information Technology & Systems

1. Excel for Managers
1. Foundations of Communication

1. Psychological Well-being
1. Environmental Protection and Conservation
1. Indian Ethos in Management
1.
2.

Yoga for beginners
Foundational Skills in Aptitude and Logical 
Reasoning

SEMESTER-II

Major - Mandatory

Minor - Mandatory

Vocational Skill Course (VSC)

Skill Enhancement Course (SEC)
Ability Enhancement Course (AEC)

Value Education Course (VEC)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

Core Course (CC)

(Select any 01 course
of 02 credit each)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Marketing
Human Resource Management
Cost and Management Accounting
Business Statistics

1.
2.

3.

Sustainability Management
Innovative Business Solutions for Social
Problems
Introduction to Small Business and
Entrepreneurship

1. Excel for Business Analysis
1. Interpersonal and Professional Communication

1. Financial Planning and Literacy
1. Democracy Awareness & Gender Sensitization
1.
2.

Yoga for managers
Data Interpretation and Sufficiency

SEMESTER-III

Major - Mandatory

Minor - Mandatory

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Financial Markets
Introduction to Sales Management
Micro Organizational Behaviour
Operations Management

1.
2.

Startup Ecosystems and Incubation
Basics of Research
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Exit Option on Successful Completion of 1st Year: Award of UG Certificate in Major with 44 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

Generic / Open
Electives

Vocational Skill Course (VSC)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

(Select any 01
course of 02 credit)

Course Category Course Title
1.
2.

1.

Business Communication & Public Speaking
Introduction to Emerging Technologies

Advanced Excel for Business Decision-Making

Ability Enhancement Course (AEC) 1.

1.

Foreign Language - I

Field Project (FP) Field Project
1.
2.

Yoga and Nutrition
Advanced Aptitude and Logical Reasoning

SEMESTER-V

Major - Mandatory

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4
5.

-
-
-
-
-

Business Law
Selling and Negotiation Skills
Retail Banking
Introduction to Operations Research
Cross Cultural Management

Risk Management
Introduction to Sustainable Finance
Fundamentals of Merger and Acquisition

Major - 
Electives

Domain 
Specific

Electives

(Select any 
02 course

of 02 credit 
each)

Finance

Marketing

1.
2.
3.

Marketing Research
Introduction to Brand Management
Advertising & Sales Promotion

Human Resource
Recruitment and Selection
Learning Organisation
Introduction to Performance Management

1.
2.
3.
1.
2.
3.
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SEMESTER-IV

Major - Mandatory

Skill Enhancement Course (SEC)

Minor - Mandatory

Course Category Course Title
1.
2.
3.
4.

Direct and Indirect Taxation
Introduction to Consumer Behaviour
Business Ethics
Basics of Supply Chain Management

1.
2.

AI in Business
Management Information System

1. Business Writing and Presentation Techniques

Ability Enhancement Course (AEC) 1. Foreign Language - II

Community and Engagement Service (CEP) 1. Social Work & Community Outreach
1 .

2.

Yoga and Positive Psychology for Managing 
Career and Life
Advanced Analytical Reasoning

1.
2.

Basics of Digital Marketing
Personality Development and Business

Generic /
Open Electives

(Select any 01
course of 02 credit)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

Etiquittes

Exit Option on Successful Completion of 2nd Year:  Award of UG Diploma in Major with 88 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

32

Course Category Specialization Course Title
Logistics Management
Regulatory Compliance in Global Operations
Lean Management and Waste Reduction

Operations

-

-

-
-

Minor - Mandatory

Vocational Skill Course (VSC)
Field Project (FP)

1.
2.
3.

Meso Organizational Behaviour

Corporate Social Responsibility

Data Visualization Techniques
Survey-Based Research in Social Sciences

1.

2.

1.
1.

SEMESTER-VI

Major - Mandatory

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4
5.

-
-
-
-
-

Corporate Law
Financial Management
Basics of Stock Market
Introduction to Business Analytics
Industrial relations

Behavioural Finance
Equity Research Analysis
Investment Banking

Major - 
Electives

Minor - Mandatory

On-Job-Training (OJT)

Domain 
Specific

Electives

(Select any 
02 course

of 02 credit 
each)

Finance

Marketing

1.
2.
3.

Essentials of Industrial Buying
Marketing applications and practices
Customer Experience Management

Human Resource
Performance Appraisal
Finance for HR Professionals
Introduction to Organizational Structure

Operations

-

-

-

Supply Chain Management and Design
Purchase and Material Management
Vendor and Supplier Management

1.
2.
3.
1.
2.
3.

1.
2.
3.

Design Thinking1.

Creativity and Innovation2.

Internship Project1.

SEMESTER-VII

Minor - Mandatory

RM - (Mandatory)

Course Category Specialization Course Title
1.
2.
3.

-
-
-

Management Theory & Practices
Business Economics
Macro Organizational Behaviour

4.- Advanced Research Methodology

Exit Option on Successful Completion of 3rd Year: Award of UG Degree in Major & Minor with 132 Credits
and an additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

Select any 01 Specialization for Elective Courses

Select any 01 Specialization for Elective Courses

Corporate Finance
Financial Reporting and Analysis

Domain
Specific 
Course

Mandatory
(02 courses 
of 02 credit 

each)

Domain
Specific 
Electives

Generic / 
Open 

Electives

On-Job-Training (OJT)/ Field
Project (FP)

(Select any
04 courses of 

02 credit 
each)

(Select any
04 courses of 

02 credit 
each)

Finance

Finance

Marketing

Marketing

1.
2.

Product and Branding Strategy
Consumer Behaviour

1.
2.

Contemporary Talent Management
Learning and Development

1.
2.

Quantitative Models in Operations - I
Service Operations Management

1.
2.

Advanced Cost and Management Accounting
Banking Services and Credit Analysis
Financial Markets and Regulations
Financial Econometrics
Quantitative Finance
Sustainable Finance and ESG Investing

1.
2.
3.
4.
5.
6.

Digital Marketing
Tech-Driven Marketing
Retail & Distribution Management
Sales Management & Personal Selling
Ethical Marketing in Digital age
Integrated Marketing Communications

(Select any
04 courses of 

02 credit 
each)

Human 
Resource

(Select any
04 courses of 

02 credit 
each)

(Select any
01 courses of 

02 credit )

Operations

HR Audit and HR Scorecard
Human Resource Development and Planning
Labour Laws I & Compliance
Industrial Psychology
Leadership & Change Management
Employer Branding and Employee Value 
Proposition

1.
2.
3.
4.
5.
6.

1.
2.
3.
4.
5.
6.

Warehouse Management
Healthcare Operations Management
Inventory Management
Port Management and Operations
Green Supply Chain Management
Operations Strategy

1.
2.
3.
4.
5.
6.

Information Technology for Managers-

-

-

1.

Emerging Trends in Business2.

Field Project - II / Research Project1.

Human Resource

Opeartions
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5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure
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SEMESTER-VIII

5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

34

SEMESTER-VIII
Course Category Specialization Course Title

Select any 01 Specialization for Elective Courses

Finance

Financial Modeling
Derivatives and Risk Management
Financial Planning and Wealth Management
Fixed Income Securities
International Finance
Treasury and Forex Management

1.
2.
3.
4.
5.
6.

Marketing

Sustainable Marketing
B2B Marketing
Social Media Marketing
Marketing of Financial Services
Rural Marketing
Sports & Entertainment Marketing

1.
2.
3.
4.
5.
6.

Human Resource

HR Technology and Digital Transformation
Strategic Human Resource Management
Competency Mapping and Assessment Center
Inclusive Workplace Cultures
(Diversity, Equity, Inclusion & Belongingness)
Labour Laws II & Compliance
Organisational Development

(Select any 
04 courses of 

02 credit 
each)

(Select any 
04 courses of 

02 credit 
each)

(Select any 
04 courses of 

02 credit 
each)

(Select any 
04 courses of 

02 credit 
each)

Opeartions

Productivity Management
World Class Manufacturing
Benchmarking and Business process
re-engineering
Enterprise Resource Planning
Operations in E-Commerce
Cybersecurity in Services Operations

1.
2.
3.
4 .

5.
6.

1.
2.
3

4 .
5.
6.

Select any 01 Specialization for Elective Courses
Security Analysis and Portfolio Management
Corporate Valuation
Financial Analytics

Domain
Specific 
Course

Mandatory
(03 courses 
of 02 credit 

each)

Finance

Marketing

1.
2.
3.

Marketing Research & Analytics
Marketing Strategy
Services Marketing

1.
2.
3.

Human Resource
Performance Management Systems
Compensation and Reward Management
HR Analytics and Data-Driven Decision Making

1.
2.
3.

Opeartions
Operations Analytics
Total Quality & Maintenance Management
Quantitative Models in Operations - II

1.
2.
3.

Strategic ManagementMinor - Mandatory 1.
Course Category Specialization Course Title

-
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5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

Course Category Specialization Course Title

Select any 01 Specialization for Elective Courses
Corporate Governance and Ethical Finance
Financial Strategies (Case Study Based)

Domain
Specific 
Course

On-Job-
Training

(OJT) / Field 
Project (FP)

Mandatory
(02 courses 
of 02 credit 

each)

Finance

Marketing

-
-
-
-

-
-

(Select any 
02 courses of

02 credit 
each)

International Marketing
Marketing Strategies (Case Study Based)

HR Compliance & Regulatory Framework
HR Strategies (Case Study Based)

Project Management
Operations Applications (Case Study based)

Human Resource

Opeartions

SEMESTER-IX

International BusinessCore Course - (Mandatory)

Summer Internship Project

Capstone Project 2

1.-

Innovation Lab
Field Work
Seminar / Workshop
MOOC

1.
2.
3.
4.

Summer Internship Project1.

1.

1.
2.

1.
2.

Capstone Project - 2

1.
2.

1.
2.

Course Category Specialization Course Title

SEMESTER-X

Industrial Training and Viva-VoceIndustrial Training and 
Viva-Voce

1.

Research ProjectResearch Project 1.

-

-

Exit Option on Successful Completion of 4th Year: Award of PG Diploma with 184 Credits and an additional
4 Credits for core NSQF Course/Internship or continue with specialization.

On Successful Completion of 5th Year: Award of PG Degree – “5 Years Integrated Master of Business
Administration.”

Capstone Project - 11.Capstone Project 1 Capstone Project - 11.Capstone Project 1

-
-
-

Power BI and Tableau
Generative AI

1.
2.

Generic / Open Electives
(Select any 01 course)

-

1.
2.



Hostel Facility Available for
Girls & Boys
(At a Walking Distance from Institute)

Air-conditioned 
Rooms

Washing Machine

Refrigerator

Microwave Oven

Water Purifier

Geyser

Wardrobe

Overhead Cupboard

Study Table

Window Curtains

Dining Space

Provision for WiFi 
Connection

24 x 7 Security
(Including lady Security)

Elevator Services
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Facilities & Amenities

All Images are Actual

Dining Space Lobby AC in Each Room Bed with Mattress

24 x 7 Security and
CCTV Camera

Washing Machine
and Oven

Refrigerator &
Water Purifier

Overhead Storage
and Study Table

Further details about 
Anti-ragging, visit our website 
www.timsrmumbai.in

For Hostel facility Contact
Mr. Alok Singh
Mr. Atish Sail

Cell
81697 14213
83559 70140



AICTE Notification
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Anti-Ragging
As per the notification of All India Council for Technical Education (AICTE) dated 25.03.2009 in 
connection with prevention and prohibition of ragging in technical institutions, universities 
including deemed to be universities imparting technical education, notify that:
"All the concerned persons are requested to make note that ragging is totally banned and 
anyone found guilty of ragging and/or abetting ragging is liable to be punished.”

Maharashtra Prohibition of Ragging Act 1999 which is in effect from 15th May 1999 has the 
following provisions for Action against Ragging:

Maharashtra State Act against ragging:

Ragging within or outside of any 
educational institution is prohibited.

Whosoever directly or indirectly 
commits, participates in, abets, or
propagates ragging within or outside 
any educational institution shall, on 
conviction, be punished with 
imprisonment for a term up to 2 years 
and/ or penalty which may extend to ten 
thousand rupees.

Any student convicted of an offence of 
ragging shall be dismissed from the 
education for five years from the date of 
order of such dismissal.

Whenever any student or, as the case 
may be, the parent/guardian or a 
teacher of an educational institution 
complaints, in writing, of ragging to the 
head of the educational institution, the 
head of educational institution shall, 
without prejudice to the foregoing 
provisions within seven days of the 
receipt of the complaint,  enquire     into

the matter mentioned in the 
complaintand if, prima facia, it is found 
true, suspend the student who is 
accused of the offence, and shall, 
immediately forward the complaint to 
the police station having jurisdiction 
over the area in which the educational 
institution is situated, for further action. 
Where on inquiry by the head of the 
educational institution, it is found that 
there is no substance, prima facie, in the 
complaint received; he/she shall 
intimate the fact, in writing, to the 
complainant. The decision of the head of 
the educational institution shall be final.

If the head of the educational institution 
fails or neglects to act in the manner 
specified in section "d" above when a 
complaint of ragging is made, such 
person shall be deemed to have abetted 
the offence and shall, on conviction, be 
punished as provided for in section "b" 
above.

a)

b)

c)

d) e)

Ragging Prevention at TIMSR
• Anti-ragging squad is constituted as per AICTE guidelines
• Names, telephone nos. of authorities is displayed on website. In case of any

emergency, the student can contact the authority or hostel warden
• Staff members do the necessary counseling from time-to-time
• Surprise / Routine visits to the hostel, College canteen, common room & other

sensitive areas by the committee members
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Anti Ragging Committee for the A.Y. 2026-27
(As per Maharashtra Prohibition of Ragging Act, 1999)

Anti-Ragging Committee:

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

Dr. Harish Kumar S. Purohit

Dr. Rekha Singh

Dr. Charu Upadhyaya

Dr. Yesha Mehta

Dr. Nidhi Srivastava

Mr.Bapusaheb Marathe

Mr. Rupesh Shinde

Mr. Thomas Adaikalam

Mr. Dnyanesh Joshi

Mr. Prahlad Indolikar

Mr. Ritesh Shukla

Mr. Arshaan Qureshi

Mr. Tushar Patil

Mr. Dinesh Pawar

Mr. Pankaj Singh

Director, TIMSR

Professor & Dy. Director

Associate Professor & HOD-Fin.

Associate Professor & HOD-Mktg.

Associate Professor & HOD-HR

Sr. Clerk

Inspector, Samta Nagar Police 
Station

Head Volunteering, Engagements 
and Partnership, Kotak Education 
Foundation

President, Drishti Parivaar 
Association for Blind People

Unit Manager, Pudhari 
Publications Pvt.Ltd.

MMS-2nd year, Roll No.M2527169

MMS-2nd year, Roll No.M2527161

Head of Documentation, Vinmar 
International

Bank Manager, Nashik District 
Central Cooperative Bank, 
Adgaon, Nashik

Administrative Office

HOI

Member Secretary

Member (Faculty)

Member (Faculty)

Member (Faculty)

Member (Non-Teaching)

Member (Representative of 
Police Administration)

Member (Representative of 
Civil Administration)

Member (Non-Government 
Organization)

Member (Local Media)

Sr.
No.

Name of the
Committee Member Designation Position in

the Committee

Member (Parent 
Representative)

Member (Student 
Representative)

Member (Non-Teaching)

Anti-Ragging Squad:

1.

2.

3.

4.

Dr. Vishal Sandanshive

Dr. Lata Poojari

Mr. Pankaj Singh

Mr. Santosh Sharma

Professor

Assistant Professor

Administrative Officer

Jr. Clerk

Member

Member

Member

Member

Sr.
No.

Name of the
Committee Member Designation Position in

the Committee
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MMS - Course Content
SEMESTER-I

Core Course (CC) (Mandatory)

Open Electives (OE) (Any 2)

Principles of Management
Organization Behaviour
Business Economics
Statistics for Business

1.
2.
3.
4.

1.
2.

3 .

4.

5.
6.
7.
8.

Emerging Trends in Business
Business Communication

Information Technology for   
Managers
Yoga and Positive Psychology    
for Managing Career and Life

Essentials of Marketing
Financial Accounting
Fundamentals of HRM
Operations Management

Course Category Course Title

SEMESTER-II

Core Course (CC) (Mandatory) Entrepreneurship
Management

1. 2.

1.

1.

1.
2.

Legal & Tax Aspect of Business

3. Indian Knowledge System: 
Management Perspectives

Research Methodology Business Research Methods

OJT / FP On-Job-Training

Open Electives (OE) (Any 1) Advanced Excel for Business
Design Thinking

Course Category Course Title

Domain Specific Course
(DSC) (Mandatory)

Corporate Finance1. 2.

1.

2 .

3.

Analysis of Financial Statements

4 .

5 .

6.

Fixed Income Securities

Behavioral Finance

Sustainable Finance and ESG 
Investing

Domain Specific Electives 
(DSE) (Any 4)

Cost and Management 
Accounting
Banking Services and Credit 
Analysis
Financial Markets and 
Regulations

Specialization: Finance

Domain Specific Course
(DSC) (Mandatory)

Product and Branding 
Strategy

1. 2.

1 .

2 .

3.

Consumer Behaviour

4 .

5 .

6.

Sales Management & Personal 
Selling
Ethical Marketing in the Digital 
Age
Integrated Marketing 
Communications

Domain Specific Electives 
(DSE) (Any 4)

Digital Marketing

Tech-Driven Marketing

Retail & Distribution 
Management

Specialization: Marketing

Domain Specific Course
(DSC) (Mandatory)

Contemporary Talent 
Management

1. 2.

1 .
2 .

3.

Learning and Development

4 .
5 .

6.

Industrial Psychology
Leadership & Change 
Management
Employer Branding and 
Employee Value Proposition

Domain Specific Electives 
(DSE) (Any 4)

HR Audit and HR Scorecard
Human Resource 
Development and Planning
Industrial Relations and 
Labor Legislations-I

Specialization: Human Resource



MMS - Course Content

Domain Specific Course
(DSC) (Mandatory)

Supply Chain Management 
and Design

1. 2.

1 .
2 .

3.

Quantitative Models in 
Operations-I

4 .
5 .

6.

Logistics Management
Strategic Sourcing & 
Procurement Management
Operations Strategy

Domain Specific Electives 
(DSE) (Any 4)

Warehouse Management
Total Quality & Maintenance 
Management
Inventory Management

Specialization: Operations

SEMESTER-III

Core Course (CC) (Mandatory) Strategic Management1. 2.

1.

1.

International Business

2. AI in Business

OJT / FP Summer Internship Project

Open Electives (OE) (Any 1) Power BI and Tableau

Course Category Course Title

Domain Specific Course
(DSC) (Mandatory)

Security Analysis and
Portfolio Management

1. 2 .

3.

1.
2 .

3.

Corporate Valuation and Finacial 
Modeling
Financial Analytics

4 .
5 .

6.

Investment Banking
International Finance

Mergers and Acquisitions

Domain Specific Electives 
(DSE) (Any 3)

Entrepreneurial Finance
Derivatives and Risk 
Management
Financial Planning and 
Wealth Management

Specialization: Finance

Domain Specific Course
(DSC) (Mandatory)

Marketing Research & 
Analytics
Marketing Strategy

1 .

2.

3.

1 .

2 .
3.

Services Marketing

4 .
5 .

6.

Marketing of Financial Services
Rural Marketing

Sports and Entertainment

Domain Specific Electives 
(DSE) (Any 3)

Customer Experience 
Management
B2B Marketing
Social Media Marketing

Specialization: Marketing

Domain Specific Course
(DSC) (Mandatory)

Performance Management 
Systems
Compensation and Reward 
Management

1 .

2.

3.

1.

2 .

3.

HR Analytics and Data-Driven 
Decision Making

4 .

5 .

6.

Inclusive Workplace Cultures 
(Diversity, Equity, Inclusion & 
Belongingness)
Industrial Relations and Labor 
Legislations- II
Managing Change and 
Organisational Development

Domain Specific Electives 
(DSE) (Any 3)

HR Technology and Digital 
Transformation

Strategic Human Resource 
Management
Competency Mapping and 
Assessment Center

Specialization: Human Resource
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Exit Option on Successful Completion of 1st Year: PG Diploma Subject to Completion additional 4 credits
of On-Job Training.



MMS - Course Content

Domain Specific Course
(DSC) (Mandatory)

Operations Analytics
Service Operations 
Management

1.
2.

2.

1 .
2.
3.

Quantitative Models in 
Operations - II

4 .
5 .

6.

Enterprise Resource Planning
Integrated Operations 
Management
Cybersecurity in Services 
Operations

Domain Specific Electives 
(DSE) (Any 3)

Productivity Management
World Class Manufacturing
Benchmarking and Business 
process re-engineering

Specialization: Operations

SEMESTER-IV

Core Course (CC) (Mandatory) Business Environment & 
Sustainability

1.

1.
2.

1. 2. Dissertation - II

3.
4.

Seminar / Workshop
MOOC

OJT / FP (Electives) (Any 2) Innovation Lab
Field Project

Research Project Dissertation - I

Course Category Course Title

Domain Specific Course
(DSC) (Mandatory)

Corporate Governance 
and Ethical Finance

1. 2. Financial Strategies
(Case Study Based)

Specialization: Finance

Domain Specific Course
(DSC) (Mandatory)

International Marketing1. 2. Marketing Applications and
Practices

Specialization: Marketing

Domain Specific Course
(DSC) (Mandatory)

HR Compliance1. 2. Mergers and Acquisitions
(Case Study Based Approach)
based approach

Specialization: Human Resource

Domain Specific Course
(DSC) (Mandatory)

Project Management1. 2. Operations Applications and 
Cases

Specialization: Opeartions
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Exit Option on Successful Completion of 2nd Year: Award of PG Degree  - “Master of Management Studies.”



BMS - Course Content
SEMESTER-I

Major - Mandatory

Vocational Skill Course (VSC)

Skill Enhancement Course (SEC)
Ability Enhancement Course (AEC)

Value Education Course (VEC)
Indian Knowledge System (IKS)

Co-Curricular (CC)
(Select any one

course of 02 credit)

Core Course (CC)

(Select any two course
of 2 credit each)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.

Introduction to Business Administration
Principles of Economics
Fundamentals of Accounting

1.
2.
3.

Fundamentals of E-commerce & E-business
Introduction to Business Environment
Basics of Information Technology & Systems

1. Excel for Managers
1. Foundations of Communication

1. Psychological Well-being
1. Environmental Protection and Conservation
1. Indian Ethos in Management
1.
2.

Yoga for beginners
Foundational Skills in Aptitude and Logical 
Reasoning

(Select any one course
of 2 credit each)

(Select any one course
of 2 credit each)

SEMESTER-II

Major - Mandatory

Minor - Mandatory

Generic /
Open Electives

Vocational Skill Course (VSC)

Core Course (CC)

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Marketing
Human Resource Management
Cost and Management Accounting
Business Statistics

1.
2 .

3.

Sustainability Management
Innovative Business Solutions for Social 
Problems
Introduction to Small Business and 
Entrepreneurship

1. Excel for Business Analysis
Skill Enhancement Course (SEC) 1. Interpersonal and Professional Communication

Ability Enhancement Course (AEC) 1. Financial Planning and Literacy
Value Education Course (VEC)

Co-Curricular (CC)

1. Democracy Awareness & Gender Sensitization

1.
2.

Yoga for managers
Data Interpretation and Sufficiency

(Select any 1 course
of 2 credit each)

SEMESTER-III

Major - Mandatory

Minor - Mandatory

Generic /
Open Electives

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Financial Markets
Introduction to Sales Management
Micro Organizational Behaviour
Operations Management

1.
2.

Startup Ecosystems and Incubation
Basics of Research

1.
2.

Business Communication & Public Speaking
Introduction to Emerging Technologies
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Exit Option on Successful Completion of 1st Year: Award of UG Certificate in Major with 44 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



BMS - Course Content
Course Category Course Title

Vocational Skill Course (VSC) 1. Advanced Excel for Business Decision-Making

Ability Enhancement Course (AEC)

Field Project (FP)

1. Foreign Language - I

1. Field Project

1.
2.

Yoga and Nutrition
Advanced Aptitude and Logical Reasoning

Co-Curricular (CC) (Select any 1 course
of 2 credit each)

Co-Curricular (CC) (Select any 1 course
of 2 credit each)

(Select any 1 course
of 2 credit each)

SEMESTER-IV

Major - Mandatory

Minor - Mandatory

Skill Enhancement Course (SEC)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.
4.

Direct and Indirect Taxation
Introduction to Consumer Behaviour
Business Ethics
Basics of Supply Chain Management

1.
2.

AI in Business
Management Information System

1.
2.

Basics of Digital Marketing
Personality Development and Business 

1.

1.

1.

Business Writing and Presentation Techniques

Ability Enhancement Course (AEC) Foreign Language - II

Community and Engagement Service (CEP) Social Work & Community Outreach

1 .

2.

Yoga and Positive Psychology for Managing 
Career and Life
Advanced Analytical Reasoning

SEMESTER-V

Major - Mandatory

Major
Electives

Finance

Domain
Specific
Electives

(Select any 02 
course

of 02 credit 
each)

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4.
5.

-
-
-
-
-

Business Law
Selling and Negotiation Skills
Retail Banking
Introduction to Operations Research
Cross Cultural Management

1.
2.
3.

Risk Management
Introduction to Sustainable Finance
Fundamentals of Merger and Acquisition

Marketing
1.
2.
3.

Marketing Research
Introduction to Brand Management
Advertising & Sales Promotion

Human 
Resource

Operations

1.
2.
3.

Recruitment and Selection
Learning Organisation
Introduction to Performance Management

1.
2.
3.

Logistics Management
Regulatory Compliance in Global Operations
Lean Management and Waste Reduction
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Exit Option on Successful Completion of 2nd Year:  Award of UG Diploma in Major with 88 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



SEMESTER-VI

Major - Mandatory

Minor - Mandatory

On-Job-Training (OJT)

Major
Electives

Finance

Domain
Specific
Electives

(Select any 02 
course

of 02 credit 
each)

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4.
5.

-
-
-
-
-

Corporate Law
Financial Management
Basics of Stock Market
Introduction to Business Analytics
Industrial relations

1.
2.
3.

Behavioural Finance
Equity Research Analysis
Investment Banking

Marketing
1.
2.
3.

Essentials of Industrial Buying
Marketing applications and practices
Customer Experience Management

Human 
Resource

Operations

-
-

-

1.
2.
3.

1.
2.
3.

Performance Appraisal
Finance for HR Professionals
Introduction to Organizational Structure

1.
2.

1.

Supply Chain Management and Design
Purchase and Material Management
Vendor and Supplier Management

Design Thinking
Creativity and Innovation

Internship Project

Minor - Mandatory

Course Category Specialization Course Title
1.
2.

-
-

Meso Organizational Behaviour
Corporate Social Responsibility

Vocational Skill
Course (VSC)

1.- Data Visualization Techniques

Field Project (FP) - Survey-Based Research in Social Sciences 
  

1.

Mandatory

Minor - 
Mandatory

Core Course
(CC)

Domain
Specific

Course (DSC)

SEMESTER-VII
Course Category Specialization Course Title

1.
-

Finance

Power BI and Tableau

1. International Finance

Marketing 1. Consumer Behaviour

Human Resource 1.

1.

Macro Organizational Behaviour

Operations Service Operations Management
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Exit Option on Successful Completion of 3rd Year: Award of UG Degree in Major & Minor with 132 Credits
and an additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.

BMS - Course Content



Major -

Mandatory

Minor Minor Course

Finance

Domain
Specific
Electives

(Select any 02 
course

of 02 credit 
each)

Course Category Specialization
Select any 01 Specialization for Elective Courses

Course Title

1.
2.
3.

Corporate Valuation
Merger and Acquisition
Portfolio Management

Marketing
1.
2.
3.

Sales Management & Personal Selling
Digital Marketing
Services Marketing

Human 
Resource

Operations

Research

1.
2.
3.

1.
2.
3.

Human Resource Information System
Talent Planning and Acquisition Management
Crisis Management

1.
2.

Inventory Management
Warehouse Management
Quantitative Models in Operations - I

Advanced Research Methodology
Research Project

SEMESTER-VIII

Mandatory Core Course
CC)

Course Category Specialization Course Title
1.- International Business Environment

Minor - 
Mandatory

Domain 
Specific

Course (DSC)

Major - 
Mandatory

Domain 
Specific

Electives

(Select any 
02 course

of 02 credit 
each)

Finance

Finance

Marketing

Wealth Management

Marketing Marketing Strategy & Planning

Select any 01 Specialization for Elective Courses

1.

1.

Human Resource Employee Lifecycle Management1.

Operations Operations in E-commerce1.

Financial Analytics
Derivatives market
Fintech

1.
2.
3.

Product & Brand Management
Tech-Driven Marketing
Marketing Analytics

Human
Resource

Change Management
HR Analytics
Sucession Planning & Leadership Development

Operations

-On-Job-Training (OJT)

Quantitative Models in Operations - II
Operations Analytics
Enterprise Resource Planning

1.
2.
3.

1.
2.
3.

1.
2.
3.

Industrial Training1.
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BMS - Course Content

On Successful Completion of 4th Year: Award of UG Honours Degree in Major & Minor with 160-170 Credits
/Award of UG Honours with Research Degree in Major & Minor with 160-170 Credits.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure
SEMESTER-I

Major - Mandatory

Vocational Skill Course (VSC)

Skill Enhancement Course (SEC)
Ability Enhancement Course (AEC)

Value Education Course (VEC)
Indian Knowledge System (IKS)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

Core Course (CC)

(Select any 02 course
of 02 credit each)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.

Introduction to Business Administration
Principles of Economics
Fundamentals of Accounting

1.
2.
3.

Fundamentals of E-commerce & E-business
Introduction to Business Environment
Basics of Information Technology & Systems

1. Excel for Managers
1. Foundations of Communication

1. Psychological Well-being
1. Environmental Protection and Conservation
1. Indian Ethos in Management
1.
2.

Yoga for beginners
Foundational Skills in Aptitude and Logical 
Reasoning

SEMESTER-II

Major - Mandatory

Minor - Mandatory

Vocational Skill Course (VSC)

Skill Enhancement Course (SEC)
Ability Enhancement Course (AEC)

Value Education Course (VEC)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

Core Course (CC)

(Select any 01 course
of 02 credit each)

Generic /
Open Electives

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Marketing
Human Resource Management
Cost and Management Accounting
Business Statistics

1.
2.

3.

Sustainability Management
Innovative Business Solutions for Social
Problems
Introduction to Small Business and
Entrepreneurship

1. Excel for Business Analysis
1. Interpersonal and Professional Communication

1. Financial Planning and Literacy
1. Democracy Awareness & Gender Sensitization
1.
2.

Yoga for managers
Data Interpretation and Sufficiency

SEMESTER-III

Major - Mandatory

Minor - Mandatory

Course Category Course Title
1.
2.
3.
4.

Fundamentals of Financial Markets
Introduction to Sales Management
Micro Organizational Behaviour
Operations Management

1.
2.

Startup Ecosystems and Incubation
Basics of Research
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Exit Option on Successful Completion of 1st Year: Award of UG Certificate in Major with 44 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

Generic / Open
Electives

Vocational Skill Course (VSC)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

(Select any 01
course of 02 credit)

Course Category Course Title
1.
2.

1.

Business Communication & Public Speaking
Introduction to Emerging Technologies

Advanced Excel for Business Decision-Making

Ability Enhancement Course (AEC) 1.

1.

Foreign Language - I

Field Project (FP) Field Project
1.
2.

Yoga and Nutrition
Advanced Aptitude and Logical Reasoning

SEMESTER-V

Major - Mandatory

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4
5.

-
-
-
-
-

Business Law
Selling and Negotiation Skills
Retail Banking
Introduction to Operations Research
Cross Cultural Management

Risk Management
Introduction to Sustainable Finance
Fundamentals of Merger and Acquisition

Major - 
Electives

Domain 
Specific

Electives

(Select any 
02 course

of 02 credit 
each)

Finance

Marketing

1.
2.
3.

Marketing Research
Introduction to Brand Management
Advertising & Sales Promotion

Human Resource
Recruitment and Selection
Learning Organisation
Introduction to Performance Management

1.
2.
3.
1.
2.
3.

31

SEMESTER-IV

Major - Mandatory

Skill Enhancement Course (SEC)

Minor - Mandatory

Course Category Course Title
1.
2.
3.
4.

Direct and Indirect Taxation
Introduction to Consumer Behaviour
Business Ethics
Basics of Supply Chain Management

1.
2.

AI in Business
Management Information System

1. Business Writing and Presentation Techniques

Ability Enhancement Course (AEC) 1. Foreign Language - II

Community and Engagement Service (CEP) 1. Social Work & Community Outreach
1 .

2.

Yoga and Positive Psychology for Managing 
Career and Life
Advanced Analytical Reasoning

1.
2.

Basics of Digital Marketing
Personality Development and Business

Generic /
Open Electives

(Select any 01
course of 02 credit)

Co-Curricular (CC)
(Select any 01

course of 02 credit)

Etiquittes

Exit Option on Successful Completion of 2nd Year:  Award of UG Diploma in Major with 88 Credits and an
additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure
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Course Category Specialization Course Title
Logistics Management
Regulatory Compliance in Global Operations
Lean Management and Waste Reduction

Operations

-

-

-
-

Minor - Mandatory

Vocational Skill Course (VSC)
Field Project (FP)

1.
2.
3.

Meso Organizational Behaviour

Corporate Social Responsibility

Data Visualization Techniques
Survey-Based Research in Social Sciences

1.

2.

1.
1.

SEMESTER-VI

Major - Mandatory

Course Category Specialization

Select any 01 Specialization for Elective Courses

Course Title
1.
2.
3.
4
5.

-
-
-
-
-

Corporate Law
Financial Management
Basics of Stock Market
Introduction to Business Analytics
Industrial relations

Behavioural Finance
Equity Research Analysis
Investment Banking

Major - 
Electives

Minor - Mandatory

On-Job-Training (OJT)

Domain 
Specific

Electives

(Select any 
02 course

of 02 credit 
each)

Finance

Marketing

1.
2.
3.

Essentials of Industrial Buying
Marketing applications and practices
Customer Experience Management

Human Resource
Performance Appraisal
Finance for HR Professionals
Introduction to Organizational Structure

Operations

-

-

-

Supply Chain Management and Design
Purchase and Material Management
Vendor and Supplier Management

1.
2.
3.
1.
2.
3.

1.
2.
3.

Design Thinking1.

Creativity and Innovation2.

Internship Project1.

SEMESTER-VII

Minor - Mandatory

RM - (Mandatory)

Course Category Specialization Course Title
1.
2.
3.

-
-
-

Management Theory & Practices
Business Economics
Macro Organizational Behaviour

4.- Advanced Research Methodology

Exit Option on Successful Completion of 3rd Year: Award of UG Degree in Major & Minor with 132 Credits
and an additional 4 Credits for core NSQF Course/Internship or continue with Major & Minor.



5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

Select any 01 Specialization for Elective Courses

Select any 01 Specialization for Elective Courses

Corporate Finance
Financial Reporting and Analysis

Domain
Specific 
Course

Mandatory
(02 courses 
of 02 credit 

each)

Domain
Specific 
Electives

Generic / 
Open 

Electives

On-Job-Training (OJT)/ Field
Project (FP)

(Select any
04 courses of 

02 credit 
each)

(Select any
04 courses of 

02 credit 
each)

Finance

Finance

Marketing

Marketing

1.
2.

Product and Branding Strategy
Consumer Behaviour

1.
2.

Contemporary Talent Management
Learning and Development

1.
2.

Quantitative Models in Operations - I
Service Operations Management

1.
2.

Advanced Cost and Management Accounting
Banking Services and Credit Analysis
Financial Markets and Regulations
Financial Econometrics
Quantitative Finance
Sustainable Finance and ESG Investing

1.
2.
3.
4.
5.
6.

Digital Marketing
Tech-Driven Marketing
Retail & Distribution Management
Sales Management & Personal Selling
Ethical Marketing in Digital age
Integrated Marketing Communications

(Select any
04 courses of 

02 credit 
each)

Human 
Resource

(Select any
04 courses of 

02 credit 
each)

(Select any
01 courses of 

02 credit )

Operations

HR Audit and HR Scorecard
Human Resource Development and Planning
Labour Laws I & Compliance
Industrial Psychology
Leadership & Change Management
Employer Branding and Employee Value 
Proposition

1.
2.
3.
4.
5.
6.

1.
2.
3.
4.
5.
6.

Warehouse Management
Healthcare Operations Management
Inventory Management
Port Management and Operations
Green Supply Chain Management
Operations Strategy

1.
2.
3.
4.
5.
6.

Information Technology for Managers-

-

-

1.

Emerging Trends in Business2.

Field Project - II / Research Project1.

Human Resource

Opeartions
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5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure
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SEMESTER-VIII

5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

34

SEMESTER-VIII
Course Category Specialization Course Title

Select any 01 Specialization for Elective Courses

Finance

Financial Modeling
Derivatives and Risk Management
Financial Planning and Wealth Management
Fixed Income Securities
International Finance
Treasury and Forex Management

1.
2.
3.
4.
5.
6.

Marketing

Sustainable Marketing
B2B Marketing
Social Media Marketing
Marketing of Financial Services
Rural Marketing
Sports & Entertainment Marketing

1.
2.
3.
4.
5.
6.

Human Resource

HR Technology and Digital Transformation
Strategic Human Resource Management
Competency Mapping and Assessment Center
Inclusive Workplace Cultures
(Diversity, Equity, Inclusion & Belongingness)
Labour Laws II & Compliance
Organisational Development

(Select any 
04 courses of 

02 credit 
each)

(Select any 
04 courses of 

02 credit 
each)

(Select any 
04 courses of 

02 credit 
each)

(Select any 
04 courses of 

02 credit 
each)

Opeartions

Productivity Management
World Class Manufacturing
Benchmarking and Business process
re-engineering
Enterprise Resource Planning
Operations in E-Commerce
Cybersecurity in Services Operations

1.
2.
3.
4 .

5.
6.

1.
2.
3

4 .
5.
6.

Select any 01 Specialization for Elective Courses
Security Analysis and Portfolio Management
Corporate Valuation
Financial Analytics

Domain
Specific 
Course

Mandatory
(03 courses 
of 02 credit 

each)

Finance

Marketing

1.
2.
3.

Marketing Research & Analytics
Marketing Strategy
Services Marketing

1.
2.
3.

Human Resource
Performance Management Systems
Compensation and Reward Management
HR Analytics and Data-Driven Decision Making

1.
2.
3.

Opeartions
Operations Analytics
Total Quality & Maintenance Management
Quantitative Models in Operations - II

1.
2.
3.

Strategic ManagementMinor - Mandatory 1.
Course Category Specialization Course Title

-
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5 Years Integrated Master of
Business Administration (MBA) - 
Course Structure

Course Category Specialization Course Title

Select any 01 Specialization for Elective Courses
Corporate Governance and Ethical Finance
Financial Strategies (Case Study Based)

Domain
Specific 
Course

On-Job-
Training

(OJT) / Field 
Project (FP)

Mandatory
(02 courses 
of 02 credit 

each)

Finance

Marketing

-
-
-
-

-
-

(Select any 
02 courses of

02 credit 
each)

International Marketing
Marketing Strategies (Case Study Based)

HR Compliance & Regulatory Framework
HR Strategies (Case Study Based)

Project Management
Operations Applications (Case Study based)

Human Resource

Opeartions

SEMESTER-IX

International BusinessCore Course - (Mandatory)

Summer Internship Project

Capstone Project 2

1.-

Innovation Lab
Field Work
Seminar / Workshop
MOOC

1.
2.
3.
4.

Summer Internship Project1.

1.

1.
2.

1.
2.

Capstone Project - 2

1.
2.

1.
2.

Course Category Specialization Course Title

SEMESTER-X

Industrial Training and Viva-VoceIndustrial Training and 
Viva-Voce

1.

Research ProjectResearch Project 1.

-

-

Exit Option on Successful Completion of 4th Year: Award of PG Diploma with 184 Credits and an additional
4 Credits for core NSQF Course/Internship or continue with specialization.

On Successful Completion of 5th Year: Award of PG Degree – “5 Years Integrated Master of Business
Administration.”

Capstone Project - 11.Capstone Project 1 Capstone Project - 11.Capstone Project 1

-
-
-

Power BI and Tableau
Generative AI

1.
2.

Generic / Open Electives
(Select any 01 course)

-

1.
2.
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Industry-Institute Connect

Ms. Divya Dixit
HR Head,

Finrex Treasury Advisors LLP

Dr. Suresh Dutt Tripathi
Advisor & Former CHRO,

Air India

Dr. Tirthankar Patnaik
Chief Economist,

NSE

Dr. Vikram Kamat
Chairman & Founder,

VITSKamats Group

Dr. Vivek Mendonsa Mr. Anshul Arzare
Group Director, Mktg., L&D,

Lawrence & Mayo Group
MD & CEO,

Yes Securities

Mr. Robin Banerjee Ms. Megha Oza Mr. Ritesh Bhardwaj
President and CEO,
Caprihans India Ltd.

VP, Global Payment Solutions,
HSBC Bank

CHRO,
Cello India Pvt. Ltd.
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Industry-Institute Connect

Mr. Sanjeeb Lahiri Mr. Hersh Shah Mr. Vedant Ahluwalia
CHRO- GRP Ltd. CEO,

IRM India Affiliate
CEO,

Dataviv Technologies

Ms. Priya Pansare Mr. Amitabh Verma Ms. Chaitali Dandekar

Mr. Nirav Shah
VP, Fund Accounting and

Operation Linedata

Director, Trade Promotion &
Development, World Trade

Center, Mumbai

Director,
Fission Wealth

Regional Lead,Talent
Acquisition Home First

Finance Company

Mr. Prasenjit Roy
Business Transformation

Thought Leader
NTT DATA India

Mr. Ashish Sinha
GM HR - Corporate COE

PWM & VIMSL
Vodafone Idea Limited
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International Dignitaries

Mr. Ahmad Zuwairi
Yusoff
Consul General,
Consulate General,
Malaysia

Mr. Donnawit
Poolsawat
Consul General,
Consulate General,
Thailand

Mr. Erik af Hällström
Consul General,
Consulate General,
Finland

Mr. Masahide Sato
Chief Consul,
Consulate of Japan

Mr. Tauchi Noritaka
Consul,
Consulate of Japan

Mr. David Agnew
President,
Seneca College,
Toronto, Canada

Ms. Renata Dinnocenzo
Vice-President,
Strategy and Brand,
Seneca, Canada

Dr. Yasukata Fukahori
Counsel-General of
Japan
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International Dignitaries

Prof. Kingshuk
Mukherjee
St. John’s University,
USA

Ms. Nora Colton
Director - UCL,
Global Business
School

Mr. Anthony Crasto
President, Assurance &
Chief Strategy Officer,
Deloitte South Asia

Mr. Damian Irzyk
Consulate General,
Republic of Poland

Mr. Tang Guocai
Con. Tang Guocai,
Consul General of the
People’s Republic of China

Mr. Dacheng Zhu
Executive Director,
SANY India

Mr. Guillermo Devoto
Consul General,
Argentina

Ms. Marianne
Marando
VP, Academic, Seneca,
Canada

0.2843 ft



Academic & Industry
Associations
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Experiential Learning

Padyatra Live Project with
Kotak Education Foundation 

Budget Analysis

Industrial Visit at Primetals Technolgies,
Turbhe, MIDC

Session on Applications of Bhagavad Geeta

Industrial Visit to Nahar Group,Chandigarh Market (NISM)
Visit to the National Institute of Securities

Workshop on
Fixed Income Securities
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Campus Facilities

Auditorium Study Skill Center

Classroom

Computer Lab

Seminar Hall

Ideation Room Canteen

Learning Resource Centre (LRC)
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Life @ TIMSR
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Events & Activities

Induction Orientation

Business Conclave
Navigating a Dynamic Business Ecosytem

HR SUMMIT

Managing a Sustainable World (ICMSW-2025)
International Conference on

National Level Competition Alumni Student Mentoring

Degree Distribution Ceremony
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Events & Activities

Induction Orientation

HR SUMMIT

Managing a Sustainable World (ICMSW-2025)
International Conference on

Navigating a Dynamic Business Ecosystem
Business Conclave

Competition
National Level Summer Internship Alumni Student Mentoring

Degree Distribution Ceremony
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Student Cells & Committees
TIMSR Centre for Entrepreneurship & Innovation (TCEI)

Social Responsibility Cell (SRC)

• Established with an objective to promote Entrepreneurship amongst students at TIMSR

• Provide an ecosytem to foster creativity and innovation among the students leading to 
Intrapreneurship and entrepreneurship 

Entrepreneurship Mela Market Research Survey

Outreach Programme on
Children’s Day

NPCIL Project

Teach & Transform Initiative with
INSEED NGO

Financial Literacy Programme
Initiative with INSEED NGO
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Women Develoment Cell (WDC)

Committees/Cells

Internal Quality
Assurance Cell (IQAC)

Obective of TIMSR-WDC:
• Creating awareness amongst female students and staff on healthy lifestyle and hygiene

• Preparing women on safety and security aspects to face any type of eventuality

• Gender Equality

• To define measure, assess and 
ensure adherence to quality 
norms and key operational matrix 
to continuously improve academic 
performance

• To internalize and institutionalize 
quality assurance processes, best 
practices and documentation

International Women’s Day Celebration

• Governing Council

• Academic Council

• Board of Studies

• College Development Committee

• IQAC

• Internal Complaints Committee (ICC)

• Anti Ragging Committee 

• Grievance Redressal Cell
(For Faculty/Staff)

• Students Grievance Redressal Committee (SGRC)

• Alumni Association

• Women Development Cell

• Library Committee

• SC/ST Committee

• Women's Grievance Redressal Cell

• Examination Committee

• NEP Implementation Cell

• Intellectual Property Rights (IPR) Cell  



Training & Placement

SHL Assessments for Career Selection Pre-Placement Talk

Placement Orientation

Mock GD Session

Profile Briefing Session

Mock PI Session Aptitude Test

Mentoring Sessions by Alumni
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Final Placement Statistics
(Batch 2024 - 26)
Highest Package

13.96 LPA
Average CTC 
6 LPA

300+
Companies in

Campus

Top Recruiter:
PKF Sridhar &
Santhanam LLP,
EisnerAmper India,
Linedata, Capgemini,
DTDC

Batch
2024-26

Financial Services

Manufacturing

ITES

Real Estate

FinTech

Consulting

Logistics & Supply Chain

FFMCG

Media & Advertising

Retail

Others

Industry Sector Wise Student Placement

Industry Sector Wise Job Profile Received
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Financial Services

Manufacturing

ITES

Real Estate

FinTech

Consulting

Logistics & Supply Chain

FFMCG

Media & Advertising

Retail

Others
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Summer Internship Statistics
(Batch 2025-27)
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4%

14%

11%
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12%

22%

12%

13%

Financial Services

Manufacturing

ITES

Real Estate

FinTech

Consulting

Logistics & Supply Chain

FFMCG

Media & Advertising

Retail

Others

Industry Sector Wise Internship Profiles Received

Industry Sector Wise Student Internship Placement 

Financial Services

Manufacturing

ITES

Real Estate

FinTech

Consulting

Logistics & Supply Chain

FFMCG

Media & Advertising

Retail

Others 6%

9%

7%

17%

5%
5%

30%

4%

4%

8%
6%
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Recruiters

Disclaimer: All logos and brand names are the property of their respective owners. All company names used here are for identification purposes 
only.



Mr. Hansil Shah
Batch: 2017-2020
Deputy Manager
(Commodity Technical
Research analyst), 
Anand Rathi

“My journey at TIMSR has been truly 
enriching and transformative. The institute 
provided me with strong academic 
knowledge, practical exposure, and the 
confidence required to excel in the 
professional world.
The continuous support and guidance from 
faculty members, along with the positive 
learning environment, played a significant 
role in shaping both my personal and 
professional growth.
The discipline, values, and analytical skills I 
developed during my time at TIMSR 
continue to help me in my career. I am 
proud to share that I am currently working 
as Deputy Manager – Technical Research 
Analyst at Anand Rathi, where I apply the 
knowledge I gathered through my years at 
TIMSR.”  

Mr. Vikas Boni
Batch: 2006-2008
Sr. Director and India
Lead, Global
Distribution
& Partnerships,
Crunchyroll

“Success is never achieved overnight and 
involves the laying of a strong foundation to 
build upon. My 2 years as a MMS student at 
TIMSR were essential in providing that 
foundation and an enriching experience that 
still stays with me. The pedagogy and 
mentorship of the faculty, robust curriculum 
design, superior infrastructure, 
opportunities for industry exposure along 
with an efficient placement cell greatly 
facilitated my learning and development. 
The undiluted support and encouragement 
for initiatives & projects fostered in me the 
ability to take lead and think independently.”  

Mr. Ashwin Roy
Choudhary

Batch: 2006-2008
Founder,
Mobcast Innovations

“My time at TIMSR was truly transformative 
and enriching. It was here that I found not 
only an excellent education but also the 
inspiration and foundation to launch my 
first business. The supportive faculty, the 
rigorous curriculum, and the encouraging 
environment allowed me to grow both 
professionally and personally. This 
institution will always hold a special place in 
my heart.”

Mr. Siddharth
Shah

Batch: 2013-2015
The Tiny Secret,
Founder

“My entrepreneurial journey started with 
TIMSR at its TCEI Cell. Our first venture, ‘On 
Wheels,’ prepared me extremely well for the 
real world by teaching me invaluable lessons 
in innovation, resilience, and business 
strategy. The hands-on experience and 
mentorship I received were crucial in 
shaping my approach to problem-solving 
and entrepreneurship. I’m extremely 
thankful for this exciting and transformative 
journey.”
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Alumni Testimonials



Alumni Testimonials
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Mr. Vivek Joshi
Batch: 2009-2011
Owner,�
Fat Tiger

“If you have dreams and are willing to trust 
your professors to help you achieve them, 
TIMSR is the place for you. I am so happy to 
be a part of an institution that feels like a 
family. TIMSR has a world-class 
infrastructure, best curriculum, and an 
enriching environment that makes you 
ready for the professional world. Thank 
you!”

Ms. Jhanyi Dari
Batch: 2019-2021
Credit Analyst ,
Citi

“My journey at TIMSR has been truly 
rewarding. I’m grateful to the Management, 
Director, professors, mentors, and 
Placement Committee for their unwavering 
support and exceptional facilities. Their 
guest sessions, alumni talks and mentoring 
were pivotal for my career growth. Thank 
you, TIMSR, for the invaluable opportunities 
and learning.”

Mr. Pankaj
Upadhyaya

Batch: 2023-2025
Data Analyst
Morning Star

“My MMS journey at TIMSR was filled with 
learning, growth, and memorable 
experiences. Presentations, seminars, 
workshops, and group activities enhanced 
my communication, leadership, teamwork, 
and decision-making skills. The friendships 
and connections I built made every moment 
special. I proudly cherish the lessons, 
experiences, and memories of being part of 
the MMS Batch 2023–2025.”

Mr. Parth Mhatre
Batch: 2022-2024
Research Executive,
IPSOS

“My academic journey at TIMSR instilled 
values of continuous learning, collaboration 
and real-world problem-solving. Guided by 
great mentors who provided support and 
opportunities to excel, I built a strong 
foundation for corporate life and remain 
deeply grateful for the experience and 
lifelong lessons.”
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4
Campuses

12
Institutes / Schools

17,000+
Students

1,500+
Employees



(2 Years)

Scan the QR Code
from your Mobile
to Visit our Website

TELEPHONE NO.:
022-6730 8201/02, 2884 7445

EMAIL:
timsr@thakureducation.org

ADDRESS:
C-Block, Thakur Education Campus, Shyamnarayan Thakur Marg,
Thakur Village, Kadivali (East), Mumbai - 400 101.

WEBSITE:
www.timsrmumbai.in


